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HOW  NBC  NEWS  COVERED  HURRICANE  AUDREY 


The  devastation  created  in  the  wake  of  Hurricane  Audrey  was 
an  "unbelievable  mixture  of  life  and  death,"  NBC  newsman  Jack 

Chancellor  reported  after  returning  from  the  Southwest  Louisiana 
disaster  area. 

Chancellor  and  NBC  cameraman  Maurice  (Moe)  Levy  reached 
Grand  Chenier,  some  25  miles  East  of  Cameron  Parish  early  Saturday 
(June  29)  morning  to  interview  survivors  and  film  the  flooded  area. 

We  got  the  last  available  amphibious  plane  out  of 
Lafayette,"  Chancellor  said,  "but  with  300  pounds  of  equipment,  we 
cracked  our  nosewheel  on  takeoff.  Then  we  got  a  Cessna  with  re¬ 
tractable  landing  gear  and  pontoons. 

"As  we  flew  over  Grand  Chenier,  the  houses  below  looked 
like  stones  being  skipped  across  the  water.  We  landed  on  the  small 
airstrip,  the  mud  almost  covering  the  wheels.  When  we  got  out  of  the 
plane,  we  tramped  through  the  mud  for  about  two  and  one-half  miles 
with  the  film  equipment  strapped  to  our  backs. 

"The  area  looked  like  it  had  undergone  a  heavy  shelling. 

There  were  water-filled  holes  everywhere.  The  temperature  must  have 

been  about  95  degrees.  The  smell  of  death  was  in  the  air,  and  the 

ground  was  literally  crawling  with  bugs,  lizards,  water  moccasins 

left  in  the  backwash  of  the  tidal  wave. 

(more) 
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2  -  Hurricane  Audrey 


It  was  a  horrible  experience  wading  through  that  crawling 
mass,  a  strange  preview  to  the  death  we  saw  when  we  reached  the  town 
—  bloated  bodies  covered  with  shrouds,  the  look  of  desolation  in  the 
eyes  of  the  survivors. 

"Everywhere  you  turned  there  was  more  life,  and  death  than 
a  person  not  being  right  there  could  imagine." 

Chancellor's  eyewitness  interviews  and  Levy's  footage  were 
rushed  by  plane  to  New  Orleans  where  NBC  newsman  Frank  McGee  was 
standing  by  at  station  WDSU.  WRCA-TV's  11TH  HOUR  NEWS  carried  the 
film-interviews  Saturday  night,  and  made  them  available  to  stations 
on  the  network  as  far  West  as  Denver. 

NBC  News,  working  with  the  news  staff  of  WDSU,  New  Orleans, 
WBRZ,  Baton  Rouge  and  KPLC,  Lake  Charles,  La.,  tracked  the  hurricane 
on  radio  and  TV. 

Wednesday  morning  (June  26),  "Today"  carried  a  telephone 
interview  with  the  New  Orleans  weather  bureau,  and  followed  through 
the  next  day  with  background  film  on  the  hurricane  and  a  telephone 
report  from  Baton  Rouge. 

Thursday  night,  NBC  NEWS  (7:45  p.m,,  EDT)  carried  film  shot 
by  Levy  in  the  storm  area  around  Galveston,  plus  footage  from  WDSU. 

On  Friday  morning,  TODAY  carried  film  shot  by  Levy  and  Jim  Davidson 
in  Galveston  and  Port  Arthur,  Texas,  during  the  storm.  Friday 
evening,  TONIGHT  originated  from  WDSU  with  a  six-minute  film  report. 

NBC  Radio's  WORLD  NEWS  ROUNDUP,  NEWS  OF  THE  WORLD  and  NEWS 
ON  THE  HOUR  broadcasted  up-to-the-minute  reports  on  Hurricane  Audrey, 
with  the  network  posting  bulletins  on  breaking  developments. 
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OKLAHOMA'S  GOVERNOR  PRAISES  NBC'S  "TODAY"  FOR  WEEK'S 
TELECASTS  FROM  STATE'S  SEMI-CENTENNIAL  EXPOSITION 

Governor  Raymond  Gary  of  Oklahoma  has  praised 
NBC-TV's  TODAY  program  for  the  "tremendous  boost"  it 
gave  his  state  during  the  program's  origination  there 
Monday  through  Friday,  June  17-21. 

In  a  letter  to  Brig.  General  David  Sarnoff, 
Chairman  of  the  Board  of  RCA,  Governor  Gary  stated: 

"We  have  been  privileged  this  week  to  have 
Dave  Garroway's  'Today'  show  originate  from  the  Semi- 
Centennial  Exposition  in  Oklahoma  City,  a  salute  to 
Oklahoma's  50th  anniversary  of  statehood. 

"This  has  been  the  high  point  of  our  exposi¬ 
tion  and  a  tremendous  boost  for  Oklahoma.  We  are  deeply 
grateful  to  NBC  and  your  outstanding  affiliate  station, 
WKY-TV,  whose  combined  efforts  presented  the  Oklahoma 
story  to  the  nation  truthfully  and  most  effectively. 

"I  must  also  express  my  personal  admiration 
for  the  'Today'  staff.  It's  rare  to  find  so  much  talent 
with  so  little  temperament.  I'm  sure  this  is  one  im¬ 
portant  reason  for  the  show's  exceptional  success. 

(more ) 
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'Today  1 


"We  have  greatly  enjoyed  having  this  happy, 
talented  and  considerate  group  of  'Today'  people  visit 
with  us.  We  shall  always  be  indebted  to  NBC  and  WKY-TV 
for  making  it  possible. 

"You  have  done  a  great  service  for  our  state. 
I  hope  there  is  compensation  in  the  fact  'Today'  has 
acquired  thousands  of  new  Oklahoma  friends." 

In  reply,  General  Sarnoff  thanked  Governor 
Gary  and  then  said: 

"To  an  increasing  extent,  through  programs 
such  as  'Today'  and  'Wide  Wide  World,'  television  is 
acquainting  Americans  with  all  of  America.  This  is  a 
mission  for  which  television  has  a  unique  capacity, 
and  it  is  gratifying  to  learn  that  we  can  chalk  up  a 
'mission  accomplished'  after  our  visit  to  your  great 
state . " 

("Today"  is  telecast  Mondays  through  Fridays, 
7-10  a.m.,  EDT.) 


-o 
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NBC- TV  NEWS 


10  'PANIC!1  DRAMAS  TO  BE  REPEATED  DURING  SUMMER 

I 


A  series  of  10  PANIC!  suspense  dramas  telecast  during  the 
past  season  will  be  repeated  during  the  Summer  starting  Tuesday, 

July  9  through  Sept.  10  (NBC-TV,  8:30-9  p.m.,  EDT) . 

The  half-hour  filmed  programs  will  continue  under  the 
alternate  week  sponsorship  of  the  Liggett  &  Myers  Tobacco  Co.  for 
Chesterfield  cigarettes  (starting  July  9)  represented  by  McCann- 
Erickson,  Inc.,  and  the  Max  Factor  Co.  (starting  July  16)  represented 
by  Doyle  Dane  Bernbach  Inc. 

The  "Panic!"  dramas  concern  crises  in  various  individuals' 
lives.  "The  first  90  seconds  of  each  program  provide  audiences  with 
all  that  it's  necessary  to  know  about  the  character  and  the  situation," 
according  to  executive  producer  A1  Simon.  The  start  of  each  story 
poses  the  problem  to  the  protagonist,  and  thereafter  his  crisis  is 
heightened  by  frustrating  obstacles  and  danger.  Different  stars, 
directors  and  writers  participate  in  each  show.  Westbrook  Van  Voorhis, 
familiar  voice  of  "The  March  of  Time,"  is  narrator  for  the  series. 

In  the  first  repeat  telecast  July  9,  James  Whitmore  stars  as 
"The  Priest,"  who  has  nine  hours  to  find  a  time-bomb  after  a  dying 
watchmaker  mumbles  a  partial  confession.  Titles  and  dates  for  the 
remainder  of  the  schedule  are:  July  l6  --  "The  Prisoner,"  July  23  -- 
"The  Boy."  July  30  --  "The  Subway."  Aug.  6  --  "The  Embezzler." 

Aug,  13  --  "Airline  Hostess."  Aug.  20  --  "Nightmare."  Aug.  27  -- 
"Two  Martinis."  Sept,  3  and  Sept.  10  --  to  be  announced. 
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NBC  RADIO  NEWS 


•THE  BEST  OF  CONVERSATION, «  SUMMER  REPEAT  SERIES, 
TO  START  ON  NBC  RADIO  IN  NEW  TUESDAY  TIME-SPOT; 
BENNETT  CERF,  H.  ALLEN  SMITH  ON  FIRST  PROGRAM 


The  question  of  "Does  It  Pay  to  Be  Funny?"  will 
be  answered  by  two  of  the  nation’s  leading  humorists  on  NBC 
Radio's  Summer  repeat  series  THE  BEST  OF  CONVERSATION,  in 
a  new  weekly  time-spot  starting  Tuesday,  July  9  (10:05  to 
10:30  p.m.,  EDT).  Moderator  Clifton  Fadiman  will  be  joined 
by  author-humorists  Bennett  Cerf  and  H.  Allen  Smith  for  the 
discussion.  The  repeat  programs  are  selected  from  NBC  Radio's 
'Conversation'  series. 

Other  "Best  of  Conversation"  programs  to  be  heard 
during  the  month  of  July  include:  "Love  and  Hatred,"  Tues¬ 
day,  July  16,  with  Dr.  Smiley  Blanton  and  Ann  Freemantle  as 
guests;  "Is  There  an  American  Upper  Class  Language?"  Tuesday, 
J\^Ty_2j3,  with  Bergen  Evans  and  Russell  Lynes  and  "The 
Organization  Man,"  Tuesday,  July  30*  with  Jacques  Barzun  and 
William  H .  Whyte . 
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Attention,  Sports  Editors 


ARMED  FORCES  RADIO  SERVICE  WILL  BEAM  NBC « s  BROADCAST 
OF  ALL-STAR  BASEBALL  GAME  TO  PERSONNEL  OVERSEAS 


NBC  Radio* s  broadcast  of  the  24th  annual  All-Star  Ease- 
ball  Game  in  Busch  Stadium,  St.  Louis,  on  Tuesday,  July  9 
(2:15  p.m.,  EDT)  will  be  beamed  via  shortwave  to  service  personnel 
overseas  by  the  Armed  Forces  Radio  Service. 

The  play-by-play  report  by  sportscasters  Harry  Caray 
and  Bob  Neal  will  be  picked  up  by  the  New  York  and  Los  Angeles 
branches  of  the  AFRS  for  live  transmittal  overseas.  The  short¬ 
wave  broadcast  from  New  York  will  be  beamed  to  ships-at-sea, 
Greenland,  Iceland,  Europe,  the  Mediterranean  area,  Cuba,  Puerto 
Rico,  the  Canal  Zone  and  Antarctica.  Los  Angeles  will  serve 
ships-at-sea,  Alaska,  the  Pacific  Islands,  Japan  and  Korea. 

The  All-Star  classic  also  will  be  covered  by  NBC- TV. 

Mel  Allen  and  A1  Heifer  are  the  television  commentators. 


NBC-New  York,  7/1/57 
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NBC  RADIO  NETWORK  NEWS 


July  1,  1957 

NBC  RADIO'S  REPORT  ON  'SHOULD  NATHAN  LEOPOLD  BE  PAROLED?"  WILL  BE 
REPEATED  BY  LISTENER  REQUEST  ON  FIRST  MONDAY  "NIGHTLINE"  SHOW 

NBC  Radio's  exclusive  report  on  "Should  Nathan  Leopold  Be 
Paroled?"  will  be  rebroadcast  on  NIGHTLINE  Monday,  July  8  (in  the 
9-9:30  p.m.,  ED7  segment );  in  response  to  thousands  of  requests  of 
listeners  who  heard  the  original  broadcast  on  June  18.  The  impartial 
discussion  will  be  heard  on  the  eve  o?  Leopold's  hearing  before  the 
Illinois  Stace  Board  of  Perole,  which  will  decide  whether  he  is  to  be 
freed  from  the  remainder  of  his  99-year  penitentiary  sentence. 

Nathan  Leopold  has  been  in  prison  since  his  conviction  in 
the  1924  Leopold-Loeb  trial,  the  aftermath  of  one  of  the  most  shocking 
murders  in  the  nation's  history.  He  and  Richard  Loeb  were  convicted 
of  the  brutal  slaying  of  a  small  boy,  Bobby  Frank. 

(more ) 

~  ' - - - • — — _ ~ _ _ _ 

The  rebroadcast  of  "Should  Nathan  Leopold  Be  Paroled" 

marks  the  debut  of  "Nightline"  on  Monday  nights.  Starting 
July  8,  the  program  will  be  heard  from  Monday  through  Thursday 
of  each  week,  8:30-10  p.m.,  EDT.  The  move  was  prompted  by 
enthusiastic  listener  response  to  the  exclusive  features  and 
news  reports  which  have  been  heard  on  "Nightline"  since  its 
first  broadcast  April  30. 


2  -  'Nlghtllne' 


The  unbiased  treatment  of  this  controversial  subject  on 
"Nightline"  includes  an  exclusive  interview  with  Leopold  from 
Cell  435>  Cell  House  "F,"  in  the  Illinois  State  Penitentiary;  remarks 
by  Meyer  Levin,  author  of  the  best-selling  novel  "Compulsion,"  which 
was  based  in  part  on  the  Leopold-Loeb  case;  and  lawyer  Clarence 
Darrow's  dramatic  plea  for  mercy  at  the  original  trial  (read  by  actor 
Ed  Begley,  who  portrayed  Darrow  in  the  Broadway  play,  "Inherit  The 
Wind").  Others  who  will  be  heard  on  the  program  are:  James  Ragen, 
warden  of  the  Illinois  State  Penitentiary;  two  Chicago  newspapermen 
who  covered  the  1924  trial  --  George  Wright  and  Ben  Precht;  and  five 
citizens  who  voiced  their  views  on  the  case  during  sidewalk  interviews 
in  New  York  and  Chicago. 

"Nightline"  host  Walter  O'Keefe  is  narrator  of  the  special 
feature.  Jim  Hurlbut  of  NBC  News,  Chicago,  conducts  the  interview 
with  Leopold. 

- o - 
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NBC  TRADE  NEWS 


EDWARD  STANLEY  OF  NBC  TO  ADDRESS  SEMINAR- WORKS HOP 
IN  EDUCATIONAL  TV  AT  MEMPHIS  STATE  UN IV. 

Edward  Stanley,  NBC  manager  of  public  service 
programs,  will  speak  on  "The  Sociological  Implications  of 
Communications"  at  the  Memphis  State  -  WKNO-TV  Seminar- 
Workshop  in  Educational  Television  at  Memphis  State  Univer¬ 
sity,  Memphis,  Tenn.,  July  8.  The  Seminar- Workshop ,  to  be 
held  July  8-12  under  a  grant  from  the  National  Association 
of  Educational  Broadcasters,  is  designed  to  promote 
effective  in-school  utilization  of  TV  programs  and  to 
demonstrate  TV  production  techniques  and  closed  circuit 
equipment . 
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NBC  RADIO  NEWS 


LOVE  LETTERS  IN  THE  SAND'  COLLABORATORS --NICK  AND  CHARLES  KENNY 
AND  FRED  COOTS --TO  BE  FEATURED  GUESTS  ON  'NBC  BANDSTAND' 

Collaborators  on  today's  hit  tune  --  "Love 
Letters  in  the  Sand"  --  Nick  Kenny,  Charles  Kenny  and 

Fred  Coots -  will  be  featured  guests  on  NBC  BANDSTAND 

Friday,  July  5  (10:30  to  11  a.m.  and  11:05  to  12  Noon, 

EDT), 

Nick  Kenny  is  radio-TV  editor  of  the  New  York 
Daily  Mirror;  his  brother  Charles  is  assistant  radio- 
TV  editor. 

Host  Bert  Parks  will  interview  the  Kenny 
brothers  and  Coots,  Skitch  Henderson  will  conduct  the 
orchestra  in  a  special  arrangement  of  "Love  Letters"  -- 
written  in  1931  and  recently  skyrocketed  to  national 
prominence  again  with  the  recording  by  singer  Pat  Boone. 

Also,  to  be  introduced  on  the  show  will  be  the 
latest  Nick  Kenny-Charles  Kenny-Fred  Coots  song  --  "Warm 
Lips  and  Cold,  Cold  Kisses." 

("NBC  Bandstand"  is  produced  by  Jim  Burton, 
and  is  broadcast  Mondays  through  Fridays . ) 

- o - 
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COLOR  TELEVISION  NEWS 


July  l,  1957 

BASEBALL  FANS  WILL  SEE  TWO  OR  MORE  GAMES  IN  COLOR 
COMMISSIONER  OF  BASEBALL  FORD  C.  FRICK  ANNOUNCES 

World  Series  baseball  fans  will  see  two  or  more  games 
of  the  1957  Series  in  color  television,  Ford  C.  Frick,  Commis¬ 
sioner  of  Baseball,  announced  today.  Mr.  Frick  said  he  has 
been  advised  by  NBC-TV  and  the  Gillette  Safety  Razor  Company 
that  all  games  played  in  the  American  League  city  will  be  tele¬ 
vised  in  color. 

Gillette  will  be  sponsoring  NBC-TV’ s  coverage  of  the 
series  for  the  11th  straight  year.  The  "Gillette  Cavalcade  of 
Sports"  has  presented  the  Series  on  radio  since  1939. 

Since  the  1957  series  will  open  in  the  American  League 
city,  at  least  the  first  two  games  will  be  colorcast.  If  the 
American  and  National  League  cities  are  so  located  as  to  allow 
traveling  time  for  NBC’s  custom-designed  color  mobile  unit,  it 
is  possible  that  some  or  all  of  the  games  at  the  National  League 
city  will  be  presented  in  color  TV. 

If  the  Series  goes  more  than  five  games,  the  latter 
games  at  the  American  League  city  will  be  colorcast. 

(more) 
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WORLD  SERIES 
ON  NBC-TV, 


"This  will  mark  the  second  time  that  NBC- TV  will  have 
colorcast  the  World  Series/1  Tom  S.  Gallery,  NBC  Director  of 
Sports  said.  "Building  on  the  experience  and  know-how  we 
acquired  when  the  Series  was  first  televised  in  color  by  NBC  in 
1955>  we  expect  our  color  coverage  of  the  1957  World  Series  will 
provide  for  color  set  owners  one  of  the  most  exciting  spectacles 
of  the  coming  television  season.  All  games,  of  course,  will  be 
seen  on  black  and  white  sets." 


o 


NBC- New  York,  7/1/57 


. .  v  v ;  -  !  1  >'  ■  .  :  i  ;\r  . 

■  ■  EJta  363 .  j  V  *8©i 

\  f~v  i  ■  ;  3  -J  cr  ■  . 

;  i  ■  ■■  :  .  :  ■  .  v;  : 

.  •  v  .  •  ■_  .■  : .* 

t  t  o  uo  o  'i  j  1 2  ct  mfi'3  1 1 

.  :  •  1  ■  w  'Ft  j.  :>r.i 


-  -  . - 


W9M- 


TRADE  NEWS 


July  l,  1957 

EDDIE  FISHER  AND  GEORGE  GOBEL  WILL  BE  TEAMED  IN  NEW  FULL- HOUR 
TUESDAY  NIGHT  VARIETY  SERIES,  ALTERNATING  AS  HOST 
AND  GUEST  STAR  ON  EACH  PROGRAM 

Eddie  Fisher  and  George  Gobel  will  be  teamed  in  a 
new  full-hour  weekly  variety  series,  with  the  two  stars  alternat¬ 
ing  as  host  and  guest  star  on  each  program,  to  be  telecast  over 
NBC  Tuesday  nights,  8  to  9  p.m.,  EDT,  starting  Sept.  24.  The 
new  series  was  announced  today  by  Manie  Sacks,  Vice  President, 
Television  Network  Programs,  for  the  National  Broadcasting 
Company . 

To  be  called  alternately  "The  Show  of  Eddie  Fisher" 
and  "The  Show  of  George  Gobel,"  they  will  get  underway  when  the 
latter  program  kicks  off  the  series  on  Sept.  24. 

Sponsors  of  "The  Show  of  George  Gobel"  will  be  the 
Radio  Corporation  of  America  and  the  Whirlpool  Corporation. 

The  Liggett  and  Myers  Tobacco  Company  will  sponsor  "The  Show  of 
Eddie  Fisher,"  which  begins  Oct.  1. 

The  format  for  the  series  calls  for  comedy,  variety 
and  music,  augmented  by  guest  performers. 

(more) 
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2  -  Eddie  Fisher  and  George  Gobel 


"The  Show  of  George  Gobel"  will  be  a  Gomalco,  Inc., 
production,  with  Alan  Handley  as  producer-director.  Ramrod 
Productions,  Inc.,  will  produce  "The  Show  of  Eddie  Fisher." 

Kenyon  and  Eckhardt,  Inc.,  is  the  advertising  agency 
for  the  Radio  Corporation  of  America  and  the  Whirlpool  Corpo¬ 
ration.  McCann-Erickson,  Inc.,  represents  the  Liggett  and 
Myers  Tobacco  Company. 
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TRADE  NEWS 


July  2,  1957 

SHIRLEY  TEMPLE  WILL  BE  HOSTESS -NARRATOR  OF  l6  SPECIAL  ONE -HOUR 
NBC -TV  SHOWS  BASED  ON  FAIRY  TALES,  ADVENTURES  AND  FANTASIES 


A  series  of  16  special  one-hour  presentations  based  on 
classic  fairy  tales,  adventures  and  fantasies,  with  Shirley  Temple 
as  hostess  and  narrator,  will  be  telecast  over  NBC  beginning  on 
Sunday,  Jan,  12,  1958  (8-9  p.m.,  NYT)  it  was  announced  today  by 
Manie  Sacks,  Vice  President,  Television  Network  Programs,  for  the 
National  Broadcasting  Company. 

In  addition  to  her  hosting-narrating  duties.  Miss  Temple, 
who  will  make  her  television  debut  in  the  NBC  series,  also  will  star 
in  one  or  more  of  the  special  programs,  Mr.  Sacks  said. 

The  Sealtest  Ice  Cream  and  Dairy  Products  Division  of 
National  Dairy  Products  Corp,,  and  John  H.  Breck,  Inc.,  for  its 
shampoo,  and  Hills  Brothers  Coffee,  Inc.,  will  sponsor  the  series, 
to  be  televised  approximately  every  two  or  three  weeks  in  various 
evening  time  periods  throughout  the  NBC  program  schedule. 

The  programs  will  be  produced  by  Henry  Jaffe  Enterprises, 
either  live  or  on  film,  depending  on  which  medium  is  best  suited  to 
the  individual  show,  Mr.  Sacks  said.  The  filmed  programs  will  be 
produced  in  association  with  Screen  Gems  at  their  Hollywood  studios. 

(more ) 
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2  -  Shirley  Temple 

The  series  will  utilize,  in  addition  to  Miss  Temple,  top  performers 
from  all  fields  of  entertainment.  William  Phillipson  will  be 
executive  producer. 

Programs  planned  for  the  series  will  include  "Hansel  and 
Gretel,"  "Gulliver's  Travels,"  "All  Baba  and  the  Forty  Thieves," 

"The  Legend  of  Sleepy  Hollow,"  "The  Nightingale,"  "The  Rose  and  the 
Ring,"  "The  Land  of  Counterpane,"  "Beauty  and  the  Beast,"  "Dick 
Whittington,"  "The  Magic  Fishbone,"  "The  Emperor's  Clothes,"  "The 
Prince  Who  Could  Not  Laugh,"  "Robinson  Crusoe,"  "Rumpelstiltskin, " 
and  two  musical  revues,  one  based  on  Mother  Goose  and  the  other  on 
Aesop's  Fables. 

N.W.  Ayer  and  Son,  Inc.,  is  the  advertising  agency  for  all 
three  sponsors. 


o 


NBC -New  York,  7/2/57 


.  ■ 

,  •is.'.vjbo* 

id  tO'l  :  -v. ;.|  j  -■  ■  •  . 


sH  !  j  Civ; 


.hi  ■ "  ■  ■  :  . '  " 


r  , 

U 


•  »  .  «r  ' 
.. 


•  ■  vast  £ 

■  '  ■  4  U  ,  ■  '  >  . 


-  -i 


.  •  .  -  i  '  •  .  ' 

i  '  . .  .  . 

■  '  ■'  ‘  •  *  ■  ■■  ■  '  :  ■'  -  ‘  i  £  , 


9 


on!  tno  .  ■ , 


. 


TELEVISION  NEWS 


A  SERVICE  OF 

July  2,  1957 

JAN  MURRAY  TO  STAR  IN  'TREASURE  HUNT,'  FIVE -DAY- A- WEEK 
DAYTIME  AUDIENCE  PARTICIPATION  SHOW  ON  NBC-TV 

Jan  Murray,  currently  host  of  "Dollar  a  Second" 
Saturday  evenings,  will  star  in  another  NBC-TV  show  when 
TREASURE  HUNT  debuts  on  the  network  Monday,  Aug.  12,  on  a 
five-day-a-week  basis  (Mondays  through  Fridays,  10:30-11  a.m., 
EDT) .  Manie  Sacks,  Vice  President,  Television  Network  Pro¬ 
grams,  for  the  National  Broadcasting  Company,  announced  the 
series  today, 

Murray  will  quiz  contestants  in  pairs  and  the  higher 
scorer  in  each  set  of  four  questions  will  then  select  a  num¬ 
ber  from  one  to  50  and  a  "Pirate  Girl"  will  bring  forward  a 
corresponding  "Treasure  Chest."  One  of  the  chests  will  con¬ 
tain  cash  of  an  undisclosed  amount,  and  the  other  49  minia¬ 
ture  replicas  of  valuable  prizes  ranging  from  mink  coats  to 
color  television  sets. 

Then,  a  "bid-board"  will  be  brought  forward  and 
from  the  100  sealed  envelopes  attached  to  it,  the  contestant 
will  make  a  selection.  Murray  will  then  open  the  envelope 
and  announce  the  results.  The  contestant  may  hit  on  the  cash 

(more ) 
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2  -'Treasure  Hunt' 


chest  or  possibly  one  containing  treasures  "beyond  the  dreams 
of  Pandora."  But  if  he  is  very  unlucky  he  may  blunder  onto 
one  of  the  booby-trap  chests  containing  nothing  but  a  sack 
of  fruit  or  vegetables. 

Bud  Granoff  will  produce  "Treasure  Hunt"  for  Jantone, 
Inc.,  and  Phil  Levens  will  direct  the  show.  Both  have  the 
same  assignments  with  "Dollar  a  Second." 


NBC -New  York,  7/2/57 
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NBC  TRADE  NEWS 


LIBBEY -OWENS -FORD  GLASS  CO.  ORDERS  REMAINING  ONE -FOURTH 
SPONSORSHIP  OF  NATIONAL  FOOTBALL  TELECASTS 

The  Libbey-Owens-Ford  Glass  Company  has  ordered  the 
remaining  one-quarter  sponsorship  of  the  NCAA  football  games 
to  be  telecast  nationally  by  NBC -TV  next  Fall,  making  the 
nationwide  schedule  sold  out,  it  was  announced  today  by  William 
R.  (Billy)  Goodheart  Jr.,  Vice  President,  Television  Network 
Sales,  for  the  National  Broadcasting  Company. 

Earlier,  the  Bristol-Myers  Company,  the  Sunbeam 
Corporation  and  the  Zenith  Radio  Corporation  each  signed  for 
one-quarter  sponsorship  of  the  nine  telecasts. 

Eight  of  the  nine  dates  on  the  national  schedule 
are  Saturdays.  The  ninth  is  Thanksgiving  Day,  when  three 
games  in  different  parts  of  the  country  will  be  presented  on 
a  split-network  basis.  The  dates  for  the  games  are:  Sept.  21, 
Sept.  28,  Oct.  Oct.  19,  Nov.  2,  Nov.  16,  Nov,  28  (Thanks¬ 
giving  Day),  Nov.  30  and  Dec.  7. 

Fuller  and  Smith  and  Ross,  Inc.,  is  the  advertising 
agency  for  Libbey-Owens-Ford. 
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NBC-TV  AND  RADIO  NEWS 


MAUDE  ARCHER,  SUPERVISOR  OF  TELEPHONE  SERVICES 
FOR  NBC,  RETIRES  AFTER  28  YEARS  WITH  COMPANY 

Maude  Archer,  Supervisor  of  Telephone  Services  for  the 
National  Broadcasting  Company,  retired  yesterday  (July  l)  after 
28  years  of  service. 

During  that  time  Miss  Archer  had  seen  the  company's  New 
York  telephone  section  grow  from  five  girls  to  a  department  of  59 
operators  and  supervisors  which  she  headed  when  she  retired. 

Miss  Archer  joined  NBC  as  an  operator  on  Dec.  2,  1929 . 
She  was  promoted  to  assistant  supervisor  on  May  1,  19^3j  and  was 
made  chief  operator  the  following  February.  She  has  been  Super¬ 
visor  of  Telephone  Services  since  Jan.  16,  1953-  Before  coming 
to  NBC  she  was  with  the  New  York  Telephone  Company. 

Miss  Archer  lives  in  Tudor  City,  New  York. 

- o - 


NBC-New  York,  7/2/57 


■  '  ;  ■  .  . . 

.  i.  :v  '  •  ;ttt  :  i  , 

’  V '  vj  .  .  :  ■  .  ,  '  • 

<-■  & )  ■  •  *  '  '  •  ■  ■[ 

.  "*0  tV-': . 

. 

;  1  •  :  '  -j  v  :  ; ..  t.  I: 

ff.  .•  in  .  '  i '-,r(c:  ,:A  •  : ! 

. 

•  'r'  u  d i  I  .  ■  ■  r(.’  o 

t«  L  ..  ..  .DIAL 

•',f-  ■  '  -■  "'i-I-j  :  i'>i  w  -K  :.ri1  rl-t  li*  e is+r 

.  L  !  :  ?•.  ,-J  f, 


BIOGRAPHY 


July  2 ,  1957 

ALAN  BEAUMONT  IS  NAMED  PRODUCER 
OF  'ARLENE  FRANCIS  SHOW 

Alan  Beaumont,  one  of  the  directors  of  NBC-TV's  HOME  show, 
has  been  appointed  producer  of  the  new  NBC-TV  ARLENE  FRANCIS  SHOW, 
which  will  start  early  in  August. 

He  is  a  native  of  Kaslo,  British  Columbia,  and  a  graduate 
of  the  University  of  Wisconsin.  Before  service  with  the  Coast 
Artillery  in  the  Pacific  Theatre  during  World  War  II,  he  worked  with 
the  Wisconsin  State  Radio  Station  WHA  and  with  WIBA,  the  NBC  affiliate 
in  Madison.  After  the  war  he  returned  to  WIBA.  During  1947  he  was 
manager  of  the  University  of  Tulsa's  educational  FM  station  KWGS, 

There  he  taught  courses  in  radio  writing,  production  and  direction. 

Next,  he  joined  WTMJ-TV  in  Milwaukee  as  a  TV  director, 
and  in  1952  went  to  WNBQ  in  Chicago  as  an  associate  director.  In 
1953  be  was  named  production  manager  for  WNBQ  and,  in  1954,  network 
director  for  NBC  in  Chicago.  He  has  produced  network  programs  in¬ 
cluding  "Hawkins  Falls,"  "Zoo  Parade,"  "Captain  Hartz  and  His  Pets" 
and  "A  Time  to  Live,"  and  Chicago  originations  for  other  leading 
network  shows  including  "Home,"  "Today,"  "Colgate  Comedy  Hour," 

"Truth  or  Consequences,"  "This  Is  Your  Life,"  "Wide  Wide  World," 

"Alcoa  Hour,"  "March  of  Medicine,"  and  "Camel  News  Caravan." 

Beaumont  is  married  and  has  two  children. 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


2  -  Alan  Beaumont  --  Biography 


BIOGRAPHICAL  INFORMATION 

NAME: 

Alan  Beaumont 

BIRTHPLACE: 

Kaslo,  British  Columbia 

DATE: 

June  29,  1919 

EDUCATION: 

High  school  --  Wauwatosa,  Wis.,  and  University  of 

Wisconsin. 

CAREER : 

Radio  announcer  on  WHA  and  WIBA,  Madison,  Wis.;  manager 

of  educational  FM  station  KWGS  in  Tulsa,  01:1a.  in 

1947;  director  at  WTMJ-TV  Milwaukee,  1948;  WNBQ, 

Chicago,  as  associate  director  in  1952;  production 

manager  for  WNBQ  in  1953;  network  director  for  NBC  in 

Chicago  in  1954;  joined  "Home"  at  NBC-TV,  New  York, 

in  1958;  appointed  producer  of  "The  Arlene  Francis 

Show"  in  July,  1957. 

MILITARY 

SERVICE: 

U.S.  Army  Coast  Artillery  in  Pacific  during  World 

War  II. 

MARRIED  TO: 

Jean  Rathbun 

CHILDREN: 

Diana  (1948),  Terry  (1950) 

HOME : 

Stamford,  Conn. 

HOBBIES: 

Playing  the  bandonian  ("a  kind  of  concertina"),  making 

silver  jewelry,  sailing. 

HEIGHT: 

o\ 

ro 

WEIGHT: 

200 

COLOR  EYES: 

Blue 

COLOR  HAIR: 

Brown 

_ 0 _ 
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NBC  TRADE  NEWS 


FORMER  PRESIDENT  TRUMAN  ON  ‘BIOGRAPHIES  IN  SOUND, * 

HONORING  THE  LATE  ALBEN  W,  BARKLEY 

Reasons  "why  Alben  W.  Barkley  of  Kentucky  was  chosen  Vice 
Presidential  candidate  in  19^8"  will  be  discussed  by  former  Presi¬ 
dent  Harry  S.  Truman  when  he  is  interviewed  on  NBC  Radio's 
BIOGRAPHIES  IN  SOUND  program  Tuesday,  July  9  (9:05  to  10  p.m.,  EDT). 
The  program  will  offer  a  profile  of  the  life  of  the  late  "Veep,"  witl 
first-hand  stories  of  many  prominent  program  guests. 

Mr.  Truman  will  be  speaking  from  Independence,  Mo.,  and  in 
a  eulogy  to  his  friend  and  19^8  running  mate. 


MOVIE  ACTRESS  PATRICIA  MEDINA  TO  BE  ‘HIGH -LOW1  PANELIST 

Patricia  Medina,  British-born  movie  actress,  has  been 
chosen  as  the  third  panelist  on  the  new  quiz  program  HIGH -LOW,  Thurs¬ 
days,  starting  July  4  (NBC-TV,  9:30  p.m.,  EDT).  Miss  Medina,  who 
speaks  French,  Italian  and  Spanish  as  well  as  English,  was  educated 
in  England,  where  she  also  studied  singing  and  painting. 

She  made  her  film  debut,  in  England,  in  "Secret  Journey," 
in  1939*  She  continued  her  film-making  during  the  war  and  appeared 
in  "Hotel  Reserve"  and  "Waltz  Time." 

She  came  to  this  country  in  19^5*  and  has  performed  in 
"Secret  Heart,"  "Fighting  0 ’Flynns,"  "Foxes  of  Harrow,"  "Valentino," 
"Botany  Bay,"  "Black  Night"  and,  most  recently,  "The  Uranium  Story." 

She  is  five  feet  three  inches  tall,  weighs  107  pounds.  Her 
hobby  is  collecting  bizarre  evening  dresses.  The  other  panelists, 
previously  announced,  are  John  Van  Doren  and  Burl  Ives. 

- o - 
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NBC -TV  NEWS 


BROADCASTS: 

PACKAGE  PROD: 
PRODUCER: 
DIRECTOR: 
EXECUTIVE  PROD: 
HOST: 

PANELISTS: 

PREMIERE: 

FORMAT: 


SPONSOR: 

AGENCY: 


CREDITS  FOR  'HIGH-LOW'  ON  NBC -TV 


NBC -TV,  Thursdays,  9:30  p.m.,  EDT,  July  4 
through  Sept .  12 
A  Barry  and  Enright  Production 
A1  Friedman 
Charles  S.  Dub in 
Robert  Noah 
Jack  Barry 

John  Van  Doren,  Burl  Ives,  Patricia  Medina 
and  others. 

July  4,  1957 

Each  week  three  contestants  will  pit  their 
answers  against  a  panel  of  three  to  be 
chosen  from  a  panel  pool  of  six  or 
seven.  The  contestant  starts  with  $500 
which  he  can  triple  if  he  goes  for  high, 
and  double  if  he  goes  for  low.  He  and 
the  panel  are  asked  a  question 
simultaneously.  The  contestant  can 
choose  to  try  to  equal  the  high  answer 
or  the  low  answer  of  the  panel  members. 
After  each  question  there  will  be  a 
general  discussion  by  the  panel  on  the 
topic  of  the  question. 

The  Ford  Motor  Company 
J.  Walter  Thompson, 

- o - 
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TRADE  NEWS 
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July  3,  1957 

DENNIS  O'KEEFE  NAMED  HOST  FOR  "SUSPICION,"  NBC-TV'S 
FORTHCOMING  FULL-HOUR  SUSPENSE-MYSTERY  SERIES 

Dennis  O'Keefe  has  been  selected  as  host  of 
SUSPICION,  the  full-hour  suspense -mystery  drama  series 
on  NBC-TV  beginning  Monday,  Sept,  30  (10-11  p.m.,  EDT) . 

O'Keefe  was  chosen  after  a  long  search  for  a 
star-host  appropriate  to  the  overall  theme  of  the 
"Suspicion"  stories  to  "fascinate,  mystify  and  suspend." 

O'Keefe  has  played  leading  roles  in  scores  of 
motion  pictures  and  many  outstanding  TV  dramatic  programs. 
He  has  scored  as  a  comedian,  has  appeared  on  TV  variety 
shows  and  has  starred  in  musical  films.  He  wrote  the 
screenplay  for  Warner's  "Don't  Pull  Your  Punches,"  and 
directed  "The  Diamond  Wizard." 

(more ) 


EDITORS: 

The  NBC  Daily  News  Report  will  not  be  published 
tomorrow,  Thursday,  July  4.  Publication  will  be  resumed 
Friday,  July  5. 
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1  Suspicion  1 


The  versatile  star  will  be  host  for  both  the 
live  and  the  filmed  dramas  that  will  be  seen  on  "Suspicion. 
Alfred  Hitchcock  will  be  executive  producer  of  10  of  20 
filmed  stories  and  will  set  the  suspense -mystery  pace  for 
the  10  others  to  be  produced  on  film  by  Alan  Miller  and 
22  to  be  done  live  with  S.  Mark  Smith  as  executive  producer 
Among  the  films  in  which  O'Keefe  has  appeared 
are  "Brewster's  Millions/'  "Walk  a  Crooked  Mile/'  "Eagle 
and  the  Hawk/'  "The  Great  Dan  Patch"  and  "Follow  the  Sun." 

His  television  credits  include  "Producers' 
Showcase,"  "Lux  Video  Theatre,"  "Kraft  Television  Theatre," 
"Climax,"  and  guest  appearances  on  such  programs  as 
"Comedy  Hour,"  "Show  of  Shows,"  and  "Red  Skelton  Show." 


NBC-New  York,  7/3/57 
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TRADE  NEWS 


July  3,  1957 

EVINRUDE  OUTBOARD  MOTOR  DEALERS  REPORT  SUBSTANTIAL  SALES  GAINS  BY 
LINKING  IMPACT  OF  NBC  RADIO  'MONITOR'  CAMPAIGN  WITH  LOCAL  SPOTS 

By  combining  the  impact  of  network  commercials  on 
NBC  Radio's  MONITOR  with  tie-ins  sponsored  by  local  retailers 
on  NBC  Radio  Network  affiliate  stations,  Evinrude  dealers  in 
all  parts  of  the  country  have  substantially  increased  their 
sales  of  outboard  motors,  Matthew  J.  Culligan,  Vice  President 
in  charge  of  the  NBC  Radio  Network,  announced  today. 

Commenting  on  a  dealer  survey  conducted  by  the 
affiliates,  Mr.  Culligan  said:  "The  unusual  success  of  the 
Evinrude  campaign  further  emphasizes  the  potency  of  the  radio 
medium  in  boosting  sales,  especially  when  there  is  an  energetic 
merchandising  tie-in  between  the  sponsor  and  the  network." 

For  a  13-week  period  that  started  April  12,  Evinrude 
has  broadcast  five  one -minute  commercials  per  week  in  the 
"Fishing  Round-Up"  segments  on  "Monitor,"  NBC  Radio's  week¬ 
end  radio  service.  The  segments  consisted  of  interviews 
with  fishing  experts  at  lakes  and  streams  in  various  parts 
of  the  country.  The  company  encouraged  its  local  outlets 

(more ) 
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'Monitor ' 


to  purchase  commercials  in  adjacent  time  periods;  these 
described  area  fishing  conditions  and  told  listeners  where 
Evinrude  motors  were  available  locally. 

Evinrude  dealers  across  the  nation  expressed  their 
enthusiasm  for  the  advantages  of  placing  their  local 
commercials  adjacent  to  the  network's  "Fishing  Round-Up"  seg¬ 
ments.  A  San  Francisco  dealer  reported  "tremendous  results 
from  the  tie-in  announcements."  From  Richmond,  Va.,  came  the 
statement  that  "the  program  was  a  definite  success  and 
considerably  boosted  sales."  A  Bluefield,  W.  Va.,  dealer 
said  that  1957  was  "the  best  year  for  boat  equipment  in 
our  history." 


NBC-New  York,  7/3/57 
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July  3,  1957 

PUBLIC  SERVICE  ANNOUNCEMENTS  WORTH  ALMOST  HALF  A  MILLION  DOLLARS 
BROADCAST  DURING  MAY  BY  12  NBC  OWNED  RADIO  AND  TV  STATIONS 

Public  service  spot  announcements  worth  almost  half  a 
million  dollars  were  broadcast  during  May  by  12  NBC  Owned  radio  and 
television  stations  in  eight  cities,  it  was  announced  today  by 
Thomas  B.  McFadden,  Vice  President  in  Charge  of  NBC  Owned  Stations 
and  NBC  Spot  Sales. 

A  survey  of  the  NBC  Owned  Stations  showed  that  a  total  of 
5011  announcements,  worth  $470,823,  were  devoted  to  public  service 
during  the  month.  These  announcements  supported  the  stations’ 
"Impact  Public  Service"  projects  as  well  as  their  day-to-day  efforts 
in  the  community  interest. 

"Impact  Public  Service,"  which  was  introduced  early  this 
year,  is  a  plan  whereby  each  NBC  Owned  Station  periodically  uses 
all  of  its  resources  to  promote  a  single  public  service  endeavor. 

(more ) 
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NBC  Owned  Stations 


"Impact"  projects  during  May  included  a  traffic  safety  drive  on 
KRCA,  Los  Angeles;  a  campaign  for  a  "Cleaner,  Safer,  Better  Chicago" 
on  WNBQ  and  WMAQ,  Chicago;  "Senior  Citizens  Month"  on  WRCA  and 
WRCA-TV,  New  York;  and  a  "Save  the  U.S.S.  Olympia"  campaign  on 
WRCV  and  WRCV-TV,  Philadelphia. 

Other  public  service  announcements  broadcast  by  the  NBC 
Owned  Stations  during  May  ranged  from  promotion  of  the  American  Red 
Cross  to  forest  fire  prevention,  and  Armed  Forces  recruitment  to 
calling  for  Blood  Bank  volunteers. 


NBC -New  York,  7/3/57 
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COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
July  14  -  20  (All  Times  EDT) 


J 


Sunday,  July  14 

9-10  p.m.  --  GOODYEAR  PLAYHOUSE  --  "Backwoods  Cinderella,"  starring 
Martha  Scott,  and  featuring  Enid  Markey,  Larry  Hagman,  Peg 
Hillias,  Crahan  Denton,  Abigail  Kellogg,  Michael  Allen  and 
Tuesday  Weld. 

Monday,  July  15 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Portrait  in  Miniature." 

9:30-10  p.m.  --  THE  ARTHUR  MURRAY  PARTY  --  Starring  Kathryn  Murray. 
Tuesday,  July  16 

1:30-2:30  p.m.  --  CLUB  60ft 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Cask  of  Amontillado," 
Wednesday,  July  17 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Richest  Man  in  the  World." 
9-10  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "The  Big  Break,"  starring 
James  Barton,  Kathleen  Maguire  and  Cliff  Robertson. 

Thursday,  July  18 

1  11  "  i  -  -  -i  i  .  > 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Last  Hour." 

(more ) 
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2  -  NBC  Color  Telecast  Schedule 


Thursday,  July  18 

10-11  p.m.  --  LUX  VIDEO  THEATRE  --  "Summer  Return,"  by  Anne 
Howard  Bailey  and  starring  Kent  Smith  and  Joan  Evans. 

Friday,  July  19 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Brat's  House." 

Saturday,  July  20 

8-9  p.m.  --  THE  JULIUS  LA  ROSA  SHOW  --  Tonight's  guests  are  Jean 
Carroll,  Eileen  Rogers,  The  Four  Coins  and  the  Bruxellos. 

*  *  * 


THE  FOLLOWING  IS  SCHEDULED  ON  WRCA-TV  ONLY: 


Saturday,  July  20  --  11:00-11:15  p.m.  --  SAVARIN  NEWS. 


NBC-New  York,  7/3/57 
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TRADE  NEWS 


July  5,  1957 

MAJOR  SALES  UPSWING  RECORDED  BY  NBC  RADIO  NETWORK  WITH 
$1,500,000  NEW  AND  RENEWED  BUSINESS  IN  PAST  WEEK 


A  major  upswing  in  sales  was  recorded  by  NBC  Radio  during 
the  past  week  as  new  and  renewal  business  totaling  $1,500,000  in  net 
revenue  was  placed  with  the  network  by  14  advertisers,  it  was 
announced  today  by  William  K.  McDaniel,  Vice  President,  NBC  Radio 
Network  Sales. 

Highlighting  the  new  business  is  an  extensive  order  from 
Grove  Laboratories,  Inc.  Grove,  for  its  Bromo  Quinine  Cold  Tablets, 
ordered  12  one-minute  and  18  30-second  participations  in  NBC  Radio’s 
daytime,  evening  and  MONITOR  programs  over  a  26-week  period  starting 
Sept.  30  and,  for  its  Fitch  hair  products,  ordered  10  five-minute 
musical  segments  per  weekend  in  MONITOR  over  a  20-week  period  starting 
Sept.  6.  In  addition,  the  advertiser  has  extended  its  participation 
schedule  on  NEWS  OF  THE  WORLD  for  its  No  Doz  Awakeners  for  seven 
weeks  effective  July  26.  The  Bromo  Quinine  order  was  placed  through 
the  Gardner  Advertising  Co.,  the  Fitch  order  through  the  Harry  B. 

Cohen  Advertising  Co.,  and  the  No  Doz  Awakeners  order  through  Sidney 
Garfield  &  Associates,  Inc. 

(more ) 
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2  -  NBC  Radio  Sales 


Other  advertisers  placing  new  orders  follow: 

The  Vick  Chemical  Company,  through  Batten,  Barton,  Durstine 
and  Osborn,  Inc.,  ordered  30  six-second  Imagery  Transfer  spots  per 
week  throughout  NBC  Radio's  program  schedule  for  a  20-week  period 
starting  Sept.  17 . 

Sterling  Drug,  Inc.,  through  Dancer- Fitzgerald- Sample,  Inc., 
has  ordered  a  total  of  99  one-minute  participations  in  both  NBC 
BANDSTAND  and  FIVE  STAR  MATINEE  over  a  13-week  period  starting  July  8. 

The  Ruberoid  Company,  through  Fuller  and  Smith  and  Ross, 
Inc.,  has  ordered  ten  five-minute  MONITOR  segments  a  week  for  six 
weeks  starting  Sept.  14. 

The  Pan-American  Coffee  Bureau,  through  Robert  W.  Orr  and 
Associates,  Inc.,  has  ordered  a  total  of  five  one-minute  and  five 
30-second  participations  a  week  in  TRUTH  OR  CONSEQUENCES,  NBC 
BANDSTAND,  and  HILLTOP  HOUSE  for  eight  weeks  starting  July  8. 

The  Black  and  Decker  Manufacturing  Company,  Inc.,  through 
VanSant,  Dugdale  and  Company,  Inc.,  has  ordered  a  pre-Christmas 
saturation  campaign  in  MONITOR  calling  for  20  30-second  participations 
a  weekend  for  two  weeks  starting  Nov.  29. 

The  General  Motors  Corporation,  for  its  trucks,  through  the 
Kudner  Agency,  Inc.,  ordered  three  participations  a  week  in  NEWS  OF 
THE  WORLD  over  a  four-week  period  starting  July  29. 

The  Gillette  Safety  Razor  Company,  through  Maxon  Inc.,  will 
sponsor  the  24th  annual  All-Star  Baseball  Game  on  Tuesday,  July  9  at 
2:15  p.m. ,  EDT. 

The  Rexall  Drug  Company,  through  Batten,  Barton,  Durstine 

and  Osborn,  Inc.,  will  sponsor  the  simulcast  of  the  original  musical 

PINOCCHIO  on  Sunday,  Oct.  13  from  6:30-7:30  p.m.,  EDT. 

(more ) 
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3  -  NBC  Radio  Sales 


The  Buick  Motor  Division  of  the  General  Motors  Corporation, 
through  the  Kudner  Agency,  Inc.,  will  sponsor  the  heavyweight 
championship  bout  between  Floyd  Patterson  and  Tommy  "Hurricane" 
Jackson  on  Monday,  July  29  at  10  p.m,,  EDT. 

Advertisers  placing  renewal  orders  follow: 

The  American  Oil  Company,  through  the  Joseph  Katz  Company, 
has  renewed  its  schedule  of  ten  five-minute  MONITOR  musical  segments 
each  weekend  for  52-weeks  starting  July  6. 

The  Mutual  Benefit  Health  and  Accident  Association  of 
Omaha,  Inc.,  through  Bozell  and  Jacobs,  Inc.,  has  renewed  its 
sponsorship  of  ON  THE  LINE  WITH  BOB  CONSIDINE  (Sundays,  6:15- 
6:30  p.m.,  EDT)  for  another  52-weeks  effective  July  21. 

The  Evangelical  Foundation,  Inc.,  through  Walter  F.  Bennett 
and  Company,  has  renewed  its  sponsorship  of  the  BIBLE  STUDY  HOUR 
(Sundays,  8:30-9:00  p.m.,  EDT)  for  another  52-weeks  effective 
June  30. 

The  R. J .  Reynolds  Tobacco  Company,  through  the  William 
Esty  Company,  Inc.,  has  renewed  its  sponsorship  of  GRAND  OLE  OPRY 
(Saturdays,  10:30-11  p.m.,  EDT)  for  13  weeks  effective  July  6. 


NBC-New  York,  7/5/57 
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NBC -TV  NEWS 

*  - * 


SHIRLEY  TEMPLE  TELLS  WI{Y  SHE  ENDED  RETIREMENT  TO  BE  HOSTESS,  NARRATOR 

AND  OCCASIONAL  STAR  OP  NBC-TV’S  NEW  SERIES  BASED 
ON  FAIRY  TALES,  ADVENTURES  AND  FANTASIES 

HOLLYWOOD  --  Shirley  Temple  ended  her  retirement  with  the 
announcement  that  she  will  be  hostess,  narrator  and  occasional  star 
in  a  television  series  based  on  fairy  tales,  adventures  and  fantasies 
for  the  National  Broadcasting  Company. 

Miss  Temple,  in  private  life  Mrs.  Charles  Black,  mother  of 
three  children,  announced  her  return  to  showbusiness  at  a  press  con¬ 
ference  yesterday  before  the  Hollywood  press  corps,  in  NBC's  new 
administration  building  in  Burbank. 

John  West,  Vice  President  in  charge  of  the  network's 
Pacific  Division,  was  host  to  the  press  and  Miss  Temple,  who  was 
accompanied  by  her  producer,  William  Phillipson,  a  member  of  Henry 
Jaffe  Enterprises. 

Phillipson  said  that  the  series,  as  yet  untitled,  will  in¬ 
clude  1 6  programs.  Some  will  be  produced  "live,"  others  will  be 
filmed.  All  will  be  done  here,  he  said,  with  the  filmed  shows  to  be 
produced  in  association  with  Screen  Gems. 

Miss  Temple  said  that  "Beauty  and  the  Beast"  will  probably 
launch  the  series,  with  Sunday,  Jan.  12,  1958  as  the  opening  date. 
Explaining  her  decision  to  reenter  showbusiness,  she  said  she  and 
Phillipson  had  been  in  negotiation  over  the  new  series  for  the  past 
year  and  that  she  had  rejected  four  other  series  that  had  been 


(more ) 
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2  -  Shirley  Temple 


proposed  since  her  last  movie  was  released  in  1949-50.  One  proposi¬ 
tion,  she  said,  would  have  paid  her  $25,000  for  a  six -minute 
monologue . 

She  said  she  is  returning  because  she  likes  the  format  of 
the  new  series,  "because  I  particularly  love  fairy  tales"  and  the  pro¬ 
posed  shooting  schedule  will  allow  flexibility  in  her  working 
arrangement . 

Miss  Temple  is  active  in  community  affairs  in  Atherton, 
Calif.  Her  husband  is  manager  of  business  operations  for  the  Stanford 
Research  Institute,  Menlo  Park,  Calif.  Her  civic  activities,  she 
said,  center  around  the  PTA  and  seven  charity  groups,  all  connected 
with  raising  funds  to  fight  multiple  sclerosis.  For  these  groups, 
she  said,  she  has  done  all  phases  of  little  theatre  work,  including 
publicity  and  painting  scenery.  She  also  retains  her  license  as  an 
interior  decorator,  at  which  she  works  "about  one  day  a  week."  All 
this  --  and  homemaking  for  her  husband  and  three  children,  Susan, 

9;  Charley,  5*  and  Lori,  3  --  comprise  her  life. 

It  was  because  Phillipson  persuaded  her  that  the  series 
would  take  her  away  from  this  life  no  more  than  a  day  or  two  at  a 
time  that  she  consented  to  do  it,  she  said.  "And  my  husband  is  de¬ 
lighted  that  I  am  going  back  to  work,  because  I  won't  be  away  too 
much, "  she  added,  referring  to  her  flexible  work  schedule.  Money  was 
not  a  factor  in  her  comeback  decision,  she  said,  as  she  disclosed  she 
doesn't  even  have  an  agent. 

Asked  if  she  will  make  another  movie,  she  replied,  "No,  be¬ 
cause  I  don't  think  I  could  do  it  in  one  day." 

To  the  question,  "Will  any  of  your  children  follow  in  your 
footsteps?"  she  said  daughter  Lori  already  wants  to  be  an  actress  -- 
"and  I  have  no  objection."  _ _ 

NBC-New  York,  7/5/57 
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SBC  OWNED  STATIONS  DIVISION 


July  5,  1957 

NBC  OWNED  WRCV-TV,  PHILADELPHIA,  IS  THE  FIRST  LOCAL  TV  STATION  IN  U.S. 
TO  RECEIVE  SCHOOL  BELL  AWARD;  HIGH  HONOR  OF  EDUCATION  PROFESSION 
CITES  STATION'S  "PROGRESS,"  PIONEER  COLORCAST  EDUCATIONAL  SERIES 

Station  WRCV-TV,  the  NBC  Owned  television  station  in 
Philadelphia,  today  became  the  first  local  TV  station  ever  to  receive 
a  School  Bell  Award  --  one  of  the  highest  honors  bestowed  by  the 
educational  profession.  The  award  was  presented  at  the  concluding 
general  assembly  of  the  centennial  convention  of  the  National  Educa¬ 
tion  Association,  which  is  being  held  in  Philadelphia  this  week. 

The  School  Bell  Awards  are  annual  presentations  sponsored 
by  seven  national  organizations  of  parents,  school  administrators, 
teachers,  school  board  members  and  the  United  States  Office  of 
Education.  They  are  made  to  the  various  communications  media  in 
recognition  of  distinguished  service  in  the  interpretation  of  educa¬ 
tion.  Originally  limited  to  programs  and  publications  of  national 
scope,  the  School  Bell  Award  nominations  this  year  included  a  special 

(more ) 
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'School  Bell  Award' 


category  for  "the  most  outstanding  local  or  state  reporting  of  educa¬ 
tion  during  the  school  year  1956-57  by  a  magazine,  newspaper,  radio 
or  television  station  in  cooperation  with  a  school  system  or  educa¬ 
tion  association." 

The  WRCV-TV  "Progress"  program  was  selected  from  a  nation¬ 
wide  list  of  nominees  in  the  special  category.  It  was  inaugurated 
in  October,  1955;  as  a  documentary  series  in  which  the  New  Jersey 
Education  Association  and  the  Pennsylvania  Education  Association 
joined  forces  to  present  programs  dealing  with  current  educational 
problems . 

Under  the  supervision  of  William  Hayward,  assistant 
director  for  radio  and  TV  of  the  New  Jersey  Education  Association 
and  Mis3  Martha  Gable,  director  of  the  division  of  radio  and  TV  for 
the  Philadelphia  public  school  system,  and  under  the  direction  of 
WRCV-TV 's  Del  Hostetler,  "Progress"  set  a  precedent  in  educational 
programming.  It  presents  its  various  themes  via  dramatic  presenta¬ 
tions  of  actual  students  and  teachers,  exclusive  films  of  specific 
subjects,  in-person  visits  by  such  prominent  figures  as  Senator 
Estes  Kefauver,  the  governors  of  the  respective  states.  Miss  Martha 
Shull,  president  of  the  National  Education  Association,  and  others. 

On  the  premiere  of  its  second  season  on  WRCV-TV  in  the  Fall 
of  1956,  "Progress"  became  the  first  local  educational  program  in 
the  nation  to  be  presented  weekly  in  color.  The  producers  immediate¬ 
ly  took  advantage  of  this  "first"  and  began  filming  in  color,  as 
well  as  booking  special  color  features.  One  of  the  highlights  of 
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'School  Bell  Award' 


the  past  "Progress"  series  was  the  presentation  of  a  special  hour- 
long  color  film,  "A  Desk  for  Billie,"  which  was  an  adaptation  of  the 
true  story  of  Mrs.  Billie  Davis  which  appeared  in  the  Saturday 
Evening  Post  under  the  title  of  "I  Was  a  Hobo  Kid." 

Lloyd  E.  Yoder,  NBC  Vice  President  and  general  manager  of 
WRCV  and  WRCV-TV,  accepted  the  School  Bell  medallion  at  special 
ceremonies  held  at  Philadelphia  Convention  Hall. 


NBC-New  York,  7/5/57 
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NBC  TRADE  NEWS 


•STARS  FOR  SUMMER, '  NEW  RADIO  SHOW  WITH  TOP  SINGERS 
AND  BANDS,  TO  BE  WEDNESDAY  NIGHT  FEATURE 


PREMIERE 


Top  orchestras  and  singers  will  be  featured  in  STARS  FOR 
SUMMER,  a  new  weekly  musical  program  which  will  start  on  NBC 
Radio  Wednesday,  July  10  (10:05-10:30  p.m.,  EDT) . 

In  announcing  "Stars  for  Summer,"  Norman  S.  Livingston, 
Director  of  Programs  for  the  NBC  Radio  Network,  said:  "Its 
music  is  designed  for  enjoyable  listening  during  the  warm 
weather  months.  The  program  will  present  a  varied  selection 
of  America's  best-liked  tunes." 

Bill  Cullen  will  be  host  of  the  weekly  series,  which 
will  be  presented  by  NBC  Radio  in  cooperation  with  the  Savings 
Bonds  Division  of  the  U.S,  Treasury  Department.  The  first 
program  will  include  recorded  songs  by  Rosemary  Clooney  and 
Frankie  Laine  and  Paul  Weston  and  his  orchestra.  Miss  Clooney 
will  sing  "I  Haven't  a  Worry  in  the  World"  and  "I  Could  Have 
Danced  All  Night."  Frankie  Laine  will  be  heard  in  "Bubbles" 
and  "Drill  Ye  Carriers,  Drill."  The  orchestra  will  play  "Foggy 
Day"  and  "Nice  Work  If  You  Can  Get  It." 
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NBC- TV  NEWS 


CREDITS  FOR  1  TREASURE  HUNT1  ON  NBC-TV 


— 

TITLE : 

TREASURE  HUNT 

TIME: 

NBC-TV,  Mondays  through  Fridays, 

10:30-11  a.m. ,  EDT. 

STARTING  DATE  ON  NBC-TV: 

Monday,  Aug.  12,  1957 

PACKAGE  PRODUCER: 

Jantone,  Inc. 

PRODUCER: 

Bud  Granoff 

DIRECTOR: 

Phil  Levens 

HOST: 

Jan  Murray 

FORMAT: 

Audience-participation  quiz. 

Murray  questions  contestants 

in  pairs.  The  higher  scorer  in 

each  set  of  four  questions  selects 

a  number  under  50,  and  the 

corresponding  "Treasure  Chest"  is 

brought  forward.  Next  the 

contestant  selects  one  from  100 

sealed  envelopes  on  the  "bid- 

board."  Murray  opens  the 

envelope  and  announces  results, 

which  may  be  cash,  valuable 

merchandise  or  possibly  just  a 

gag  prize. 

NBC  PRESS  REPRESENTATIVE:  Priscilla  Campbell,  New  York. 


NBC- New  York,  7/5/57 
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SPOT  SALES 


NBC  SPOT  SALES  ISSUES  MARKET  DATA  BOOK  ON  MIAMI 

The  fast-growing  Miami  area,  which  is  expected  to  double  its 
1950  population  figure' by  i960,  is  the  subject  of  the  fourth  of  a  con¬ 
tinuing  series  of  market  data  books  issued  by  NBC  Spot  Sales.  Al¬ 
though  the  area  now  ranks  25th  in  population,  it  is  17th  in  total  re¬ 
tail  sales  and  16th  in  automotive  and  drug  sales. 

The  study,  based  on  the  latest  information  issued  by  the 
Economic  Society  of  South  Florida,  notes  that  there  are  now  385.*  000 
television  homes  in  Station  WCKT’s  primary  coverage  area  --  a  39 %  in¬ 
crease  since  the  ARF  census  estimates  of  March,  1956. 

Market  data  books  already  issued  by  NBC  Spot  Sales  include 
area  research  on  Cleveland,  Seattle  and  Washington,  D.C.  A  study  of 
the  Denver  area  will  be  issued  soon. 

Copies  of  the  area  studies  are  available  from  the  Research 
Department,  NBC  Spot  Sales,  30  Rockefeller  Plaza,  New  York,  N.Y. 

/ 

NBC-New  York,  7/8/57 
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NBC  TRADE  NEWS 


1,210,000  PERSONS  ENTER  CONTEST,  BUT  ONE  "PRICE  IS  RIGHT," 
AND  THAT'S  GUESS  OF  A  NEW  YORK  STATE  MAN  NAMED  JONES 

A.L.  Jones  of  40  Farnham  St.,  Cazenovia,  N.Y. 
was  the  winner  of  the  "Hollywood  Showcase"  on  NBC-TV's 
THE  PRICE  IS  RIGHT  show  (ll  a.m.,  EDT,  Monday  through 
Friday).  Emcee  Bill  Cullen  announced  the  winner's  name 
Friday,  July  5.  Mr.  Jones  outguessed  1,210,000  home 
viewers  who  sent  in  postcards  to  the  show  by  guessing 
exactly  the  price  of  the  items  displayed  the  week  of 
June  24-28.  His  guess  was  $1,979.20.  Here  are  the  items 
which  he  won  and  their  value:  Skoda  (foreign -make  car) 
$1,635.50;  two  weeks  at  Knickerbocker  Hotel,  Hollywood, 
$196;  alarm  clock,  $77.50;  pen  and  pencil  set,  $35; 
perfume,  $18;  hat  box,  $11.20;  and  leather  diary,  $6. 


NBC -New  York,  7/8/57 
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July  9,  1957 

MAX  FACTOR  COMPANY  TO  SPONSOR  'MASQUERADE  PARTY’ 

ON  NBC  TELEVISION  ALTERNATE  WEDNESDAYS 

The  Max  Factor  Company  will  sponsor  NBC-TV's 
MASQUERADE  PARTY  on  alternate  Wednesdays  (8-8:30  p.m.,  EDT) 
starting  July  10  and  continuing  through  Sept.  4,  it  was 
announced  today  by  William  R.  (Billy)  Goodheart  Jr.,  Vice 
President,  Television  Network  Sales,  for  the  National 
Broadcasting  Company. 

Max  Factor  will  join  Associated  Products,  Inc., 
which  has  been  an  aiternate-week  sponsor  of  the  popular 
panel  show  since  it  returned  to  NBC  on  March  13  of  this 
year. 

The  Anderson-McConnell  Advertising  Agency,  Inc., 
represents  the  Max  Factor  Company. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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NBC  TRACE  NEWS 


NBC'S  FIVE -DAY -A -WEEK  "ARLENE  FRANCIS  SHOW" 

TO  HAVE  FIRST  TELECAST  MONDAY,  AUG.  12 

The  premiere  of  the  ARLENE  FRANCIS  SHOW  will  be 
presented  on  NBC-TV  Monday,  Aug,  12  at  10  a.m.,  EDT.  The 
half-hour  program,  which  will  be  telecast  daily,  Monday 
through  Friday,  will  be  a  variety  show  with  the  star  serv¬ 
ing  as  hostess.  Program  content  will  revolve  about  the 
people,  places  and  things  which  most  interest  Miss  Francis 
--  ranging  from  entertainment  personalities  to  books, 
from  authors  to  adventurers.  Members  of  the  3tudio 
audience,  from  time  to  time,  may  even  find  themselves  in¬ 
cluded  in  the  day's  festivities. 

The  program,  which  will  be  produced  by  Alan 
Beaumont  and  directed  by  Ted  Nathanson,  will  feature  the 
music  of  the  Norman  Paris  Trio.  It  will  originate  from 
Studio  3A  in  the  RCA  Building,  New  York  City. 
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July  9,  1957 


NBC  NEWS  EXPANDS  FOREIGN  COVERAGE 

Harsch  Assigned  to  London  as  Senior  European  Correspondent; 
Bourgholtzer  to  Head  New  Bureau  in  Vienna 


NBC  News  is  opening  a  new  bureau  in  Vienna  and  generally 
reorganizing  its  overseas  correspondent  assignments  as  part  of  a 
continuing  program  to  expand  its  foreign  news  coverage,  William  R. 
McAndrew,  Director  of  News,  announced  today. 

Joseph  C.  Harsch,  veteran  NBC  correspondent-commentator  and 
for  28  years  staff  writer  and  columnist  for  The  Christian  Science 
Monitor,  will  take  over  as  London  bureau  chief  and  senior  European 
correspondent. 

Frank  Bourgholtzer,  formerly  chief  of  NBC's  Bonn  bureau, 
will  move  to  the  new  Vienna  bureau  as  Central  European  chief.  Be¬ 
cause  of  its  location,  Vienna  serves  as  a  valuable  listening  post  in 
Central  Europe  and  a  better  transportation  point  than  Bonn. 

Ed  Newman,  formerly  head  of  the  London  bureau,  will  shift 
to  Rome  as  chief  of  the  Mediterranean  area, 

John  Rich,  who  has  more  than  10  years'  experience  in  foreign 
reporting,  will  leave  NBC  News-New  York  for  the  Berlin  bureau.  These 

(more ) 
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2  -  NBC  News 


changes  are  effective  immediately.  Jim  Robinson  has  already  been 
shifted  from  Hong  Kong  to  become  chief  of  the  Tokyo  bureau. 

NBC  now  maintains  permanent  bureaus  in  London,  Paris ,  Rome, 
Vienna,  Berlin,  Beirut,  Cairo,  Tokyo,  Hong  Kong  and  Moscow.  The 
coverage  provided  by  the  network's  wide-ranging  correspondents  is 
supplemented  by  stringer  correspondents  and  reciprocal  agreements 
with  foreign  newsreel  concerns. 

The  following  are  brief  biographies  of  the  correspondents 
figuring  in  change: 

Joseph  C.  Harsch  --  Born  Toledo,  Ohio,  May  25,  1905 . 
Received  B.A.  degree  Williams  College,  Williamstown,  Mass.,  1927 . 
Received  B.A.  degree  Corpus  Christi  College,  Cambridge  University, 
England,  1929.  Holds  honorary  M.A.  degree  from  Williams  College, 
Began  newspaper  career  with  Christian  Science  Monitor,  1929.  Berlin, 
London,  Paris,  Rome  correspondent  for  CSM,  1939-41.  South  Pacific 
correspondent  right  after  Pearl  Harbor.  European  war  correspondent, 

1945.  In  and  out  of  Europe  on  assignment  since  1945.  News  commenta¬ 
tor:  CBS,  1943-49;  Liberty  Broadcasting  System,  1951-52;  NBC-TV,  NBC 
Radio,  1952  to  present  (did  first  broadcast  for  NBC  from  Copenhagen 
night  after  German  occupation  in  1940);  did  BBC-TV  "Report  from 
America"  show  from  Washington.  Winner  duPont  Commentator  Award,  1952 
Author:  "Pattern  of  Conquest,"  1941;  "The  Curtain  Isn't  Iron,"  1949. 

Frank  Bourgholtzer  --  Born  New  York  City,  Oct.  16,  1919. 
Received  B.A.  degree  Indiana  University,  1940.  Began  newspaper  caree 
in  1940  as  editor  of  three  Indiana  weeklies.  Wall  Street  Journal, 
1943;  Washington  correspondent,  1945.  Joined  NBC  News-Washington, 

1946.  NBC  White  House  correspondent,  1947-53.  Chief  NBC  Paris  burea 
1953-55.  Chief,  NBC  German  bureaus,  1955. 

(more ) 
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3  -  NBC  News 


Ed  Newman  —  Born  New  York  City,  Jan.  25,  1919.  Received 
B, A.  degree  Wisconsin  University,  1940,  Correspondent,  INS  and  UP 
Washington  bureaus,  1941-42.  U.S.  Navy,  1942-45.  Free-lance 
correspondent,  Washington  and  Europe,  1945-49.  Stringer  correspondent, 
NBC-London,  1949-52.  Joined  London  bureau  staff,  1952.  Bureau 
chief,  1956. 

John  Rich  --  Born  Cape  Elizabeth,  Maine,  Aug.  5,  1917. 
Received  B.A.  degree  Bowdoin  College,  1939.  Reporter,  Augusta  (Maine) 
Daily  Kennebec  Journal  and  Portland  (Maine)  Press  Herald,  1939-42. 

U.S.  Marine  Corps,  1942-45,  serving  as  Japanese  language  interpreter. 
Awarded  Bronze  Star.  Correspondent,  INS  Tokyo  bureau,  1946-50. 

Korean  war  correspondent,  1950.  Joined  NBC  News  in  1950,  remained 
in  Korea  until  end  of  war.  NBC  war  correspondent,  French  Indochina, 

1954.  Returned  to  U.S.  Sept.,  1954.  Awarded  resident  fellowship  by 
Council  on  Foreign  Relations.  Rejoined  NBC  News-New  York  after  11 
months  study  at  Columbia  University.  Covered  Argentine  revolution, 

1955. 

Jim  Robinson  --  Born  Minneapolis,  June  30,  1922.  Received 
B.A,  degree  Washington  State  College.  U.S.  Coast  Guard,  1942-45. 
Taught  at  Tsinghua  and  Yenching  Universities,  Peiping,  China,  1948-49. 
Editor-publisher,  Bangkok  (Thailand)  Tribune,  1950.  Free-lance 
foreign  correspondent,  1950-52.  NBC  Far  East  correspondent,  1952. 
Chief,  NBC  Hong  Kong  bureau,  1955. 
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SPOT  RADIO  IS  THE  » ALL -MEDIA  ACCELERATOR,  *  ACCORDING 
TO  NBC  SPOT  SALES  PRESENTATION  FOR  AUTOMOBILE  MAKERS 

How  can  car  manufacturers  streamline  their  1958  advertising 
campaigns  with  a  supercharged  sales  booster? 

With  spot  radio,  according  to  a  new  presentation,  "Spot 
Radio  --  The  All-Media  Accelerator,"  which  NBC  Spot  Sales  is  currentl; 
showing  to  various  automobile  makers. 

The  four-part  presentation  points  out  that  the  scope  of 
radio  today  is  truly  universal  and  that  radio  set  sales  are  con¬ 
tinuing  steadily  despite  the  fact  that  98  per  cent  of  all  homes  are 
radio-equipped.  More  than  86  per  cent  of  all  cars  sold  last  year 
were  radio-equipped,  and  the  average  automobile  radio  family  spends 
almost  seven  hours  weekly  listening  to  its  car  radio. 

The  presentation  states  that  suburban  families,  a  prime 
target  for  automotive  advertisers,  are  reached  by  radio  more  effec¬ 
tively  than  by  newspapers,  since  the  circulation  of  most  metropolitan 
papers  falls  off  sharply  in  suburban  areas.  In  addition,  the  repeti¬ 
tion  of  copy  points  on  radio  reaches  the  consumer  more  often  than 
one-time-only  references  of  most  newspaper  advertising. 

(more ) 
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2  -  NBC  Spot  Sales  --  Auto  Advertising 


The  NBC  Spot  Sales  presentation  explains  how  the  sponsor,* 
by  using  spot  radio,  can  determine  the  markets  in  which  he  wants  to 
advertise,  the  stations  which  will  carry  the  advertising  message, 
the  type  of  program  best  suited  to  the  sponsor's  needs,  and  the 
campaign's  size  and  duration. 

The  conclusion  of  the  presentation  points  out  how  a  spot 
radio  campaign  can  provide  advertising  continuity  at  a  cost  far 
below  that  of  any  other  advertising  medium;  that  it  is  a  perfect 
complement  to  other  advertising  efforts,  and  that  it  is  easily 
me rchandi sable  to  local  dealers. 


o 
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ENTRIES  AT  RATE  OF  15,000  A  DAY  RECEIVED 
IN  CONTEST  ON  "WHY  I  LIKE  ‘CLUB  60'" 

Entries  at  the  rate  of  15,000  per  day  are  reach¬ 
ing  the  "Why  I  Like  ‘Club  60‘"  contest,  which  was  announced 
on  the  program  two  weeks  ago  by  Dennis  James,  emcee  of 
CLUB  60  (1:30-2:30  p.m.,  EDT,  Monday  through  Friday,  in 
color  and  in  black  and  white). 

Viewers  are  invited  to  write  in  25  words  or  less 
"Why  I  Like  ‘Club  60‘."  First  prize  in  the  contest  will  be 
an  RCA  Victor  21-inch  Aldrich  model  color  television  re¬ 
ceiver,  and  winner  of  the  second  prize  will  receive  an  RCA 
Victor  Mark  IV  hi-fi  set.  Ten  Polaroid  Land  cameras  will 
be  given  as  runnerup  prizes. 

Entries  must  be  postmarked  not  later  than  mid¬ 
night  Friday,  July  12,  and  should  be  addressed  to  Club  60, 
Station  WNBQ,  Merchandise  Mart,  Chicago.  The  winners  will 
be  announced  on  "Club  60"  Monday,  July  22. 


NBC-New  York,  7/9/57 
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COLOR  TELEVISION  NEWS 


July  9,  1957 


"HE'S  FOR  ME,"  ROMANTIC  MUSICAL  COMEDY,  SET  FOR  "ALCOA"  COLORCAST 
WITH  RODDY  McDOWALL,  LARRY  BLYDEN,  ELAINE  STRITCH,  JOAN  HO VIS 


"He's  for  Me,"  a  musical  comedy  of  two  young  men  and  two 
young  women  who  live  in  adjoining  apartments,  will  be  colorcast  on 
NBC's  ALCOA  HOUR  Sunday,  July  21  (9  p.m.,  EDT) . 

Roddy  McDowall,  Larry  Blyden,  Elaine  Stritch  and  Joan  Hovis 
comprise  the  foursome.  With  two  dancers,  who  will  be  seen  in  a  dream 
sequence,  they  constitute  the  comedy's  entire  cast.  The  book  of  the 
musical  is  by  Michael  Dreyfuss  and  music  and  lyrics  are  by  Michael 
Brown.  Ten  original  songs  will  be  heard  in  the  show. 

Max  (McDowall)  and  Ralph  (Blyden),  in  their  early  twenties, 
after  planning  for  months  how  to  meet  Laura  (Miss  Stritch)  and  Pat 
(Miss  Hovis)  --  in  their  "earlier"  twenties  --  discover  that  its  much 
easier  than  they  thought.  Apparently  the  girls  have  been  planning  for 
months  just  how  to  meet  them.  The  course  of  the  Max  and  Pat  relation¬ 
ship,  gets  off  to  a  good  start.  But  not  that  of  Ralph  and  Laura. 
Because  they  are  unable  to  get  along,  it  is  inconceivable  to  them  that 
Max  and  Pat  should  seem  so  perfectly  matched,  and  they  decide  to  do 
something  about  it. 

The  original  numbers  to  be  heard  on  the  colorcast  are:  "Try 
a  Little  Love,"  "He's  for  me,"  "I  Never  Knew  That  I'd  find  You," 
"You're  Cute,  You're  Sweet,"  "No  Good  Man,'  "Laura's  Door  Story," 
"Ralph's  Door  Story,"  "Love's  Anything  You  Wish,"  "A  Dollar  and  a 
Quarter  and  a  Dime"  and  "What  Do  They  Know  About  Love." 

- o - 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


I 


X 

.* 


I 

'  ' 


•  •  • 


■ 


r 


?- 


)0 


: 


IC 


•-  ,  . 


>* 


st n 


r*i 


i  i 


■r . 
1 


•  ^  * 


■  i-j’  ■' 


» j 


•  ■ 

'  *  ’  '  '  -V  ’• 


i. 


-.vCi 


r 


r 


COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
For  August*  1957  (All  Times  EDT) 


Thursday*  Friday*  Aug.  1-2 
1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

Thursday*  Aug.  1 

10-11  p.m.  --  LUX  VIDEO  THEATRE  --  "Dark  Hammock." 

Saturday,  Aug.  3 

8- 9  p.m.  --  THE  JULIUS  LA  ROSA  SHOW  --  Elaine  Malbin*  Rose  Marie 

and  Frankie  Carle  and  his  Trio. 

Sunday,  Aug.  4 

4:30-5  P.m.  --  ZOO  PARADE. 

9- 10  p.m.  --  THE  GOODYEAR  PLAYHOUSE. 

Monday  through  Friday,  Aug.  5-9 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

Monday*  Aug.  5 

9:30-10  p.m.  --  THE  ARTHUR  MURRAY  PARTY  --  Starring  Kathryn 
Murray . 

Wednesday,  Aug.  7 

9-10  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "Six  of  a  Kind." 

(more ) 
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2  -  NBC  Color  Telecast  Schedule 


Thursday,  Aug,  8 

10-11  p.m.  --  LUX  VIDEO  THEATRE  --  "Judge  Not." 

Saturday,  Aug.  10 

8- 9  p.m.  --  THE  JULIUS  LA  ROSA  SHOW. 

Sunday,  Aug.  11 

4:30-5  p.m.  --  ZOO  PARADE. 

9- 10  p.m.  --  THE  ALCOA  HOUR. 

Monday  through  Friday,  Aug.  12-16 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

Monday,  Aug.  12 

9:30-10  p.m.  --  THE  ARTHUR  MURRAY  PARTY  --  Starring  Kathryn 
Murray . 

Wednesday,  Aug.  14 

9- 10  p.m.  --  KRAFT  TELEVISION  THEATRE. 

Thursday,  Aug.  15 

10- 11  p.m.  --  LUX  VIDEO  THEATRE. 

Saturday,  Aug,  17 

8- 9  p.m.  --  THE  JULIUS  LA  ROSA  SHOW. 

Sunday,  Aug.  18 

4:30-5  P.m.  --  ZOO  PARADE. 

9- 10  p.m.  --  THE  GOODYEAR  PLAYHOUSE. 

Monday  through  Friday,  Aug.  19-23 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

Monday,  Aug,  19 

9:30-10  p.m.  --  THE  ARTHUR  MURRAY  PARTY  --  Starring  Kathryn 
Murray . 


(more ) 
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3  -  NBC  Color  Telecast  Schedule 


Wednesday,  Aug.  21 

9- 10  p.m.  --  KRAFT  TELEVISION  THEATRE. 

Thursday,  Aug.  22 

10- 11  p.m.  --  LUX  VIDEO  THEATRE. 

Saturday,  Aug.  24 

8- 9  P.m.  --  THE  JULIUS  LA  ROSA  SHOW. 

Sunday,  Aug.  25 

9- 10  p.m.  --  THE  GOODYEAR  PLAYHOUSE. 

Monday  through  Friday,  Aug,  26-30 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

Monday,  Aug,  26 

9:30-10  p.m.  --  THE  ARTHUR  MURRAY  PARTY  --  Starring  Kathryn 
Murray . 

Wednesday,  Aug.  28 

9- 10  p.m.  --  KRAFT  TELEVISION  THEATRE. 

Thursday,  Aug.  29 

10- 11  p.m.  --  LUX  VIDEO  THEATRE. 

Saturday,  Aug,  31 

8-9  p.m.  --  THE  JULIUS  LA  ROSA  SHOW. 

- o - 
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NBC  TRADE  NEWS 


ART  VAN  HARVEY  'VIC'  OF  'VIC  AND  SADE 1  SHOW,  DIES  AT  73 

Funeral  services  for  Art  Van  Harvey,  known  for 
years  as  the  beloved  Vic  of  NBC's  "Vic  and  Sade"  radio 
series,  will  be  held  tomorrow,  July  10,  at  10  a. m.,  at  the 
Funeral  Home  in  East  Erie,  Chicago.  The  former  radio  star, 
who  was  73  years  old,  died  at  his  home  in  Chicago,  Sunday, 

July  7. 

Although  his  real  name  was  Arthur  Van  Berschot,  he 
called  himself  Van  Harvey  when  he  started  in  vaudeville  at 
the  age  of  24.  The  name  became  familiar  in  American  homes 
with  the  advent  of  "Vic  and  Sade"  and  his  portrayal  of  Victor 
Rodney  Gook  in  1932.  The  series  ran  for  12  years.  In  1951 
he  joined  NBC-TV's  "Hawkins  Falls"  cast  as  Calvin  Sperry,  the 
pharmacist.  Early  this  year  he  played  the  old  Vic  role  on 
TV  when  the  series  began  on  station  WNBQ. 

Van  Harvey  was  born  in  Chicago,  Aug.  23,  1883.  He 
is  survived  by  his  wife,  Marie  P,  Van  Berschot;  a  sister, 

Mrs  John  Beattie,  and  a  brother,  Walter. 

- o - 
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NATIONAL  BROADCASTING  COMPANY 


FROM  BOB  SARNOFF 


July  10,  1957 


To  the  Radio-TV  Editor: 

Four  weeks  of  European  travel  is  enough  to  make  a  global 
pundit  out  of  any  man.  Just  one  afternoon  in  a  Parisian  cafe  will 
give  you  enough  gossip  for  a  book  on  hydrogen  fall-out  or  the  Algerian 
crisis  or  the  state  of  television  in  Europe.  I  got  a  briefing  on  all 
these  subjects  during  my  trip,  but  I've  decided  after  a  week's  re¬ 
flection  at  home  that  the  prudent  course  is  to  avoid  fall-outs  and  to 
stick  to  television. 

Romney  Wheeler,  the  president  of  NBC's  new  international 
subsidiary,  helped  me  sift  some  television  fact  from  fiction.  Also, 

I  had  an  opportunity  to  discuss  television  with  a  number  of  European 
officials  --  enough  so  that  I  feel  on  fairly  safe  ground  in  reviewing 
in  general  terms  the  state  of  our  art  and  industry  in  the  area  west 
of  East  Berlin. 

I  came  home  convinced  that  European  television  is  at  the 
take-off  point  for  the  type  of  expansion  we  had  around  1950.  There 
are  about  10,  000,  000  sets  in  all  of  Free  Europe  now,  including 
Britain,  and  I  would  guess  that  number  will  double  within  three 
years. 


As  in  the  United  States,  the  spark  for  this  expansion  must 
come  from  programming.  More  of  it,  and  more  of  better  quality, 
is  the  urgent  need  --  and  the  best  hope  for  fulfillment  appears  to 
lie  in  the  rise  of  competing  commercial  services.  Already,  com¬ 
mercial  TV  has  established  a  strong  foothold  in  Britain,  and  the 
beginnings  of  similar  services  can  be  discerned  in  Germany,  Italy, 
Finland,  Austria,  Holland  and  Sweden. 

Most  European  services  are  still  government-owned  and 
controlled  but  the  economic  facts  of  life  weigh  heavily  in  favor  of 
privately-owned,  commercially- supported  services  in  the  future. 
Many  governments  simply  don't  have  the  money  to  support  a  national 

service  of  the  scope  and  type  that  their  people  seem  to  want. 

/ 

There  is  much  grumbling  in  Europe  about  the  general  quality 
of  programming  but  also,  paradoxically,  about  the  insufficiency  of 
it.  In  France,  for  example,  where  there  are  only  about  750,  000 
sets,  the  television  service  is  in  the  position  of  a  dog  chasing  its  tail. 
There  are  not  enough  funds  available  to  get  the  type,  or  volume,  of 
programs  that  would  build  set  circulation  sufficiently  to  multiply 
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set-licensing  revenues  for  the  government  and  thus  provide  a  finan¬ 
cial  base  for  program  expansion. 

Western  Germany  seems  to  be  the  real  television  comer  of 
Europe.  There  are  already  32  transmitters  reaching  85  per  cent  of 
the  population.  The  Germans  have  a  bobtailed  commercial  network 
which  now  supplements  the  national  service  and  which  appears  to  be 
spreading  rapidly. 

The  question  most  frequently  asked  me  by  European  TV  offi¬ 
cials  was:  "When  will  we  have  a  live  link-up  with  the  American 
continent?"  There  is  a  real  eagerness  for  this  --  not  because  the 
European  countries  want  an  Americanized  service,  which  they  don't, 
but  because  they  see  an  electronic  tie  to  us  as  a  means  of  generating 
new  interest  in  new  programming,  and  of  generally  expanding  the 
scope  and  importance  of  their  service.  I  ventured  some  fingers- 
crossed  predictions  of  about  five  years.  Maybe  I  was  overly  opti¬ 
mistic,  but  I  want  it  as  badly  as  they  do. 

When  we  do  have  such  an  inter -continental  link-up,  our 
American  networks  can  tie  into  Eurovision,  the  television  network 
now  joining  together  the  free  nations  of  Europe.  Programs  such  as 
"Wide  Wide  World"  will  then  become  truly  inter -continental. 

At  the  same  time,  I  got  the  feeling  that  Europe  would  not  wel¬ 
come  an  indiscriminate  flood  of  American  TV  product.  In  the  first 
place,  there  are  practical  barriers,  such  as  government-imposed 
program  quotas,  to  contend  with;  restrictions  on  currency  exchange 
and  the  tightness  of  American  dollars  are  other  factors.  More  im¬ 
portant,  there  would  be  an  emotional  rebellion  against  loss  of  national 
identity  if  any  foreign  product  was  dominant  in  any  European  nation. 

Even  so,  there  is  a  very  real  desire  for  outstanding  American 
network  shows  and  it  surmounts  language  barriers.  I  am  sure 
Europeans,  whatever  their  nationality,  would  love  a  kinescope  of 
"Peter  Pan"  whether  the  words  were  translated  into  sub-titles  or 
through  the  lip-sync  process. 

One  of  our  NBC  Operas,  "La  Traviata,  "  was  recently  broad¬ 
cast  by  kinescope  in  Germany  and  six  other  countries.  It  was  the 
first  American  program  broadcast  on  the  German  network,  and  it 
was  sung  in  English  without  change.  Judging  by  mail  and  critical 
response,  the  German  audience  liked  it  very  much. 

My  overall  impression  was  that  the  nationalized  service  still 
remains  the  backbone  of  European  television  but  that  commercial 
services  are  catching  hold  and  that  they  hold  the  greatest  hope  for 
growth  and  expansion  in  the  future. 


Regards , 


TRADE  NEWS 


July  10,  1957 

TATION  WBAP-TV,  FORTH  WORTH,  TEXAS,  WILL  BE  BASIC  TV  AFFILIATE 
OF  NATIONAL  BROADCASTING  COMPANY  FOR  DALLAS-FORT  WORTH  MARKET 

Station  WBAP-TV,  Fort  Worth,  Texas,  will  be 
designated  as  the  basic  TV  affiliate  of  the  National  Broad¬ 
casting  Company  for  the  Dallas-Forth  Worth  market,  it  was 
announced  yesterday  by  Harry  Bannister,  NBC’s  Vice  Presi¬ 
dent  in  charge  of  Station  Relations. 

In  announcing  the  new  affiliation  arrangement, 

Mr.  Bannister  stated  that  NBC  intended  to  terminate  its 
present  affiliation  with  Station  WFAA-TV  in  Dallas.  He 
said  NBC’s  decision  was  based  on  the  fact  that  the  two 
stations  covered  the  same  area  and  that  the  broadcasting 
of  the  same  NBC  programs  over  both  stations  "would  not 
be  in  the  interest  of  efficient  service  to  the  public." 

In  a  letter  to  the  management  of  WFAA-TV,  Mr. 


Bannister  wrote: 
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2  -  Station  WBAP-TV 


"The  decision  we  have  had  to  make  stems  from  the 
realities  of  the  situation  in  which  we  find  ourselves  and 
does  not  reflect  any  lack  of  esteem  for  WFAA-TV  or  its 
fine  ownership  and  management,  for  whom  we  continue  to 
have  the  highest  regard.  I  know  you  will  understand  it  in 
this  light,  and  I  want  to  extend,  on  behalf  of  myself  and 
all  my  associates  at  NBC,  our  thanks  to  you  for  the  good 
relationship  we  have  had  in  television  and  our  best  wishes 
for  the  continued  success  and  prosperity  of  WFAA-TV." 


NBC -New  York,  7/10/57 
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TRADE  NEWS 


July  10,  1957 

‘SPEAKING  OF  LIFE,'  NEW  5-DAY- A-WEEK  NBC  RADIO  SERIES,  WILL  USE 
NEWSGATHERING  FACILITIES  OF  THE  NETWORK  AND  LIFE  MAGAZINE 

Two  of  the  world's  foremost  news  and  feature  gathering 
organizations  will  pool  their  talents  to  produce  a  new  concept  in 
radio  entertainment,  SPEAKING  OF  LIFE  which  makes  its  debut  on  the 
NBC  Radio  Network  Monday,  July  29,  it  was  announced  today  by  Matthew 
J.  Culligan,  Vice  President  in  charge  of  the  NBC  Radio  Network, 

The  world-wide  newsgathering  facilities  of  the  NBC  Radio 
Network  will  join  forces  with  Life  Magazine  in  presenting  global 
stories  of  human  interest.  The  program  will  "explore  in  sound"  some 
of  the  subject  areas  which  Life  Magazine  has  illustrated  so  dramati¬ 
cally  with  pictures.  In  addition,  the  newsgathering  facilities  of 
NBC  Radio  will  be  used  to  report  fast-breaking  events  on  the  interna¬ 
tional  scene. 

Frank  Blair  of  NBC  News  and  NBC-TV's  "Today"  will  be  host 
of  the  program,  which  will  be  broadcast  Monday  through  Friday, 

7:45-8  p.m.,  EDT.  ("One  Man's  Family,"  now  heard  in  this  time  period, 
will  move  on  July  29  to  a  new  Monday -through -Friday  period  to  be 
announced . ) 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


' 


! 


N  - 


T 


...  .  . 


‘ 


■  ■  .  •  ,  • 

■  ‘  i  !0  . 

V-  ’  •'  ■  ••  ••••  '  '  '  -•  ••••: 

•  ■  i'll  ,  ‘  .. 

:>;■  i  v  '  •  ?■- 

■  ■  .  '  : 


...  r;  ... 


.  '•  •  ,  ;■  •  ■ 


■  '  •  •  .  /  *•  . 


2  -  *  Speaking  of  Life1 


Commenting  on  the  start  of  "Speaking  of  Life,"  Mr.  Culligan 
said:  "This  is  the  kind  of  show  that  only  network  radio  can  produce. 

By  combining  the  flexibility  of  NBC  Radio  with  the  unmatched  resources 
and  research  of  Life  Magazine  we  believe  we  have  an  unbeatable  format. 
We  can  new  bring  the  remotest  corners  of  the  world  to  radio." 

Andrew  Heiskell,  publisher  of  Life,  said:  "We  are  delighted 
to  join  with  NBC  in  what  promises  to  be  a  fascinating  new  type  of 
radio  report." 

Life  Magazine  will  sponsor  one  participation  each  night  of 
the  week,  sharing  the  sponsorship  with  two  other  advertisers  who  will 
be  announced  later. 

"Speaking  of  Life"  will  be  written  and  produced  by  Charles 
Speer,  who  was  formerly  feature  editor  of  NBC-TV's  "Today,"  daytime 
script  editor  for  NBC-TV,  and  a  writer  for  "Wide  Wide  World."  Staff 
associates  include  Bill  Boyle,  Jack  Begon  and  Bob  Maurer. 

The  contract  for  Life  Magazine's  participating  sponsorship 
was  placed  through  Young  and  Rubicam,  Inc. 


NBC-New  York,  7/10/57 
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NBC -TV  NEWS 


LYLE  BETTGER  CHOSEN  TO  PLAY  CHIEF  INVESTIGATOR 
IN  ‘COURT  OF  LAST  RESORT'  SERIES  ON  NBC-TV 


Lyle  Bettger,  stage,  movie  and  television  actor,  has  been 
chosen  to  play  the  lead  role  of  Sam  Larsen,  "chief  investigator," 
in  the  NBC-TV  series,  the  COURT  OF  LAST  RESORT,  which  will  start 
Friday,  Oct,  4  (8-8:30  p.m.,  NYT) . 

Bettger  will  portray  the  real-life  investigator  who  gathers 
evidence  for  the  Court  of  Last  Resort,  the  famous  board  of  crime- 
detection  experts  dedicated  to  freeing  wrongfully  convicted  prisoners. 

The  actual  investigator,  whose  real  name  will  not  be  used  in 
the  TV  series,  is  an  FBI-trained  specialist  with  a  vast  background 
in  crime  detection  and  in  dealing  with  witnesses  and  law  authorities. 
His  job  is  to  gather  and  sift  evidence,  then  present  it  to  the  Court 
for  evaluation  by  the  experts. 

The  role  of  hero  will  provide  a  dramatic  switch  for  Bettger 
who  has  played  a  long  line  of  movie  "heavies,"  the  latest  as  Ike 
Clanton  in  the  current  "Gunfight  at  the  OK  Corral,"  He  has  an 
impressive  list  of  TV  credits  but  the  "Court  of  Last  Resort"  is  his 
first  lead  in  a  series. 

The  actual  Court  of  Last  Resort,  which  will  be  portrayed 
in  the  series,  was  founded  by  lawyer  and  mystery-writer  Erie  Stanley 
Gardner  and  Magazine  publisher  Harry  Steeger.  Its  members  include 
one  of  the  nation's  foremost  private  detectives,  an  expert  in  the 
field  of  legal  medicine,  a  psychologist  and  specialist  in  the  use  of 
the  lie  detector,  an  eminent  trial  lawyer,  and  a  former  member  of 
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2  -  'Court  of  Last  Resort' 


the  FBI  and  professor  of  police  science.  Since  its  founding*  the 
Court  has  helped  effect  the  release  of  a  substantial  number  of  pri¬ 
soners  sentenced  for  crimes  they  did  not  commit.  In  a  number  of 
other  cases*  the  Court  made  intensive  investigations  which  tended 
to  confirm  the  original  convictions.  The  Court  is  continuing  its 
work  and  at  present  has  hundreds  of  cases  under  investigation. 


o- 
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COLOR  TELEVISION  NEWS 


•ZOO  PARADE'  TO  REPEAT  FAVORITE  COLOR  FILM  SHOWS 

Some  of  the  favorite  color  film  shows  presented  on  ZOO  PARADE 
during  the  past  season  will  be  repeated  this  Summer.  Six  have  been 
scheduled  between  July  14  and  Aug.  18  (Sundays,  4:30  p.m.,  EDT). 

"Animal  Contrasts,"  first  in  the  colorcast  series,  was  filmed 
at  Chicago's  Lincoln  Park  Zoo.  In  it.  Marlin  Perkins,  the  program's 
host  and  the  zoo's  director,  records  the  contrast  between  the  heart¬ 
beat  of  Judy  the  elephant  and  that  of  a  flying  squirrel.  Also  shown 
are  X-ray  motion  pictures  of  a  deadly  African  puff  adder  as  it  crawls 
across  the  ground,  tight-rope  walking  by  an  albino  Rhesus  monkey,  and 
a  demonstration  of  agility  by  a  yellow  Cape  cobra. 

The  other  repeat  color  film  shows  will  be  "Underwater  Adven¬ 
tures,"  filmed  in  Silver  Springs  Fla.,  July  21;  "Birds  of  Prey," 
filmed  in  Ocala,  Fla.,  July  28;  "Jackson  Hole  Wildlife,  Part  I," 
filmed  in  the  Grand  Teton  National  Park  in  Wyoming,  Aug.  4;  "Jackson 
Hole  Wildlife,  Part  II,"  Aug.  11,  and  "Strange  Animal  Habits,"  filmed 
at  Lincoln  Park  Zoo,  Chicago,  Aug.  18. 


o 


NBC-New  York,  7/10/57 
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TRADE  NEWS 


July  11,  1957 


AMERICAN  TOBACCO  CO.  TO  SPONSOR  'SHOW  FOR  A  SUMMER  EVENING' 


The  American  Tobacco  Company  will  sponsor  SHOW  FOR 
A  SUMMER  EVENING,  a  weekly  series  of  filmed  dramas,  over 
NBC -TV  on  alternate  Tuesdays  starting  July  16  (9:30-10  p.m., 
EDT) ,  it  was  announced  today  by  William  R.  (Billy)  Good- 
heart  Jr.,  Vice  President,  Television  Network  Sales,  for  the 
National  Broadcasting  Company. 

"Summer  Playhouse,"  sponsored  by  the  Armstrong 
Cork  Company,  is  presented  in  the  same  time  period  on 
alternate  weeks. 

The  American  Tobacco  Company  will  sponsor  "Show 
for  a  Summer  Evening"  through  Sept.  10.  Batten,  Barton, 
Durstine  and  Osborn,  Inc.,  is  the  agency  for  American 
Tobacco . 


o 
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NBC -TV  NEWS 


IDEAL  TOY  COMPANY  TO  SPONSOR  HALF  OF  NBC -TV 
COVERAGE  OF  MACY'S  THANKSGIVING  DAY  PARADE 

The  Ideal  Toy  Company  will  sponsor  one -half  of 
NBC-TV's  coverage  of  the  31st  annual  Macy's  Thanksgiving 
Day  Parade  on  Thursday,  Nov.  28,  from  11  a.m.-12  noon, 

NYT,  it  was  announced  to3ay  by  William  R.  (Billy)  Good- 
heart  Jr.,  Vice  President,  Television  Network  Sales,  for 
the  National  Broadcasting  Company. 

This  will  be  the  third  consecutive  year  that  the 
Ideal  Toy  Company  has  been  a  sponsor  of  the  New  York  City 
holiday  event  --  a  two-mile  long  procession  featuring 
television  and  movie  stars,  giant  balloons,  floats  and 
elaborately  costumed  marchers. 

The  Ideal  Toy  Company  order  was  placed  through 
the  Grey  Advertising  Agency,  Inc. 
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SILVER  DOLLARS  JINGLE-JANGLE  AS  INCENTIVE  TO  SALESMEN 
IN  CONTEST  SPONSORED  BY  NBC  SPOT  TV  SALES  DURING  JULY 

Thousands  of  silver  dollars  will  be  distributed  this 
month  to  NBC  Spot  TV  Salesmen  as  prizes  in  a  "July  Silver 
Dollar  Contest, "  it  was  announced  today  by  Edwin  Jameson, 
Director  of  TV  Sales  for  NBC  Spot  Sales. 

The  "cartwheels"  are  the  incentive  for  the  Spot  TV 
Sales  force  to  improve  its  performance  over  the  record  month 
of  July,  1956.  A  cache  of  the  silver  dollars  will  eventually 
exceed  $3*500,  depending  on  how  much  last  year's  record  is 
surpassed . 

Each  week.  Division  Managers  of  the  sales  organization 
will  distribute  to  their  salesmen  a  share  of  the  money  alloca¬ 
ted  to  their  division.  The  amount  will  depend  on  the  total 
sales  to  date. 

Special  arrangements  are  being  made  with  local  banks 
to  ensure  that  an  adequate  supply  of  the  silver  dollars  will 
be  available  for  distribution. 


NBC-New  York,  7/11/5? 

publicity  department  NBC  SPOT  SALES  30  Rockefeller  Plaza ,  N.  1.  20,  N.  P.  Cl  7-8300 
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THE  NBC  WEEK-END  RADIO  SERVICE 


July  11,  1957 


OLEG  CASSINI'S  LATEST  FASHION  CREATION,  "THE  MONITOR  --  NBC," 

IS  INTRODUCED  ON  NBC-TV  "TODAY"  SHOW 

If  you're  the  type  woman  who  wants  to  step  out  in 
fashion  this  year,  Oleg  Cassini  --  world  renowned  fashion  de¬ 
signer  --  has  the  appropriate  attire  in  his  latest  creation 
"The  Monitor  --  NBC,"  which  he  introduced  on  NBC-TV 's  TODAY 
show,  today  (Thursday,  July  11). 

The  floor  length,  black  crepe  sheath  dress  is  de¬ 
signed  for  "gay  life,  the  young  at  heart  and  the  joy  of  liv¬ 
ing,"  said  Mr.  Cassini.  "It  was  inspired  by  NBC  Radio's 
MONITOR  theme  of  being  newsworthy  and  perfect  for  going 
places  and  doing  things." 

The  halter-necked  dress  retails  at  approximately 
$125.  Its  low  neckline  is  accented  by  a  wide  satin  collar. 
The  dress  is  from  the  new  Fall  collection  of  Mr.  Cassini 
that  will  be  introduced  late  this  week  in  a  special  New  York 
City  showing. 
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COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
July  21-27  (All  Times  EDT) 

I  I 

Sunday,  July  21 

4:30-5  p.m.  --  ZOO  PARADE  --  "Underwater  Adventures"  in  Silver 
Springs,  Fla.  (a  repeat). 

9-10  p.m.  --  THE  ALCOA  HOUR  --  "He's  For  Me,"  a  musical  starring 
Roddy  McDowall,  Larry  Blyden,  Elaine  Stritch  and  Joan  Hovis. 
Monday,  July  22 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  First  Captain." 

9:30-10  p.m.  --  THE  ARTHUR  MURRAY  PARTY  --  Starring  Kathryn  Murray. 
Guests:  Helen  O'Connell  and  baseball  players  Enos  Slaughter, 

Whitey  Ford,  Bill  Skowron  and  Johnny  Kucks . 

Tuesday,  July  23 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Nineteenth  Hole"  (a  repeat). 
Wednesday,  July  24 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Shuttered  Heart." 

9-10  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "Welcome  to  a  Stranger," 

/ 

starring  Jose  Perez  with  David  J.  Stewart,  Martin  Newman,  Jane 
White,  Jimmy  Gavin  and  Marita  Reid. 

(more) 
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2  -  NBC  Color  Telecast  Schedule 


Thursday,  July  25 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "One  For  All." 

10-11  p.m.  --  LUX  VIDEO  THEATRE  --  "High  Tension." 

Friday,  July  26 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Call  It  a  Day." 

Saturday,  July  27 

8-9  p.m.  --  THE  JULIUS  LA  ROSA  SHOW  --  Tonight 's  guests  are  Henny 
Youngman,  Eydie  Gorme,  Steve  Lawrence  and  The  Three  Houcs. 

*  *  * 

THE  FOLLOWING  WILL  APPEAR  ON  WRCA-TV  ONLY: 

Saturday,  July  27  --  11-11:15  p.m.  --  SAVARIN  NEWS. 


NBC -New  York,  7/11/57 
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TRADE  NEWS 


ROBERT  E.  KINTNER  AND  EMANUEL  ( MANIE )  SACKS 
ELECTED  TO  NBC  BOARD  OP  DIRECTORS 

FOR  RELEASE  MONDAY  A.M.,  JULY  15 


Robert  E.  Kintner,  Executive  Vice  President,  Television  Net¬ 
work  Programs  and  Sales,  and  Emanuel  (Manie)  Sacks,  Vice  President, 
Television  Network  Programs,  have  been  elected  to  the  Board  of  Direc¬ 
tors  of  the  National  Broadcasting  Company,  it  was  announced  today  by 
Robert  V/.  Sarnoff,  President  of  NBC. 

Mr.  Sarnoff  also  announced  that  the  resignation  of  William 
E.  Robinson  as  a  member  of  the  NBC  Board  of  Directors,  to  which  he 
was  elected  on  July  10,  1953*  bad  been  accepted. 

Both  Mr.  Kintner  and  Mr.  Sacks  are  members  of  the  NBC  Execu¬ 
tive  Council  which  formulates  major  company  policies. 

Mr.  Kintner,  who  joined  NBC  on  Jan.  1,  1957  as  an  Executive 
Vice  President,  was  formerly  President  of  the  American  Broadcasting 
Company.  Born  in  Stroudsburg,  Pa.,  he  began  his  career  on  the 
editorial  staff  of  the  New  York  Herald  Tribune  after  graduation  from 

Swarthmore  College.  He  was  a  Washington  correspondent  for  the  Herald 

/ 

Tribune  and  later  wrote  a  syndicated  Washington  column  with  Joseph 
Alsop,  with  whom  he  also  co-authored  several  best-sellers  on  the 
Washington  scene.  He  joined  the  Army  in  19^1,  served  overseas  and 

was  discharged  with  the  rank  of  lieutenant  colonel.  He  joined  ABC 

(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Directors 


in  1944  as  Vice  President  in  charge  of  programming,  public  services, 
public  relations  and  advertising;  was  elected  a  director  in  January, 
1946;  became  Executive  Vice  President  in  November,  1946  and  President 
on  Dec.  30,  1949. 

Mr.  Sacks  joined  RCA  in  January,  1950  as  Director  of  Artists 
Relations  at  RCA  Victor,  and  was  elected  Staff  Vice  President  in 
December,  1950.  In  January,  1953  he  was  elected  Vice  President  and 
General  Manager  of  RCA  Victor  Records,  and  in  August,  1953  was  elected 
a  Staff  Vice  President  of  NBC.  He  became  head  of  television  network 
programs  in  December,  1956. 

Before  joining  RCA,  Mr.  Sacks  was  Vice  President  and  Direc¬ 
tor  of  Columbia  Records  where  he  served  from  1940  to  1950  as  head  of 
Artists  and  Repertoire.  Previously,  for  seven  years,  he  was 
associated  with  Music  Corporation  of  America.  Born  in  Philadelphia, 
Mr.  Sacks  attended  Pennsylvania  Military  College. 


NBC -New  York,  7/12/57 
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TRADE  NEWS 


July  12,  1957 


NBC  RADIO  TO  BROADCAST  'MY  TRUE  STORY1 --TOP-RATED  MORNING  SHOW-- 
BEGINNING  IN  FALL  IN  MONDAY- THROUGH -FRIDAY  TIME-SPOT;  NETWORK 
MAKES  5-YEAR  CONTRACT  WITH  MACFADDEN  PUBLICATIONS  FOR  SERIES 

A  five-year,  multi-million  dollar  contract  with  Macfadden 
Publications  will  bring  MY  TRUE  STORY  to  NBC  Radio  Mondays  through 
Fridays  next  Fall,  it  was  announced  today  by  Matthew  J.  Culligan,  Vice 
President  in  charge  of  the  NBC  Radio  Network. 

"My  True  Story,"  which  has  been  heard  on  another  network  for 
15  years,  has  consistently  received  the  highest  ratings  of  any 
morning  radio  program.  It  has  an  unbroken  record  of  commercial 
sponsorship.  The  program  consists  of  a  complete  story  each  day,  five 
days  a  week,  based  on  material  from  Macfadden  magazines,  which  have 
a  net  paid  circulation  of  over  5*000*000. 

In  announcing  the  acquisition  of  "My  True  Story"  by  NBC 
Radio,  Mr.  Culligan  said:  "There  are  two  significant  facts  about 
this  purchase.  First,  "My  True  Story"  is  a  rarity  --  an  island  of 
strength,  stronger  than  what  preceded  and  followed  it  for  15  years. 

It  will  kick  off  our  network  programming  in  the  morning  with  the 
lion’s  share  of  the  audience.  Secondly,  the  wide  readership  of  the 
Macfadden  publications  will  now  be  combined  with  the  already  vast 
listening  audience  of  NBC  Radio." 

(more ) 
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My  True  Story1 


Irving  S.  Manheimer,  President  of  Macfadden  Publications, 
said:  "'My  True  Story,'  which  is  based  on  the  fresh,  up-to-date  treat¬ 
ment  of  personal  problems  in  four  of  our  magazines,  will  now  obtain 
even  greater  coverage  on  the  NBC  Radio  Network." 

The  program  will  be  produced  by  Ted  Lloyd  and  will  continue 
to  be  written  by  Margaret  E.  Sangster  who  has  authored  the  show  since 
its  inception  15  years  ago.  Much  of  the  show's  success  over  the 
years  has  been  attributed  to  the  scripting  of  Miss  Sangster,  one  of 
America's  foremost  daytime  radio  dramatic  writers. 

When  "My  True  Story"  makes  its  debut  on  NBC  Radio  in  the 
Fall,  it  will  occupy  the  same  time  slot  (10:05-10:30  a.m.,  EDT) 
which  it  has  had  for  the  past  15  years  on  another  network.  "Truth 
or  Consequences,"  which  is  now  scheduled  in  that  period,  will  be 
assigned  to  another  time  on  the  NBC  Radio  schedule. 


NBC-New  York,  7/12/57 
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NBC  TRADE  NEWS 


GROVE  LABORATORIES,  INC.,  ORDERS  AN  EXTENDED 
PARTICIPATION  CAMPAIGN  ON  NBC -TV'S  "TODAY" 

Grove  Laboratories,  Inc.,  has  ordered  an 
extended  participation  campaign  on  NBC-TV's  TODAY 
program  (Monday  through  Friday,  7-10  a.m.,  NYT), 
it  was  announced  today  by  William  R.  (Billy) 
Goodheart  Jr.,  Vice  President,  Television  Network 
Sales,  for  the  National  Broadcasting  Company. 

The  campaign,  for  Grove's  4-Way  Cold  Tablets 
and  Fitch  hair  products,  calls  for  a  total  of  52 
participations.  It  is  scheduled  to  start  Nov.  18 
and  continue  through  April,  1958. 

The  order  was  placed  through  the  Cohen  and 
Aleshire,  Inc.,  advertising  agency. 

- o - 
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NBC- TV  NEWS 


STORIES  BY  EMINENT  AUTHORS  ACQUIRED  FOR  'SUSPICION* 

Eleven  stories,  including  works  of  world-famed 
authors,  have  been  acquired  thus  far  for  SUSPICION,  NBC's 
suspense-mystery  series  which  will  begin  Monday,  Sept.  30 
(10-11  p.m.,  EDT) . 

Stories  to  be  presented  live  include  "The  Ears  of 
Johnny  Bear"  by  John  Steinbeck,  Patrick  Hamilton's  "The  Man 
Upstairs,"  "Hand  in  Glove"  by  Charles  K.  Freeman  and  Gerald 
Saber,  and  "The  Witness,"  by  James  Parish.  Stories  to  be 
presented  on  film  include  "Split  Second"  by  Daphne  du  Maurier, 
"South  American  Story"  by  Frank  Rosenberg,  "The  Other  Side  of 
the  Curtain"  by  Helen  McCloy,  "Comfort  for  the  Grave"  by 
Richard  Deming,  "It  Has  No  Name"  by  E.J.  Kahn  Jr.,  "Three 
O'clock"  by  Cornell  Woolrich,  and  "Heartbeat"  by  Terrence 
John. 

Three  units  will  produce  42  "Suspicion"  dramas, 
the  total  for  the  series.  The  units  will  be  headed  by  Alfred 
Hitchcock,  S.  Mark  Smith  and  Alan  Miller.  Hitchcock  and 
Miller  each  will  produce  10  of  the  dramas  on  film.  Smith  will 
be  executive  producer  and  Mort  Abrahams  producer,  of  22  live 
shows.  Dennis  O'Keefe  will  be  host  of  the  series. 


NBC-New  York,  7/12/57 
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NBC  TRADE  NEWS 


EDITH  ADAMS ,  DICK  HAYMES,  STANLEY  HOLLOWAY  AND  FRANKLIN  PANGBORN 
ANNOUNCED  AS  GUESTS  ON  JACK  PAAR'S  NEW  NBC  "TONIGHT"  TELECASTS 


Edith  Adams,  star  of  Broadway's  "Li'l  Abner";  singing 
star  Dick  Haymes;  "My  Fair  Lady"  comedian  Stanley  Holloway,  and 
actor-comedian  Franklin  Pangborn  are  the  first  guest  stars 
signed  for  the  new  Jack  Paar  version  of  NBC-TV's  TONIGHT,  which 
debuts  Monday,  July  29  (11:15  p.m.  to  1  a.m.,  EDT) . 

Miss  Adams  will  appear  on  the  show  on  Monday,  July  29 
only.  Both  Holloway  and  Pangborn  will  be  appearing  for  the 
entire  first  week  of  the  Monday- through-Friday  late-night 
variety  show. 

Haymes  is  signed  for  a  full  week  --  the  week  of 

Aug.  5-9. 

Also  signed  for  the  show  is  announcer  Hugh  Downs. 

He  will  be  the  permanent  announcer  on  "Tonight." 


NBC-New  York,  7/12/57 
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NBC  TRADE  NEWS 


'GOOD  OLD  DAYS  SHOWCASE'  WITH  VALUABLE  PRIZES  GOES  TO  WOMAN 

FOR  BEST  ESTIMATE  AMONG  864,000  ON  'PRICE  IS  RIGHT' 

i _  _ _ 

Mrs.  G.H.  Baker  of  1110  Walnut  St.,  Western  Springs, 
Ill.,  has  won  the  "Good  Old  Days  Showcase"  on  NBC -TV's  THE 
PRICE  IS  RIGHT  (11  a.m.,  EDT,  Monday  through  Friday). 

Emcee  Bill  Cullen  announced  on  the  show  today  that 
Mrs.  Baker's  guess  of  $3*097.47  for  the  price  of  the  items 
displayed  during  the  week  of  July  1-5  was  the  best  out  of 
864,000  entries.  The  actual  cost  of  the  items  was  $3,097.63. 

Here  are  the  prizes  in  the  "Showcase"  (and  their 
value)  which  Mrs.  Baker  won:  Duo-piano  player,  $1,330;  air 
conditioner,  $840;  grandfather's  clock,  $550;  hi-fi  set, 
$209.90;  cobbler's  bench,  $110;  woven  rug,  $52.75;  and  model 
schooner,  $4.98. 
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NBC  TRADE  NEWS 


PROMINENT  FIGURES  OF  SHOW  WORLD  ATTEND  WEDDING  OF  SENATOR  FORD 
TO  LOUISE  GRACE  ON  NBC-TV'S  "BRIDE  AND  GROOM"  SHOW 

With  prominent  members  of  the  entertainment  field 
as  guests,  comedian  Senator  Ford  was  married  yesterday 
(July  11)  on  NBC-TV’ s  BRIDE  AND  GROOM  SHOW. 

The  "Senator,"  whose  real  name  is  Ed  Ford,  married 
Louise  Grace,  a  medical  secretary.  Both  had  been  widowed. 

It  was  the  second  marriage  for  each. 

William  Gaxton  was  best  man  at  the  ceremony, 
televised  from  the  NBC  chapel  studio  in  New  York.  Among  the 
guests  in  the  studio  were  Harry  Hershfield,  Bert  Wheeler, 
Frank  Fay,  Eddie  Dowling,  Jack  Pearl,  Victor  Moore  and  other 
members  of  the  Lambs  Club. 

Frank  Parker  and  Bob  Paige,  co-hosts  on  the  show, 
interviewed  the  couple  before  the  ceremony.  After  the  Rev. 
Walter  Graig  of  the  Westminster  Presbyterian  Church,  Yonkers, 
N.Y.,  married  the  pair,  the  hosts  presented  a  free  honeymoon 
in  London,  a  reception  and  gifts  worth  approximately  $3,000 
to  the  newlyweds. 

"Bride  and  Groom"  is  telecast  at  2:30  p.m.,  EDT, 
Monday  through  Friday. 


NBC-New  York,  7/12/57 
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TRADE  NEWS 

A  SERVICE  OF 

July  15,  1957 

AMERICAN  HOME  PRODUCTS  CORP.  RENEWS  ADVERTISING  SCHEDULES 

ON  3  NBC -TV  DAYTIME  SHOWS  FOR  $1,500,000  BILLINGS 

The  American  Home  Products  Corporation  has  renewed  its 
advertising  schedules  on  three  NBC-TV  daytime  programs  for  52-weeks, 
it  was  announced  today  by  William  R.  (Billy)  Goodheart  Jr.,  Vice 
President,  Television  Network  Sales,  for  the  National  Broadcasting 
Company. 

The  renewals  represent  more  than  $1,500,000  in  gross  bill¬ 
ings.  They  will  extend  American  Home  Products1  sponsorship  of  the 
alternate  Wednesday  12  noon-12:15  p.m.,  segment  of  TIC  TAC  DOUGH  (Mon¬ 
day  through  Friday,  12  noon-12: 30  p.m.,  EDT);  the  alternate  Friday 
12:30-12:45  p.m.,  segment  of  IT  COULD  BE  YOU  (Monday  through  Friday, 
12:30-1  p.m.,  EDT);  and  the  alternate  Wednesday  and  alternate  Friday 
4:15-4:30  p.m.,  segments  of  QUEEN  FOR  A  DAY  (Monday  through  Friday, 
4-4:45  p.m.,  EDT).  The  Wednesday  renewals  are  effective  Sept.  4  and 
the  Friday  renev/als  are  effective  Sept.  13. 

The  American  Home  Products  Corporation’s  orders  were  placed 
through  Geyer  Advertising,  Inc. 
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NBC -TV  NEWS 


BYRON  PALMER,  REPLACING  FRANK  PARKER,  IS  CO-HOST 
OF  ‘BRIDE  AND  GROOM 1  WITH  BOB  PAIGE 


West  Coast  singing  star  Byron  Palmer  replaces  Frank  Parker 
as  co-host  of  NBC -TV's  BRIDE  AND  GROOM  show  beginning  today  (July  15). 
Bob  Paige  remains  as  the  other  co-host. 

Parker  is  leaving  the  show  because  of  the  pressure  of 
nightclub  and  other  business  commitments. 

Palmer  has  an  extensive  background  in  movie,  television  and 
stage  work.  He  played  Jack  Chesney,  Ray  Bolger's  roommate,  in 
"Where's  Charley?"  on  Broadway  in  19^8.  For  his  performance  he  was 
named  the  Outstanding  New  Personality  of  the  year  by  Theater  World 
Yearbook . 

The  new  co-host  has  starred  in  Hollywood  films,  the  latest 
being  "The  Best  Things  in  Life  Are  Free,"  with  Dan  Dailey  and  Gordon 
MacRae,  He  has  also  played  the  lead  in  California  productions  in¬ 
cluding  the  Civic  Playhouse's  "Mr.  Roberts,"  has  sung  in  the  Holly¬ 
wood  Bowl  and  has  also  starred  in  a  TV  series  called  "This  Is  Your 
Music." 

("Bride  and  Groom"  is  telecast  at  2:30  p.m.,  EDT,  Monday 
through  Friday.) 


NBC -New  York,  7/15/57 
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NBC -TV  NEWS 

* - * 

WALTER  SLEZAK  TO  JOIN  'HIGH -LOW'  PANEL 

Walter  Slezak,  noted  actor,  will  join  the  panel  of  the 
NBC -TV  panel  quiz  show  HIGH-LOW  Thursday,  July  18  (NBC-TV,  9:30  p.m., 
EDT)  and  will  return  at  other  dates  to  be  announced.  His  co¬ 
panelists  July  18  will  be  Patricia  Medina  and  John  Van  Doren,  both 
of  whom  appeared  on  the  first  two  programs  of  the  new  Summer  series. 

Slezak  has  won  popularity  on  Broadway,  on  television  and 
in  motion  pictures.  He  scored  in  a  long  run  as  co-star,  with  the 
late  Ezio  Pinza,  in  the  Broadway  musical,  "Fanny";  in  "My  Three 
Angels,"  "I  Married  an  Angel"  and  other  stage  hits,  and  in  such  films 
as  "This  Land  Is  Mine,"  "Lifeboat,"  "The  Fallen  Sparrow"  and  "The 
Princess  and  the  Pirate."  On  television  he  gave  a  notable  per¬ 
formance  in  the  NBC  production  of  Molnar's  "The  Good  Fairy,"  and  he 
will  be  a  member  of  the  starring  roster  in  the  forthcoming  production 
on  NBC  of  "Pinocchio . " 

He  is  the  son  of  the  late  Leo  Slezak,  the  celebrated 
operatic  tenor.  Born  in  Austria,  he  became  an  American  citizen  in 

1935. 


NBC-New  York,  7/15/57 
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July  16,  1957 

‘TEXACO  COMMAND  APPEARANCE, 1  FIRST  OF  GROUP  OF  SPECIAL 
SHOWS  SPOTLIGHTING  ALL-TIME  GREAT  PERFORMERS, 

TO  BE  COLORCAST  ON  NBC  SEPT.  19 

"Texaco  Command  Appearance,"  the  first  of  a  group 
of  hour-long  special  programs  spotlighting  one  of  the  world's 
all-time  great  performers  and  starring  top  names  and  person¬ 
alities  associated  with  the  performer's  career,  will  be 
colorcast  over  NBC  on  Thursday,  Sept.  19,  10-11  p.m,,  New 
York  Time. 

The  show,  which  will  be  sponsored  by  The  Texas 
Company,  will  be  produced,  in  cooperation  with  the  American 
Theater  Wing,  by  Coronet  Productions,  the  company  recently 
formed  by  Henry  Jaffe. 

Announcement  of  the  special  program  was  made 
jointly  today  by  Cunningham  &  Walsh,  Inc.,  who  represent 
Texaco,  and  by  the  National  Broadcasting  Company.  The  name 
of  the  star  whom  the  program  will  salute,  as  well  as  the 
talent  for  the  show,  will  be  announced  at  a  future  date. 
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July  16,  1957 


4  U.S.  SENATORS  WILL  DEBATE  CIVIL  RIGHTS  BILL  JULY  23 
IN  SPECIAL  ONE-HOUR  NBC-TV  PROGRAM ,  'THE  BIG  ISSUE' 

Four  United  States  senators  will  debate  the 
civil  rights  bill  now  before  the  Senate  in  a  special 
full-hour  NBC  Television  program,  THE  BIG  ISSUE,  Tues¬ 
day,  July  23  (10-11  p,m.,  EDT) .  They  are  Senators 
Paul  H.  Douglas  (D.-Ill.),  Jacob  K.  Javits  (R.-N.Y.), 
John  L.  McClellan  (D.-Ark.)  and  Richard  B.  Russell 
(D.-Ga.) . 

Four  members  of  the  press  will  question  the 
senators  during  the  second  half  of  the  program. 
Lawrence  Spivak  of  NBC's  "Meet  the  Press"  will  be 
moderator  of  the  quest ion-and-answer  session  on  "The 
Big  Issue."  Names  of  the  newspapermen  will  be  an¬ 
nounced  later.  The  telecast  will  originate  live  in 
the  Senate  Radio  Gallery  in  Washington,  D.C, 
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RICARDO  MONTALBAN  TO  STAR  IN  FIRST  DRAMA  ON  'WAGON  TRAIN' 

South  American  actor  Ricardo  Montalban,  fresh  from  the 
role  of  a  Japanese  Kabuki  dancer  in  "Sayonara,"  is  working  on  a 
French  accent  for  the  title  role  in  "The  Jean  Lebec  Story/'  the 
opening  episode  on  NBC -TV's  WAGON  TRAIN  --  the  series  of  full -hour 
adult  Western  dramas  which  will  start  Wednesday,  Sept,  11, 

(7:30-8:30  p.m.,  EDT ) . 

Montalban  is  well  cast  for  the  role,  having  starred  in 
many  Westerns  among  the  scores  of  movies  he  has  made  in  Hollywood. 
Some  of  his  most  memorable  roles  have  been  in  "Across  the  Wide 
Missouri,"  "Border  Incident,"  "The  Saracen  Blade,"  "Battle  Ground" 
and  "Neptune's  Daughter"  (with  Esther  Williams). 

In  "The  Jean  Lebec  Story,"  Montalban  will  play  a  Creole 
from  New  Orleans  who  shoots  the  son  of  a  town  leader  --  in  a  town 
where  the  wagon  train  has  stopped  for  supplies.  The  leader  retaliate 
by  refusing  to  sell  the  wagon  train  members  any  provisions. 

Montalban  was  signed  in  accord  with  "Wagon  Train's"  star- 
f or-e very-s tory  policy.  To  date,  Academy  Award  winner  Ernest  Borg- 
nine,  Shelley  Winters,  Michael  Rennie  and  Carolyn  Jones  have  been 
signed  for  various  episodes  and  will  appear  with  the  series'  per¬ 
manent  co-stars.  Ward  Bond  and  Robert  Horton. 

- O - 
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July  16,  1957 

DENNIS  JAMES  WILL  CONCLUDE  'CLUB  60'  ENGAGEMENT  AUG.  l6, 

TO  FULFILL  OTHER  TV  COMMITMENTS  IN  NEW  YORK  IN  FALL 

Dennis  James,  emcee  of  NBC-TV*s  CLUB  60,  has  announced  that 
he  will  conclude  his  engagement  on  the  Monday-through-Friday  musical- 
variety  colorcast  Friday,  Aug.  16,  to  fulfill  other  television  com¬ 
mitments  in  New  York  this  Fall. 

James  announced  his  intention  to  return  to  his  home  town  of 
New  York,  after  conducting  an  outstanding  successful  mail  test  of 
"Club  60, "  which  brought  100,000  pieces  of  mail  to  NBC  Chicago.  The 
contest,  based  on  viewers  writing  why  they  liked  "Club  60,"  opened 
the  first  week  in  July  and  closed  last  Friday.  Yesterday  (July  15) 
the  NBC  Chicago  mail  room  was  flooded  with  over  33*000  entries  in  the 
contest . 

James  became  regular  emcee  of  "Club  60,"  which  originates 
in  Chicago,  in  a  "man  who  came  to  dinner"  manner.  He  was  originally 
signed  as  guest  emcee  for  only  two  weeks  last  March.  Because  of  his 
immediate  success,  he  was  persuaded  to  sign  as  emcee  for  an  additional 
25  weeks,  which  will  conclude  Aug.  16. 

(more ) 
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2  -  Dennis  James 


Jules  Herbuveaux,  NBC  Vice  President  and  General  Manager 
of  WNBQ,  expressed  his  regret  regarding  James’  decision  to  return  to 
New  York. 

"We  have  been  extremely  gratified  with  the  success 
"Club  60"  has  met  with  Dennis  James  at  the  helm,"  he  said.  "It  had 
been  our  desire  to  keep  him  with  the  show  and  I  am  sorry  that  his 
other  commitments  make  this  impossible." 

Herbuveaux  said  that  announcement  will  be  forthcoming  re¬ 
garding  a  new  emcee  to  take  over  Aug.  19.  The  casual,  informal 
format  of  "Club  60"  will  continue  with  the  regular  cast  --  the  Mello- 
Larlcs,  singers  Nancy  Wright  and  Mike  Douglas,  Joseph  Gallicchio  and 
his  orchestra  and  the  Art  Van  Damme  Quintet  --  entertaining  daily, 
1:30-2:30  p.m.,  EDT. 


NBC-New  York,  7/16/57 
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NBC  TRADE  NEWS 


'T  OR  C'  TO  VISIT  MINNEAPOLIS  FOR  AQUATENNIAL  WEEK  OF  JULY  22 

NBC's  TRUTH  OR  CONSEQUENCES  show  will 
originate  from  Minneapolis,  Minn,  the  week  of 
July  22-26  in  connection  with  the  city's  annual 
Aquatennial  celebration.  Emcee  Bob  Barker  will 
participate  in  many  of  the  activities  of  the  cele¬ 
bration.  Many  of  the  events,  in  turn,  will  be 
built  around  the  NBC -TV  show.  "When  we're  through 
with  some  of  the  consequences,  good  old  Minneapolis 
may  never  be  the  same,"  Barker  commented. 

"Truth  or  Consequences"  is  presented  at 
11:30  a.m.,  EDT,  Monday  through  Friday  on  NBC -TV 
and  at  10:30  a.m.  on  NBC  Radio. 

- o - 
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TRADE  NEWS 


July  17,  1957 

TOP  TALENT  WILL  HEAD  3  SPECIAL  MUSICAL  REVUE -VARIETY 
SHOWS  TO  BE  TELECAST  FROM  LAS  VEGAS  BY  NBC 


Three  special  musical  revue -variety  programs  featuring 
top  talent  typical  of  the  headline  entertainment  attractions  in  Las 
Vegas,  Nev.,  showplaces  will  be  televised  over  NBC  during  the 
1957-58  television  season,  it  was  announced  jointly  today  by  B, 

Robert  Brown,  Vice  President  in  charge  of  Marketing  for  Exquisite 
Form  Brassiere,  Inc.,  and  by  Manie  Sacks,  Vice  President,  Television 
Network  Programs,  for  the  National  Broadcasting  Company. 

All  three  shows  will  be  sponsored  by  Exquisite  Form 
Brassiere,  Inc. 

The  first  of  the  hour-long  programs,  which  will  originate 
from  Las  Vegas,  will  be  presented  Saturday,  Nov.  16  from  8  to  9  p.m., 
NYT,  Mr.  Sacks  said,  with  the  other  two  shows  planned  for  March  and 
May  telecasts.  Talent  for  the  special  shows  will  be  announced 
shortly. 

The  programs  will  be  produced  by  Coronet  Productions,  Inc., 
with  William  Phillipson  as  Executive  Producer. 

Grey  Advertising  Agency,  Inc.,  represents  Exquisite  Form 
Brassiere,  Inc. 
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NBC  TRADE  NEWS 


POLAROID  CORP.  AND  RCA  SIGN  AS  FIRST  ADVERTISERS 
ON  NEW  ‘TONIGHT'  SHOW  STARRING  JACK  PAAR 

The  Polaroid  Corporation  and  the  Radio  Corporation  of 
America  have  signed  as  the  first  advertisers  on  NBC-TV's  new  TONIGHT 
program,  starring  Jack  Paar,  which  starts  July  29  (Monday  through  Fri 
day,  11:15  p.m.-l  a.m.,  EDT),  it  was  announced  today  by  William  R. 
(Billy)  Goodheart  Jr.,  Vice  President,  Television  Network  Sales,  for 
the  National  Broadcasting  Company. 

Polaroid  has  ordered  a  total  of  20  participations,  to  be 
scheduled  over  a  20-week  period,  and  RCA  has  ordered  a  total  of  eight 
participations,  scheduled  over  an  eight-week  period.  Both  campaigns 
will  start  July  29. 

Doyle,  Dane  and  Bernbach,  Inc.,  is  the  advertising  agency 
for  Polaroid,  Kenyon  and  Eckhardt,  Inc.,  represents  RCA. 


‘TV  GUIDE'  SPOTLIGHTS  JULIUS  LA  ROSA  ON  COVER  AND  IN  STORY 

Julius  La  Rosa  is  the  subject  of  a  color  cover  picture  and 
story  titled  "Riding  High"  in  the  July  20-26  issue  of  "TV  Guide."  The 
article  about  the  star  of  the  JULIUS  LA  ROSA  SHOW  colorcasts  (NBC-TV, 
Saturdays,  8-9  p.m.,  EDT)  states  that  "Julius  La  Rosa's  career  gets  a 
boost  as  he  replaces  Perry  Como." 

La  Rosa's  views  on  many  topics  are  discussed,  varying  from 
his  amazement  at  the  number  of  people  working  for  his  show,  and  his 
warm  feelings  for  Perry  Como,  to  his  opinions  of  ratings.  The  article 
notes  that  the  27-year-old  singing  star  has  but  one  worry  --  his  golf 
game.  La  Rosa  is  quoted,  "I'm  a  hacker,  all  right.  But  I'm  a  deter¬ 
mined  hacker.  I'm  gonna  get  under  90  if  it  kills  me.  How  can  I  shoot 

a  round  of  golf  with  Perry  Como  when  I've  got  a  score  of  104?" 

. 0 .  NBC-New  York,  7/17/57 
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NBC  TRADE  NEWS 


KEMPER  INSURANCE  CO.  TO  SPONSOR  TELECASTS 
OP  'NBC  FOOTBALL  SCOREBOARD'  IN  FALL 

The  NBC  FOOTBALL  SCOREBOARD,  to  be  pre¬ 
sented  this  Fall  on  Saturdays  following  NBC -TV's  na¬ 
tional  NCAA  football  telecasts,  will  be  sponsored  by 
the  Kemper  Insurance  Company,  it  was  announced  today 
by  William  R.  (Billy)  Goodheart  Jr.,  Vice  President, 
Television  Network  Sales,  for  the  National  Broad¬ 
casting  Company. 

The  dates  on  which  the  15-minute  post-game 
sports  program  will  be  telecast  are:  Sept.  21, 

Sept.  28,  Oct.  5>  Oct.  19j  Nov.  2,  Nov.  16,  Nov.  30 
and  Dec .  7. 

John  S.  Shaw  Advertising,  Inc.,  is  the 
agency  representing  the  Kemper  Insurance  Co. 

- o - 
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NBC- TV  NEWS 
* - * 

‘OSCAR*  WINNER  DONNA  REED  STARS  IN  'OTHER  SIDE  OP  THE  CURTAIN, ' 
DRAMA  TO  BE  PRESENTED  IN  'SUSPICION*  SERIES 

Academy  Award  winner  Donna  Reed  is  playing  the  starring 
role  in  Helen  McCloy's  psychological  suspense  story,  "The  Other  Side 
of  the  Curtain,"  one  of  the  filmed  dramas  to  be  seen  on  NBC-TV's 
SUSPICION  series,  starting  Monday,  Sept.  30  (10-11  p.m.,  EDT) . 

Filming  of  the  story  started  Monday,  July  15*  with  William 
Frye  producing  and  James  Neilson  directing.  James  P.  Cavanagh  wrote 
the  TV  adaptation.  Miss  Reed  won  an  Academy  Award  for  her  supporting 
role  in  the  film  "From  Here  to  Eternity." 

The  story  deals  with  Letty  Jason  (Miss  Reed)  who  because 
of  a  recurring  dream  about  a  curtain,  consults  a  doctor  to  find  out 
what  lies  on  "The  Other  Side  of  the  Curtain."  The  story  also  involves 
Letty' s  husband  and  the  mysterious  circumstances  under  which  his 
first  wife  died. 

Twenty  of  the  "Suspicion"  dramas  will  be  filmed,  and  22 
will  be  done  live.  Alfred  Hitchcock  and  Alan  Miller  are  executive 
producers  of  the  filmed  stories,  each  responsible  for  ten.  S.  Mark 
Smith  is  executive  producer  and  Mort  Abrahams  producer  of  the  live 
dramas . 


NBC-New  York,  7/17/57 
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TRADE  NEWS 


July  18,  1957 


•THE  THIN  MAN, •  STARRING  PETER  LAWFORD  AND  PHYLLIS  KIRK 
AS  FAMED  NICK  AND  NORA  CHARLES,  DETECTIVE  TEAM, 

WILL  BECOME  TV  SERIES  ON  NBC  SEPT.  20 


THE  THIN  MAN,  one  of  the  most  renowned  comic  mystery  series 
of  all  time,  will  make  its  debut  as  a  television  vehicle  with  Peter 
Lawford  and  Phyllis  Kirk  starring  as  the  famed  Nick  and  Nora  Charles, 
husband-and-wif e  detective  team,  over  NBC  Sept.  20.  Announcement  of 
the  new  filmed  series,  to  be  televised  Friday  evenings,  9:30-10  p.m., 
NYT,  was  made  today  by  Manie  Sacks,  Vice  President,  Television  Network 
Programs,  for  the  National  Broadcasting  Company. 

The  Colgate-Palmolive  Co.  will  sponsor  the  program. 

Produced  by  MGM-TV  at  the  same  studio  which  made  motion 
picture  box  office  history  with  William  Powell  and  Myrna  Loy  in  the 
starring  roles,  "The  Thin  Man"  also  will  re-create  one  of  the  all-time 
great  canine  roles  --  that  of  Asta,  Nick  and  Nora  Charles'  wire-haired 
terrier. 

Nick  Charles,  retired  from  being  a  detective  when  he  married 

Nora,  finds  it  more  difficult  to  give  up  his  old  gun- toting  friends, 

*  / 

particularly  when  they  come  to  him  in  trouble.  Because  she's  very 
much  in  love  with  Nick,  Nora  does  her  best  to  be  nice  to  his  friends 
but  wishes  he  would  lose  those  whose  pictures  have  hung  on  postoffice 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


. 


'  .  .  '  ■  • 


■  • 


■ 


:  .  .  >-■  - 


!  '  .  1  .  '  ’■  ; 


....  ■ 


i 


■■  ■  .  >  •  -  •  •  '•  ■  •  .V ' 


.•  ■  .  •  1  •  .  :.t 


•  '  •  .  :  ■  .  tv  ;  .  •  .  . 


■  iq  m  *: 


vv 


o  . 


2 


•The  Thin  Man' 


walls.  Asta  the  dog  is  under  the  mistaken  notion  he»s  a  bloodhound 
and  is  forever  tripping  over  clues  and.  corpses.  Together,  Nick,  Nora 
and  Asta  form  the  incomparable  team  of  super-sleuths  in  "The  Thin  Man." 

At  the  age  of  34,  Peter  Lawford  has  numerous  television 
performances  to  his  credit,  as  well  as  more  than  40  major  motion 
pictures.  One  of  his  most  recent  TV  appearances  was  a  starring  role 
in  the  NBC  production  of  "Ruggles  of  Red  Gap."  He  has  also  been  a 
regular  visitor  to  "The  Steve  Allen  Show"  on  NBC-TV.  His  many  movies 
include  "Mrs.  Miniver,"  "Good  News,"  "Easter  Parade"  and  "Royal 
Wedding. " 

Miss  Kirk  made  her  movie  debut  in  "Our  Very  Own"  and  was 
most  recently  seen  in  "Johnny  Concho."  Like  Lawford,  Miss  Kirk  also 
has  been  active  in  television,  appearing  in  more  than  three  dozen 
dramatic  shows  on  such  series  as  "Kraft  Television  Theatre,"  "Play¬ 
house  90,"  "Robert  Montgomery  Presents"  and  "Goodyear  Playhouse." 

The  advertising  agency  for  the  Colgate-Palmolive  Co.  is 
Ted  Bates  &  Co.  Inc. 


NBC-New  York,  7/18/57 
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TRADE  NEWS 


July  18,  1957 

90-MINUTE  MUSICAL  BASED  ON  ' THE  PIED  PIPER  OF  HAMEL IN, 1 
STARRING  VAN  JOHNSON  AND  KAY  STARR  WITH  LORI  NELSON, 

WILL  BE  COLORCAST  BY  NBC  TUESDAY,  NOV.  26 

A  90-minute  musical  based  on  the  classic  legend,  "The  Pied 
Piper  of  Hamel in,"  will  star  Van  Johnson  and  Kay  Starr  with  Lori 
Nelson  when  it  is  colorcast  as  a  special  program  over  NBC  Tuesday 
evening,  Nov.  26.  Announcement  of  the  special  program  was  made  today 
by  Manie  Sacks,  Vice  President,  Television  Network  Programs,  for  the 
National  Broadcasting  Company,  who  said  that  other  featured  players 
will  be  announced  shortly. 

Sponsored  by  the  Liggett  and  Myers  Tobacco  Co.,  the  filmed 
show  will  be  produced  by  Hal  Stanley  and  directed  by  Bretaigne 
Windust,  with  filming  to  begin  Aug.  19  at  the  California  Studios  in 
Hollywood.  The  exact  time  for  the  Nov.  26  telecast  will  be  announced 
shortly,  Mr.  Sacks  said. 

The  book  and  lyrics  for  "The  Pied  Piper  of  Hamelin"  were 

written  by  Hal  Stanley  and  Irving  Taylor  and  the  music  based  on 

/ 

Edward  Grieg's  "Peer  Gynt  Suite." 


(more) 
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*  The  Pied  Piper  of  Hamelin* 


"The  Pied  Piper  of  Hamelin,"  famous  legend  popularized 
by  Robert  Browning's  poem,  tells  the  Thirteenth  Century  story  of 
the  town  of  Hamelin  which  hires  a  mysterious  piper  to  rid  the 
place  of  an  overwhelming  number  of  rats.  How  the  piper  and  the 
town's  children  and  adults  carry  out  the  plan  provides  the  tale 
its  ageless  interest  for  young  and  old. 

McCann-Erickson,  Inc.  is  the  advertising  agency  for 
the  Liggett  and  Myers  Tobacco  Co. 


NBC-New  York,  7/18/57 


re  \  :  t  '  ;r  ..  j  '■  .  rf#  8  11 9  :  8  »  ■  fti .  w< - 

as  ! .  o  l\  w  JflifiH 

« 

t  ;■  .  |]  WOH  •  '  ©  II  '  •  n  .  X  ■  . 

ss.blvryxq  nslq  drier’  $uo  yri'i&o  aefi  rbi 

*!>Xo  forts  .  •  nstfnJ 

i 

..  ..  ari  r  •  %  -  -  ■■  n 

.  O 0  a O  0  S -  r f ; >T  3 '1 9 vM  blti9  ! 


^  W9Vi~0©l 


COLOR  TELEVISION  NEWS 


July  18,  1957 

NBC’S  COLOR  MOBILE  UNIT  HEADS  EAST  FROM  CALIFORNIA 
TO  PREPARE  FOR  WORLD  SERIES  COLORCASTS 

NBC’s  Color  Mobile  Unit,  on  the  West  Coast  since  December, 
1955,  is  on  its  way  to  New  York  to  prepare  for  televising  part  of  the 
1957  World  Series  in  color. 

The  network  which  will  cover  the  entire  Series  on  TV  and 
radio,  recently  announced  that  all  games  played  in  the  park  of  the 
American  League  pennant-winner  will  be  colorcast.  The  first  two  games 
will  be  played  in  the  American  League  city,  as  will  the  sixth  and 
seventh  games,  if  necessary.  It  is  also  possible  that  the  games  in 
the  National  League  city  will  be  presented  in  color  TV,  if  the 
location  of  the  World  Series  foes  will  allow  traveling  time  for  the 
color  mobile  unit. 

All  games,  of  course,  will  be  seen  on  black  and  white  sets. 

The  custom-designed  color  unit  left  NBC  Studios  at  Burbank, 
Calif,,  early  Monday,  July  15.  It  is  expected  to  travel  about  300 
miles  daily.  If  this  average  is  maintained,  it  will  arrive  at  NBC’s 
field  garage  at  Long  Island  City  July  24  for  a  two-month  checkup.  The 
unit  will  remain  there  until  it  leaves  for  the  World.  Series. 

Two  trucks,  each  of  20-ton  capacity,  make  up  the  color  unit, 
which  was  designed  by  NBC  engineers  and  is  fitted  with  five  RCA  color 
cameras.  The  trucks  are  35  feet  long,  eight  feet  wide  and  10  feet, 

(more) 
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2  -  Color  Mobile  Unit 


seven  inches  high.  They  are  powered  by  240-horsepower  Wauekesha 
engines . 

One  truck  houses  audio  and  color  video  equipment  and  is  a 
control  room  on  wheels.  The  second  truck  has  additional  video  controls, 
a  microwave  relay  transmitter  and  carries  cameras  in  transit,  cables, 
associated,  equipment  and  spare  components.  Both  trucks  have  custom- 
built  air-conditioning  systems. 

The  current  Eastward  journey  will  complete  the  sixth  coast- 
to-coast  trip  for  the  color  mobile  unit.  It  made  its  debut  by 
traveling  to  California  in  December,  1953,  to  colorcast  the  Tournament 
of  Roses  Parade  in  Pasadena  on  New  Year’s  Day,  1954.  This  90-minute 
program  marked  the  first  West-to-East  transcontinental  transmission  of 
color. 

The  unit  was  used  to  colorcast  the  World  Series  in  1955.  It 
has  been  employed  several  other  times  for  sports  events,  including  a 
boxing  bout  at  Madison  Square  Garden  in  March,  1954  (first  remote 
colorcast  made  in  the  East) j  the  Davis  Cup  Challenge  Round  at  Forest 
Hills  in  August,  1955,  and  four  football  games,  including  the  Army- 
Navy  battle,  in  the  Fall  of  1955. 
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COLOR  TELEVISION 


NBC  COLOR  TELECAST  SCHEDULE 
July  28  -  Aug.  3  (All  Times  EDT) 


NEWS 

X-H 


Sunday,  July  28 

4:30-5  P.m.  --  ZOO  PARADE  --  "Birds  of  Prey,"  filmed  in  Ocala,  Fla 
9-10  p.m.  --  THE  GOODYEAR  PLAYHOUSE  --  "Rumbin  Galleries,"  starrin 
Betsy  Palmer,  William  Redfield,  John  Baragrey  and  Kurt  Kasznar. 
Monday,  July  29 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Ann  Veronica,"  starring 
Wendy  Hiller. 

9:30-10  p.m.  --THE  ARTHUR  MURRAY  PARTY  --  starring  Kathryn 
Murray.  Guests  are  Tallulah  Bankhead  and  Raymond  Massey. 
Tuesday,  July  30 

1:30-2:30  p.m.  --  CLUB  60 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Boys  Will  Be  Men." 

Wednesday,  July  31 

1:30-2:30  p.m.  —  CLUB  60 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Forbidden  Search." 

9- 10  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "Success,"  starring  Kent 

Smith,  Everett  Sloane  and  Ann  Rutherford, 

Thursday,  Aug  1 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER.  --  "The  Fawn." 

10- 11  p.m.  --  LUX  VIDEO  THEATRE  --  "Dark  Hammock." 

(more ) 
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-2  -  NBC  Color  Telecast  Schedule 


Friday,  Aug.  2 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER.  --  "Sunday  in  Sonora." 

Saturday,  Aug.  3 

8-9  p.m.  --  THE  JULIUS  LA  ROSA  SHOW  --  Tonight's  guests  are 

Elaine  Malbin,  Joey  Adams,  A1  Kelly,  Rose  Marie,  the  Frankie 
Carle  Trio  and  The  Maxwells,  a  novelty  act. 

THE  FOLLOWING  WILL  APPEAR  ON  WRCA-TV  ONLY: 

Saturday,  Aug  3  11-11:15  p.m.  —  SAVARIN  NEWS. 


NBC-New  York,  7/19/57 
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NBC  TRADE  NEWS 


NBC'S  THOMAS  B.  McFADDEN  IS  APPOINTED  RADIO -TV  CHAIRMAN 
FOR  FALL  CAMPAIGN  OF  MUSCULAR  DYSTROPHY  ASSOCIATIONS 

Thomas  B.  McFadden,  Vice  President  of  NBC  Owned 
Stations  and  NBC  Spot  Sales ,  has  been  appointed  Radio- 
Television  Chairman  for  the  Fall  campaign  of  the  Muscular 
Dystrophy  Associations  of  America,  Inc. 

The  Muscular  Dystrophy  group,  a  national  organi¬ 
zation  of  nearly  300  chapters,  supports  medical  research 
on  the  cause  and  cure  of  the  disease  and  provides  clinical, 
educational  and  recreational  programs  to  aid  patients.  It 
is  subsidizing  almost  100  research  projects  here  and 
abroad,  and  has  established  an  Institute  for  Muscle  Disease 
in  New  York  to  investigate  muscular  ailments  afflicting 
millions  of  Americans. 

- o - 
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NBC  TRADE  NEWS 


'KIDS  SAY  THE  DARNDEST  THINGS '--AND  ART  LINKLETTER 
WRITES  ABOUT  THEM  IN  HIS  NEW  BOOK 

Art  Linkletter,  stuntmaster  of  the  PEOPLE  ARE  FUNNY  show 
on  NBC-TV  and  Radio,  has  written  a  new  book  titled  "Kids  Say  the 
Darndest  Things."  The  book,  a  collection  of  Linkletter's  ex¬ 
periences  with  his  own  children  and  those  he  has  interviewed  on 
television  and  radio,  will  be  published  by  Prentice-Hall  on  Oct.  28 
with  a  foreword  by  Walt  Disney.  The  book  also  is  scheduled  to  be 
serialized  in  the  Saturday  Evening  Post. 


TITLE  OF  NEW  RADIO  PROGRAM  CHANGED  TO  'LIFE  AND  THE  WORLD' 

"Life  and  the  World"  will  be  the  title  of  the  NBC  Radio 
program,  produced  in  cooperation  with  Life  magazine,  which  will  start 
July  29  (Monday  through  Friday,  7: 45-8  p.m.,  EDT).  The  previously 
announced  titles  were  "Speaking  of  Life"  and  "Life  Around  the  World." 

Subject  areas  which  Life  has  dramatically  illustrated  with 
photographs  will  be  "explored  in  sound"  on  the  radio  program.  The 
human  interest  side  of  fast-breaking  news  events  will  be  described  by 
NBC  Radio  correspondents  throughout  the  world.  Frank  Blair  of  NBC 
News  and  NBC-TV' s  "Today"  program  will  be  host  of  "Life  and  the 
World. " 

- o - 


NBC -New  York,  7/19/57 


-  • ! 


•  .  •  —  >  A  i  J  -i 

hlA  ■ l  ■-  .  a  ..  ■■  ■  •  1 1 TW  t o  -  ! 


■  '  ■  v  J  .  •••■  ....  ■ 


8od  is  : .  •  i  .  tri  rid 

Eduq  .  ■  ■ .  a  ■  %c 
riT  ci 8 IQ  i 

, v  v  •.  .  v  ■■■.  .  ins,.-'.  :.\dc,  -r 


•o-  - 


:•  ;  V'  O'!  '  .  iHO  *■  m  :  5-03  ■ 


.  {  10*:  • 


.  .  !  8m  «  ■  ■  '  l  i  .  •  :  :  ■  >  0  .. 

.  r'€  . 

fan  liil  1<  jr  '  fa  ■  " 

'  "fanwc  niib&r±ol  ■'  LIl\ 

V.  ■  '  .  •  -  /■  •  '  ’  •;*  ■  A :  r  '  ,  A\ 


COLOR 


nancy  HERBERT 
ROOM  320 


TELEVISION  N  E  „W  S 

Z  COP  I  rs  X-H 


July  22,  1957 

EXPANDED  NBC  COLOR  SCHEDULE  FOR  1957-58  IS  ANNOUNCED 
BY  PRESIDENT  SARNOFF;  PROVIDES  MORE  THAN 
TWO-HOUR  DAILY  COLORCASTING  AVERAGE 


24  "Specials"  and  World  Series  Among  Highlights 

The  National  Broadcasting  Company's  color  television 
schedule  for  the  1957-58  season  will  be  launched  at  a  level  67  per 
cent  above  the  start  of  the  previous  season,  it  was  announced  today 
by  Robert  W.  Sarnoff,  President  of  NBC. 

There  will  be  about  250  hours  of  color  programming  for  the 
fourth  quarter  of  this  year,  compared  to  149  hours  for  the  fourth 
quarter  of  1956.  The  schedule,  including  daytime,  will  provide  an 
average  of  more  than  two  hours  of  color  daily  and  will  frequently 
offer  from  three  to  four  hours  of  color  during  a  single  afternoon 
and  evening. 

Established  daytime  and  evening  hits,  new  programs  and  at 
least  24  specials,  including  Mary  Martin  in  "Annie  Get  Your  Gun," 
highlight  the  color  lineup. 


(more) 
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2  -  Expanded  NBC  Color  Schedule 


"Our  objective  during  the  coming  season/'  Mr.  Sarnoff  said, 
"is  to  make  color  programming  available  to  the  widest  possible  aud¬ 
ience.  For  this  reason,  we  have  built  the  color  schedule  around  many 
of  the  key-position  nighttime  programs,  with  emphasis  on  periods  when 
viewing  is  at  its  peak." 

NBC  will  colorcast  all  World  Series  games  played  in  the 
park  of  the  American  League  pennant  winner.  If  the  National  League 
city  is  nearby  and  the  NBC  color  mobile  unit  can  move  there  in  time, 
games  from  that  point  also  will  be  colorcast. 

NBC  also  expects  to  present  in  color  several  of  the  nation's 
top  college  football  games. 

Specials  to  be  done  in  color,  besides  "Annie  Get  Your  Gun," 
will  include  musical-variety  programs  built  around  many  of  the  leading 
figures  in  showbusiness,  all-star  entertainment  shows  and  major 
dramatic  and  operatic  presentations.  This  continues  the  NBC-origina- 
ted  concept  of  "one-shot"  color  presentations  spotted  irregularly 
through  the  schedule. 

The  regular  Sunday  night  lineup  will  find  two  powerful 
color  programs  back  to  back,  beginning  in  the  Fall.  They  are  the 
"Steve  Allen  Show"  (8-9  p.m.)  and  "The  Chevy  Show"  (9-10  p.m. ),  a  top 
color  attraction  last  year  on  an  irregularly  scheduled  basis. 

Tentatively  scheduled  for  Monday  is  an  all-family  program, 
the  color  film  series,  "My  Friend  Flicka, "  scheduled  from  7^30-8  p.m. 

Tuesday,  two  new  full-hour  color  programs,  "The  Show  of 
Eddie  Fisher"  and  "The  Show  of  George  Gobel,"  will  alternate  in  the 
8-9  p.m.  spot,  with  each  star  appearing  regularly  as  guest  on  the 
other's  show. 


(more) 
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3  -  Expanded  NBC  Color  Schedule 


Wednesday,  -  the  award-winning  "Kraft  Television  Theatre/' 
the  oldest  dramatic  show  in  TV,  provides  a  full-hour  of  color, 

9-10  p.m. 

On  Thursday  the  new  "Lever  Variety  Show"  will  go  before  the 
color  cameras,  10-10:30  p.m.,  beginning  Sept.  19. 

A  number  of  specials  in  color  are  scheduled  for  Fridays. 

On  Saturday  there  will  be  the  "Perry  Como  Show"  (8-9  p.m.), 
a  leading  color  hit  of  last  season,  plus  a  new  colorized  version  of 
"Your  Hit  Parade"  (10:30-11  p.m.). 

Daytime  color  programining  includes  the  mid-day  "Club  60" 
(1:30-2:30  p.m.),  Monday  through  Friday,  and  the  full-hour  dramatic 
hit  series,  "NBC  Matinee  Theater"  (3-^  p.m.)  Tuesday  through  Friday. 

Mr.  Sarnoff  said  that  NBC's  expanded  color  production 
facilities  will  permit  the  increased  volume  of  color  programming. 
Color  origination  points  include  five  in  New  York  --  two  giant  studio 
in  Brooklyn,  the  Ziegfeld  and  Colonial  Theatres,  and  Studio  3-K  in 
Radio  City  --  and  two  major  studios  at  Color  City,  the  network's  West 
Coast  color  production  center  in  Burbank,  Calif.  "Club  60"  will  con¬ 
tinue  to  originate  in  the  completely  color-converted  studios  of  WNBQ, 
NBC-owned  Chicago  station. 

The  NBC  color  mobile  unit,  only  one  of  its  kind  in  network 
TV,  will  be  available  for  various  special  assignments  in  addition  to 
the  announced  sports  schedule. 

(All  times  listed  are  for  the  New  York  Eastern  Time  Zone.) 
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NBC -TV  NEWS 


EXECUTIVE  STAFF  FOR  NBC-TV'S  SPECIAL  PROJECTS 
ORGANIZATION  ANNOUNCED  BY  HENRY  SALOMON 


The  executive  staff  for  NBC-TV's  Special  Projects 
organization  was  announced  today  by  Henry  Salomon,  the  organ¬ 
ization's  newly  appointed  director. 

Donald  B.  Hyatt  has  been  appointed  Manager,  Special 
Projects  Programs.  Mr.  Hyatt  has  been  associated  with  Mr. 
Salomon  since  the  inception  of  the  VICTORY  AT  SEA  series.  He 
worked  on  its  creative  phases,  and  on  those  of  Project  20  as 
Assistant  Producer. 

James  Nelson  will  be  Manager  of  Program  Services 
for  the  new  organization.  He  has  been  with  Mr.  Salomon  for 
the  past  year -and-a -half .  Formerly  he  was  Director  of  Adver¬ 
tising  and  Promotion,  and  then  Assistant  to  the  President  of 
NBC. 

John  W.  Kiermaier  has  been  made  Manager  of  Administra¬ 
tion  for  the  Special  Projects  division.  Previously  he  was  in 
charge  of  Administration  for  the  Public  Affairs  Department. 
Earlier,  Mr.  Kiermaier  was  Administrative  Coordinator  of 
NBC's  Film  Division. 

Mr,  Salomon  said,  "Our  new  organization  has  been 
formed  with  a  single  purpose  --  to  carry  on  NBC's  vast  reputa¬ 
tion  in  the  field  of  informational  and  cultural  broadcasting. 


( more ) 
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2  -  Special  Projects  Staff 


It  is  our  aim  to  catch  in  such  programming  the  vital  aspects 
of  national  and  international  life.  I  feel  that  such  subject 
matter  can  be  handled  entertainingly,  and  win  large  audiences. 
I  am  one  of  those  who  believe  that  television  programs  must 
try  to  advance  the  knowledge  of  the  public .. .that  we  can  leave 
with  the  public  a  residue  of  useful  information  that  it  did 
not  have  before.  Moreover,  I  am  sure  that  the  so-called 
'average  man'  of  20  years  ago  has  been  supplanted  by  a  much 
smarter  one.  We  can  come  to  him  and  his  fellows  with  respect. 
We  plan  to  approach  them  all  feeling  that  there  is  no  learning 
on  earth  which  they  cannot  absorb.  In  deciding  what  to  trans¬ 
mit,  the  search  will  be  for  the  knowledge,  the  pleasures,  and 
the  entertainments  that  are  up  on  the  present-day  level  of 
intellect . " 

Mr.  Salomon  concluded,  "I  will  shortly  announce  the 
establishment  of  the  separate  program  units  which  will  be 
part  of  the  n ew  organization." 


NBC-New  York,  7/22/57 
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NBC  TRADE  NEWS 


’BIOGRAPHIES  IN  SOUND’  TO  BECOME  'NIGHTLINE'  FEATURE 
SEPT.  10  WITH  LIFE  STORY  OF  DANNY  KAYE 


NBC  Radio's  award-winning  series,  "Biographies  In  Sound" 
will  become  a  regular  feature  of  "Nightline,"  Matthew  J.  Culligan, 
Vice  President  in  charge  of  the  NBC  Radio  Network,  announced  today. 

The  n ew  policy  will  be  launched  Tuesday,  Sept.  10  when  the 
life  story  of  Danny  Kaye,  the  comedian  who  has  made  the  whole  world 
laugh,  will  be  presented  in  the  9:05-10  p.m,,  EDT.,  segment  of 
"Nightline . " 

"This  move  is  part  of  NBC  Radio's  long-range  plan  to 
strengthen  its  night-time  programming  schedule,"  Mr.  Culligan  said. 
"We  are  concentrating  on  the  qualitative  appeal  of  newsworthy  sub¬ 
jects  and  topics  of  widespread  public  interest." 

Scheduling  "Biographies  in  Sound"  into  the  prime  time 
period  of  "Nightline"  will  benefit  both  programs,  he  added,  because 
it  will  enable  even  larger  numbers  of  listeners  to  hear  the  famous 
series.  A  winner  of  broadcasting's  top  honors,  "Biographies  in 
Sound,"  has  received  a  Peabody  award,  citations  from  Variety,  Radio- 
Television  Daily  and  the  Christopher  Award,  and  many  others. 


(more ) 
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♦Biographies  In  Sound1 


Mr.  Culligan  also  announced  that  Irving  R.  Levine's  "Report 
From  The  Kremlin/1  now  heard  on  "Nightline"  Tuesday  through  Thursday, 
will  be  heard  also  on  Monday  as  part  of  the  program's  increased 
coverage  of  world  affairs.  Another  special  feature,  "Analysis  at 
Thirty,"  heard  at  9:30  p.m.,  EDT  is  broadcast  by  Martin  Agronsky 
from  Washington  on  Monday  and  Thursday,  Merrill  Mueller  (New  York) 
or  Joseph  C.  Harsch  (London)  on  Tuesday,  and  Morgan  Beatty 
(Washington)  on  Wednesdays. 

The  "qualitative  approach"  to  radio  programming  also  will 
be  stressed  in  the  "Life  and  the  World"  program,  which  starts 
July  29  (7:^5-8  p.m.,  EDT)  on  NBC  Radio.  The  network  will  cooperate 
with  Life  Magazine  in  "exploring  in  sound"  subject  areas  which  Life 
had  illustrated  with  photographs,  as  well  as  other  subjects  of 
human  interest. 


NBC -New  York,  7/22/57 
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NBC-TV  NEWS 


"THE  PRICE  IS  RIGHT,"  AND  SO  IS  WOMAN’S  GUESS  --  BEST 
AMONG  1,205,000  ENTRANTS  --  FOR  "CALENDAR  SHOWCASE" 

Mrs.  Kenneth  Hopkins  of  Walnut  St.,  Adamstown,  Pa.,  guessed  the 
price  exactly  to  win  the  "Calendar  Showcase"  on  NBC-TV' s  THE  PRICE  IS 
RIGHT  show.  Her  guess  was  $2,987.35  --  the  actual  cost  of  the  items 
displayed  on  the  show  during  the  week  of  July  8-12. 

Emcee  Bill  Cullen  announced  Mrs.  Hopkins  as  the  winner  on  the 
program  July  19.  About  1,205,000  home  viewers  sent  in  postcards  trying 
to  guess  the  price  of  the  showcase. 

The  items  which  Mrs.  Hopkins  wins  --  and  their  values  --  are: 
white  mink  capelet,  $975;  set  of  stemware,  $684;  set  of  chinaware, 

$588. 60;  sterling  silver  flatware  and  chest,  $498.50;  16-ounce  bottle 
of  French  perfume,  $225;  parasol,  $10.30;  and  purse  wallet,  $5-95. 

"The  Price  Is  Right"  is  telecast  at  11  a.m.,  EDT,  Monday 
through  Friday. 

NAT  "KING"  COLE'S  LATEST  RECORD  HIT  NEARS  MILLION  MARK 

Nat  "King"  Cole's  newest  record  hit,  "Send  for  Me,"  is  rapidly 
approaching  the  million  mark  in  sales.  If  the  NBC-TV  star  reaches  a 
million  with  the  record,  it  will  be  his  12th  to  hit  that  mark.  The 
song,  a  rock  and  roll  number,  is  unusual  for  Nat.  But  it  was  actually 
a  "command  performance,"  Nat's  teenage  daughter  Carol  asked  him  to  do 
one  for  her,  since  the  kids  at  school  thought  he  couldn't  do  rock  and 
roll . 

(The  Nat  'King'  Cole  Show  is  telecast  on  NBC  Tuesdays  at 
10  p .m. ,  EDT. ) 

- 0 - 
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July  22,  1957 


REAL  COOL  PANS  HELP  SELL  NBC  SPOT  SALES  ‘HOT  SPOTS'  IN  SUMMER 

Salesmen  for  NBC  Spot  Sales  are  currently 
dealing  'with  such  "hot  availabilities"  for  Summer 
that  they  introduce  the  subject  to  time  buyers  with 
the  aid  of  an  electric  fan. 

The  fan,  a  battery-operated  model  about 
the  size  of  a  flashlight,  is  placed  on  the  time- 
buyer's  desk  whenever  the  salesman  makes  an  agency 
call.  After  turning  on  the  fan,  the  salesman  de¬ 
scribes  the  "Hot  Spots"  available  on  the  radio  and 
television  stations  represented  by  NBC  Spot  Sales. 

"Real  cool,"  was  the  response  of  agency 
executives . 


publicity  department  NBC  SPOT  SALES 


30  Rockefeller  Plaza ,  N.  Y.  20,  N.  Y. 


Cl  7-8300 
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ALUMINIUM  LIMITED  SIGNS  AS  'OMNIBUS*  SPONSOR; 

AWARD -WINNING  SERIES  STARTS  ON  NBC -TV  OCT.  20 

Aluminium  Limited,  Inc.,  has  signed  as  a  sponsor 
of  OMNIBUS,  to  be  presented  over  the  NBC  Television  Network 
on  Sundays  from  4-5:30  p.m.,  NYT,  starting  Oct.  20,  it  was 
announced  today  by  William  R.  (Billy)  Goodheart,  Jr.,  Vice 
President,  Television  Network  Sales,  for  the  National  Broad¬ 
casting  Company. 

Aluminium  Limited  joins  the  Union  Carbide  Corpora¬ 
tion,  whose  sponsorship  was  previously  announced,  in  pre¬ 
senting  the  award-winning  series.  Each  advertiser  will 
sponsor  one-third  of  the  13  Sunday  afternoon  presentations. 
In  addition,  it  is  expected  that  Aluminium,  Ltd.,  will 
sponsor  one-half  of  an  hour-long  "Omnibus"  program  to  be 
scheduled  in  an  evening  time  period. 

The  J.  Walter  Thompson  Company  is  the  advertising 
agency  for  Aluminium  Limited. 

Alistair  Cooke  will  continue  as  master  of  cere¬ 
monies  for  "Omnibus"  when  the  series  starts  its  sixth  year 
of  telecasts  next  season.  Robert  Saudek  Associates  will 
produce . 

- o - 
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July  23,  1957 

LIFE  MAGAZINE  SIGNS  FOR  ONE -FOURTH  SHARE 
OF  NBC  RADIO'S  "NEWS  ON  THE  HOUR" 

Life  Magazine  has  signed  for  a  one -fourth  share  of  NBC 
Radio's  "News  On  The  Hour,"  it  was  announced  today  by  Matthew  J. 
Culligan,  Vice  President  in  charge  of  the  NBC  Radio  Network. 

Commenting  on  the  Life  order,  which  was  placed  through  Young 
and  Rubicam,  Inc.,  Mr.  Culligan  said  that  the  magazine  is  an  ideal 
sponsor  on  network  radio  since  it  provides  the  least  possible  con¬ 
flict  with  local  advertisers  on  affiliated  stations. 

The  Life  order,  which  goes  into  effect  August  19,  immediate¬ 
ly  follows  the  one -fourth  sponsorship  of  "News  On  The  Hour"  by  Del 
Monte,  (California  Packing  Corporation).  Del  Monte  took  a  13-week 
contract  on  May  20  for  a  seasonal  promotion  of  its  Pineapple -Grape- 
fruit  Drink. 

Describing  the  promotion,  Everett  M.  Runyon,  Director  of 
Advertising  and  Promotion  for  California  Packing  Corp . ,  said:  "We 
selected  NBC  Radio  to  spearhead  our  seasonal  campaign  on  Del  Monte 

(more ) 
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'News  On  The  Hour' 


Pineapple-Grapefruit  Drink  and  provide  quick,  intensive  coverage  of 
our  market.  The  quick  responsoe  of  grocery  buyers  was  due  to  NBC's 
unique  'Hot  Line  Merchandising  Plan, '  by  means  of  which  our  executives 
briefed  regional  distributors  instantly  by  a  closed  circuit  broadcast. 

"A  substantial  increase  in  consumer  sales  leads  us  to  be¬ 
lieve  that  our  choice  of  NBC  Radio  was  a  good  one.  Everything  Mr. 
Culligan  said  that  'News  On  The  Hour'  would  do  for  us  has  been  demon¬ 
strated  in  a  most  impressive  manner." 


o 
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Attention,  Sports  Editors 


NBC  RADIO  EXCLUSIVELY  TO  BROADCAST  ARMY  FOOTBALL  GAMES  IN  FALL; 
NAVY  AND  NOTRE  DAME  AMONG  CADETS'  FOES 


Army  football  games  will  be  broadcast  exclusively 
by  the  NBC  Radio  Network  this  Fall,  it  was  announced  jointly 
today  by  Colonel  Earl  H.  Blaik,  Director  of  Athletics  at 
West  Point,  and  Tom  S.  Gallery,  NBC  Sports  Director. 

The  Army  grid  schedule,  which  starts  Sept.  28  and 
ends  Nov.  30,  will  include  Notre  Dame,  Pittsburgh,  Tulane 
and  Navy,  Eight  of  the  Cadets'  nine  games  will  be  aired  by 
NBC  Radio.  The  exception  is  the  clash  with  Penn  State  on 
Oct,  5 >  when  the  network  will  broadcast  a  World  Series  game. 

Rounding  out  a  nine -week  slate  of  NBC  Radio  football 
broadcasts  will  be  a  Big  Ten  Conference  game  on  Nov.  23,  the 
Saturday  when  Army  gridders  rest  before  the  finale  with  Navy. 

This  year's  service  academy  classic  will  be  the 
58th  since  the  series  began  in  1890.  Army's  battle  with 
Notre  Dame  will  be  their  35th  meeting  and  will  mark  the 
resumption  of  their  rivalry,  which  was  discontinued  after 

1947. 


(more ) 
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2  -  Army  Football  on  NBC  Radio 


on 


The  schedule  of  radio  broadcasts  follows  (all  games 
Saturdays) : 

Sept,  28  --  Army  vs.  Nebraska  at  West  Point. 

Oct,  12  --  Army  vs.  Notre  Dame  at  Philadelphia. 

Oct.  19  --  Army  vs.  Pittsburgh  at  West  Point. 

Oct.  26  --  Army  vs.  Virginia  at  Charlottesville ,  Va 
Nov ♦  2  --  Army  vs.  Colgate  at  West  Point. 

Nov ,  9  --  Army  vs.  Utah  at  West  Point. 

Nov.  16  --  Army  vs.  Tulane  at  New  Orleans. 

Nov.  23  --  Big  Ten  Conference  game  (to  be 
(selected) 

Nov.  30  --  Army  vs.  Navy  at  Philadelphia. 
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NBC -TV  NEWS 


CREDITS  FOR  'THE  ARLENE  FRANCIS  SHOW*  ON  NBC-TV 


PROGRAM: 

"The  Arlene  Francis  Show." 

TIME : 

NBC-TV,  Monday  through  Friday, 

10  a.m.,  EDT  beginning 

August  12. 

FORMAT: 

Half-hour  variety  show  with  music, 

interviews,  guest  entertainers. 

STAR: 

Arlene  Francis. 

MUSIC : 

The  Norman  Paris  Trio. 

PRODUCER: 

Alan  Beaumont. 

DIRECTOR: 

Ted  Nathans on. 

ASSOCIATE  DIRECTOR: 

Larry  Owen,  Jr, 

WRITERS: 

George  Kirgo  and  Mike  Morris. 

GRAPHIC  ART: 

Frank  Aloise. 

SET  DESIGNER: 

Herb  Andrews . 

UNIT  MANAGER: 

Elmer  Gorry. 

ORIGINATION: 

NBC  Studios,  RCA  Building,  New 

York. 

NBC  PRESS  REPRESENTATIVE: 

Betty  Ann  Lanigan,  New  York. 

NBC -New  York,  7/23/57 
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30 -WEEK  AD  CAMPAIGN  ON  NBC-TV'S  "TODAY" 
ORDERED  BY  FLORIDA  CITRUS  COMMISSION 


The  Florida  Citrus  Commission  has  ordered  a  30- 
week  advertising  campaign  on  NBC-TV's  TODAY  program  (Monday- 
through-Friday,  7-10  a.m.,  EDT) ,  it  was  announced  today  by 
William  R.  (Billy)  Goodheart,  Jr.,  Vice  President,  Television 
Network  Sales,  for  the  National  Broadcasting  Company. 

This  is  the  second  extended  purchase  on  "Today"  in 
two  weeks.  It  calls  for  a  total  of  52  participations  to  be 
scheduled  between  Dec.  2  and  June  27,  1958.  The  Commission 
has  been  a  "Today"  advertiser  since  1952. 

The  advertising  agency  for  the  Florida  Citrus 
Commission  is  Benton  and  Bowles,  Inc. 
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TRADE  NEWS 


CREDITS  FOR  NBC  RADIO'S  ’’LIFE  AND  THE  WORLD'1 


TIME: 


STARTING  DATE: 
PRODUCTION: 


FORMAT: 


HOST: 

WRITER- PRODUCER: 

STAFF  ASSOCIATES: 

ORIGINATION  POINT: 
SPONSORS: 

NBC  PRESS  REPRESENTATIVE: 


Mondays  through  Fridays,  7:45- 
8  p.m. ,  EDT, 

Monday,  July  29,  1957. 

Produced  by  NBC  Radio  in  coopera¬ 
tion  with  the  editors  of  Life 
Magazine . 

Features  based  on  material  which 
appears  in  Life  Magazine.  Do¬ 
mestic  and  foreign  stories  and 
personalities  will  be  covered. 

Frank  Blair. 

Charles  Speer. 

Jack  Begon,  Bill  Boyle  and  Robert 
Maurer. 

New  York. 

Participating. 

A1  Busse,  New  York. 


o 
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NBC  TRADE  NEWS 


’NBC  BANDSTAND’  TO  CELEBRATE  FIRST  ANNIVERSARY 
WITH  TOP  ORCHESTRA  LEADERS  AS  GUESTS 

Guy  Lombardo,  Freddy  Martin  and  Buddy 
Morrow  will  be  special  guests  on  NBC  BANDSTAND  when 
the  morning  radio  musical  show  celebrates  its  first 
anniversary,  Tuesday,  July  30  (10:30  to  11  a.m.  and 
11:05  to  12  Noon,  EDT). 

It  will  mark  a  happy  reunion  for  Lombardo 
and  Martin,  both  of  whom  were  featured  on  the  first 
"NBC  Bandstand"  show  one  year  ago. 

Morrow  will  be  heard  in  a  tribute  to  the 
Dorseys,  Tommy  and  Jimmy,  who  were  also  on  the  first 
program. 

Vocalist  Richard  Hayes  and  the  "NBC  Bandstand 
Three"  --  songstress  Dorothy  Olsen,  orchestra  leader 
Skitch  Henderson  and  host  Bert  Parks  —  will  join  in 
the  celebration. 


NBC -New  York,  7/24/57 
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NBC  RADIO  NEV/S 


DRAMA  OP  PIONEER  WOMAN'S  COURAGE  ON  "FORBIDDEN  RANGE" 
MARKS  FIRST  ANNIVERSARY  OF  "FIVE  STAR  MATINEE" 


A  tale  of  a  pioneer  woman  not  afraid  to  risk  her  life 
for  her  family  on  "The  Forbidden  Range"  will  be  dramatized  on 
NBC  Radio's  FIVE  STAR  MATINEE  when  the  program  marks  its  first 
year  anniversary  Tuesday,  July  30  (3:05  to  3:30  p.m. ,  EDT) . 

The  story,  written  by  John  L.  Shelley,  tells  of  the 
Bascombs  who  went  to  the  Kansas  Territory  in  hope  of  settling 
there.  Death  at  the  hands  of  the  cattlemen  was  the  penalty 
for  any  homesteader  who  tried  to  settle  on  "The  Forbidden 
Range."  When  brutal  cowhands  wounded  Nellie  Bascomb's  husband, 
she  decided  to  take  matters  into  her  own  hands. 

"The  Forbidden  Range"  is  a  radio  adaptation  of  a 
Saturday  Evening  Post  story  published  earlier  this  year. 

"Five  Star  Matinee,"  broadcast  Mondays  through  Fri¬ 
days,  presents  a  daily  radio  drama  adaptation  of  top  magazine 
stories,  short  stories,  books  and  television  plays  by  leading 
writers . 
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TRADE  NEWS 


2  COP  I ES  X-H 


July  25,  1957 


$2,000,000  NEW  BUSINESS  IN  WEEK  MARKS  CONTINUED 
UPSURGE  IN  NBC  RADIO  NETWORK  SALES 


Sales  on  the  NBC  Radio  Network  surged  upward  for  the  second 
time  this  month  as  $2,000,000  net  in  new  business  was  placed  with 
the  network  during  the  past  week  by  13  advertisers,  it  was  announced 
today  by  William  K.  McDaniel,  Vice  President,  NBC  Radio  Network  Sales. 

Earlier  this  month,  new  and  renewal  business  amounting  to 
$1,500,000  in  net  billings  was  recorded  by  NBC  Radio. 

The  advertisers  placing  the  new  orders  and  their  agencies 

are : 


Life  Magazine,  through  Young  and  Rubicam,  Inc.,  ordered 
one-quarter  sponsorship  of  NBC  Radio's  "News  on  the  Hour"  starting 
Aug.  19. 

Swift  and  Company,  through  J.  Walter  Thompson  Company, 
ordered  a  26-week  participation  schedule  on  several  daytime  programs 
starting  Sept.  17. 

Plough,  Inc.,  through  Lake-Spiro-Shurman,  Inc.,  ordered 
a  30-week  participation  schedule  effective  this  Fall  on  "NBC 
Bandstand"  and  "My  True  Story"  (which  starts  on  NBC  Radio  in  October). 

General  Mills,  Inc.,  for  its  Betty  Crocker  mixes,  through 
Batten,  Barton,  Durstine  and  Osborn,  Inc.,  ordered  a  total  of  20 

(more) 
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2  -  New  Radio  Business 


participations  every  week  for  10  weeks  in  five  daytime  programs. 

The  announcements  started  July  22.  In  addition,  the  advertiser,  for 
its  Wheaties,  through  Knox  Reeves  Advertising,  Inc.,  ordered  13 
"Monitor"  sports  segments  each  weekend  for  four  weeks  starting  Aug.  31, 

A  major  life  insurance  company  ordered  a  six-week  satura¬ 
tion  campaign  calling  for  100  six-second  participations  each  week 
throughout  NBC  Radio's  program  schedule  starting  in  August. 

American  Motors  Corporation,  through  Geyer  Advertising, 

Inc.,  ordered  20  five-minute  "Monitor"  newscasts  a  weekend  for  13- 
weeks  starting  Aug.  18. 

The  Pharma-Craft  Corp.,  Inc.,  through  J.  Walter  Thompson 
Co.,  ordered  three  one-minute  participations  in  "News  of  the  World" 
each  week  for  26-weeks  starting  Oct.  14. 

The  Hotpoint  Company,  through  Maxon,  Inc.,  ordered  a  seven- 
week  campaign  calling  for  20  participations  weekly  throughout  NBC 
Radio's  daytime  schedule. 

General  Motors  Corporation,  through  MacManus,  John  and 
Adams,  Inc.,  ordered  a  two-week  "Monitor"  campaign  scheduled  for  the 
Pall  to  introduce  its  new  car  models. 

Parker  Brothers,  Inc.,  through  Badger  and  Browning  and 
Parcher,  Inc.,  ordered  a  two-week  schedule  of  participations  on 
several  daytime  programs  starting  Dec.  9* 

United  States  Steel  Corporation,  through  Batten,  Barton, 
Durstine  and  Osborn,  Inc.,  ordered  a  participation  schedule  on  "My 
True  Story"  starting  this  Fall. 


(more ) 
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3  -  New  Radio  Business 


The  B.F.  Goodrich  Company,  through  the  Griswold-Eshelman 
Company,  ordered  a  special  campaign  on  "Monitor”  during  the  Labor  Day 
weekend  calling  for  a  total  of  nine  participations. 

Best  Foods,  Inc.,  through  Dancer-Fitzgerald-Sample,  Inc., 
ordered  a  two-week  saturation  campaign  calling  for  six-second 
participations  in  several  daytime  programs  during  August. 

One  renewal  also  was  recorded  by  the  network  during  the 
past  week.  F.  Schumacher  and  Company,  for  its  Waverly  Fabrics 
Division,  renewed  its  sponsorship  of  10  five-minute  "Monitor"  fashion 
segments  each  weekend  for  six  weeks  starting  Sept.  6,  through  Ehrlich, 
Neuwirth  and  Sobo,  Inc. 


NBC -New  York,  7/25/57 
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July  25,  1957 


MAURICE  EVANS  TO  STAR  IN  90-MINUTE  COLORCASTS  OF  "TWELFTH  NIGHT" 
AND  "DIAL  'M'  FOR  MURDER,"  HIS  GREAT  BROADWAY  HITS, 

IN  NEW  SEASON  ON  "HALLMARK  HALL  OF  FAME" 


Maurice  Evans  will  star  in  two  of  his  greatest  Broadway 
triumphs  --  "Twelfth  Night"  and  "Dial  'M'  for  Murder"  --  on  NBC-TV's 
HALLMARK  HALL  OF  FAME  during  the  coming  season,  it  was  announced 
today  by  Mildred  Freed  Alberg,  executive  producer  of  the  prize¬ 
winning  dramatic  series.  George  Schaefer,  producer-director  of  "Hall 
of  Fame,"  will  direct  both  productions,  in  color  and  in  black  and 
white . 

The  Shakespeare  comedy  and  the  hit  murder  drama  are  the 
first  two  Specials  announced  for  the  1957-' 58  "Hallmark  Hall  of  Fame" 
season,  which  plans  four  additional  90-minute  colorcasts  of  equal 
stature  with  star  casts.  Under  consideration  are  a  famous  Broadway 
musical  comedy,  an  original  drama  commissioned  by  Hallmark,  a  special 
Christmas  show  and  an  American  musical  folk  drama. 

Evans  will  portray  Malvolio  in  Shakespeare's  "Twelfth 
Night"  Sunday,  Feb.  9,  1958,  from  6:30  to  8  p.m.,  EST. 

(more ) 
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2  -  Maurice  Evans 


The  noted  stage,  TV  and  film  actor  will  appear  in  "Dial 
*M»  for  Murder"  on  Friday,  April  25,  1953,  from  9:30  to  11  p.m.,  EST. 

Evans  first  acted  "Twelfth  Night"  on  Broadway  opposite 
Helen  Hayes  in  a  production  which  opened  Nov.  19,  1940,  to  an 
enthusiastic  press.  "Mr.  Evans*  Malvolio,"  wrote  the  late  Burns 
Mantle  in  that  season's  Best  Plays  collection,  "lifted  the  classic 
to  a  new  level . " 

The  noted  Shakespearean  actor  proved  that  he  was  equally 
at  home  in  the  modern  theatre  when  he  opened  on  Broadway  in  "Dial 
*M*  for  Murder"  to  ecstatic  praise  on  Oct.  29,  1952.  The  show  ran  to 
sell-out  audiences  for  552  performances  and  then  went  on  an  equally 
successful  coast-to-coast  tour.  Louis  Kronenberger  listed  the  work 
as  one  of  the  Ten  Best  Plays  of  the  Year,  saying  that  it  "made 
virtually  everyone  happy.... an  English  thriller  that  proffers  murder 
without  mystery... as  urbane  in  tone  as  it  is  sound  in  workmanship." 

Evans  has  already  contributed  several  outstanding  portrayal 
from  the  classics  to  the  "Hallmark  Hall  of  Fame."  He  made  his  debut 
on  the  series  in  a  now  historic  two-hour  production  of  "Hamlet"  on 
April  26,  1953.  He  followed  this  triumph  with  two  more  highly 
praised  two-hour  Shakespearean  productions  --  "Richard  II"  on  Jan.  24 
1954  and  "Macbeth,"  co-starring  Judith  Anderson  on  Nov.  28,  1954  (in 
color) . 

Next  he  was  seen  in  Shaw's  "The  Devil's  Disciple"  on  Nov,  20, 
1955,  then  in  the  Bard's  "The  Taming  of  the  Shrew"  on  March  18,  1956, 
and  most  recently  in  Shaw's  "Man  and  Superman"  on  Nov.  25,  1956,  all 
colorcasts . 

Evans  recently  returned  to  New  York  following  a  national 
tour  in  Shaw's  "The  Apple  Cart,"  which  he  also  played  on  Broadway 
last  season. 

0 .  NBC -New  York,  7/25/57 
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MATINEE 

THEATER 


July  25,  1957 


LEONA  GAGE  ENNIS  --  'MISS  U.S.A.'  FOR  A  DAY  --  WILL  MAKE 
ACTING  DEBUT  IN  DRAMA  ON  'NBC  MATINEE  THEATER' 


Leona  Gage  Ennis,  who  was  "Miss  U.S.A."  for  a  day  in  the 
Miss  Universe  contest,  will  make  her  professional  acting  debut  on  NBC 
MATINEE  THEATER  Friday,  Aug,  2  (3  p.m.,  EDT) ,  it  was  announced  today 
by  Albert  McCleery,  executive  producer  of  the  live  Monday-through- 
Friday  colorcast  series.  She  will  have  the  feminine  lead  in  "Sunday 
in  Sonora,"  a  drama  of  the  old  West,  in  which  she  portrays  a  woman 
torn  between  devotion  to  her  father  and  her  love  for  a  former  outlaw. 

The  raven-haired  Maryland  beauty  from  Glen  Burnie,  Md.,  made 
the  agreement  with  McCleery  through  her  agent,  Lester  Shurr,  early 
this  week.  The  original  understanding  was  that  she  appear  on  the 
daytime  series  "sometime  within  six  weeks."  McCleery  immediately  can¬ 
vassed  his  story  editors  on  both  coasts  for  a  suitable  vehicle,  and 
soon  assigned  her  the  leading  part  in  the  Western. 

McCleery  said  he  had  no  misgivings  about  signing  her,  even 
though  she  was  deposed  as  "Miss  U.S.A."  last  week  in  the  beauty 
pageant  at  Long  Beach,  Cal.  "If  everyone  in  show  business  who  tampered 

(more ) 
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’NBC  Matinee  Theater’ 


with  the  truth  were  to  disappear  tonight, "  McCleery  3aid,  "there 
wouldn't  be  any  shows  anywhere  tomorrow  morning.  I  say  let's  forgive 
and  forget." 

McCleery  noted  that  loss  of  the  title  cost  her  the  prize  of 
$3,000  in  cash  and  a  trip  to  Europe.  In  compensation,  however,  she 
is  in  demand  for  television  appearances,  and  will  appear  as  a  singer 
on  THE  STEVE  ALLEN  SHOW  Sunday,  July  28  (NBC -TV,  8  p.m.,  EDT) .  She 
also  has  a  standing  offer  to  appear  at  the  Las  Vegas,  Colo., 
"Tropicana"  as  a  singer  and  showgirl  for  six  months  at  $200  a  week. 

- o - 


NBC -New  York,  7/25/57 


-  ry.  -  '  ' 'V*.  ''  '  :  "  P‘''r 

tf 

■  j  ct. 

••  i  ,  n O  '  ifiSc-  ■: ”  •  '  .  i  ■  Si 

;t.  .  .  v-  o  }  v  .  :  l  -v  •  •  ;  K;- iJ  -  ” 

^  “■ 

.  v  -.-ioi  :  :  ••  •’  '  o-  •*  ■ 


COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
For  Aug.  4-10  (EDT) 


Sunday,  Aug.  4 

4:30-5  p.m.  --  ZOO  PARADE  --  "Jackson  Hole  Wildlife,  Part  I,"  filmed 
in  the  Grand  Teton  National  Park  in  Wyoming. 

9-10  p.m.  --  GOODYEAR  PLAYHOUSE  --  "Weekend  in  Vermont,"  starring 
Dorothy  Stickney,  Howard  Lindsay,  Tony  Randall  and  Patricia 
Barry . 

Monday,  Aug.  5 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

9:30-10  p.m.  --  THE  ARTHUR  MURRAY  PARTY  --  Starring  Kathryn  Murray. 
Tuesday,  Aug.  6 

1:30-  2:30  p.m.  --  CLUB  60, 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

Wednesday,  Aug.  7 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

9- 10  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "Sextuple ts , "  starring 

Barbara  Nichols  and  Fred  Gwynne . 

Thursday,  Aug.  8 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

10- 11  p.m.  —  LUX  VIDEO  THEATRE  --  "Judge  Not." 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  NBC  Color  Telecast  Schedule 


Friday,  Aug,  9 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

Saturday,  Aug,  10 

8-9  P.m.  --  THE  JULIUS  LA  ROSA  SHOW.  Tonight's  guests 
Carter,  Johnny  Mathis,  Victor  Julian  and  His  Pets, 
Monica . 


*  *  * 


THE  FOLLOWING  WILL  APPEAR  ON  WRCA-TV  ONLY: 

Saturday,  Aug.  10  --  11:00-11:15  p.m.  --  SAVARIN  NEWS. 


are  Lou 
Corbett 


NBC-New  York,  7/25/57 
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TE  LEVI  SION 


A  SERVICE 


NEWS 


July  26,  1957 


Attention,  Sports  Editors 

NBC -TV  TO  PRESENT  FIRST  TELECAST  OF  ANNUAL  CHARITY  GRID  GAME 
BETWEEN  WASHINGTON  REDSKINS  AND  LOS  ANGELES  RAMS 

The  12th  annual  Los  Angeles  Times  Charity  Football 
Game  between  the  Washington  Redskins  and  the  Los  Angeles  Rams 
will  be  televised  by  NBC-TV  Friday,  Aug.  16  (ll:15  p.m.,  EDT) 
from  the  Memorial  Coliseum  in  Los  Angeles. 

Arrangements  for  the  first  telecast  of  this  event 
were  made  by  Tom  S.  Gallery,  NBC  Sports  Director,  and  Paul  J. 
Schissler,  director  of  special  events  for  the  Los  Angeles 
Times -Mirror  Company, 

In  11  meetings  in  this  pre-season  series,  the  Rams 
hold  a  slim  six-five  edge,  but  the  Redskins  have  won  the  last 
two  years.  A  total  of  897,662  fans  saw  the  games,  paying  a 
net  figure  of  $912,750  to  the  Boy's  Club  Division  of  the 
Times  Charities. 

Both  teams  include  some  of  last  year's  top  college 

/ 

stars,  now  newcomers  in  the  professional  ranks.  The  Rams 
will  have  Jon  Arnett,  Southern  California's  great  halfback; 


(more ) 
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2  -  Charity  Football  Game 


halfback  Del  Shofner,  from  Baylor,  and  Lamar  Lundy,  towering 
end  from  Purdue.  The  Redskins  can  counter  with  such  rookies 
as  Joe  V/alton,  All-America  end  from  Pittsburgh;  halfback  Ed 
Sutton,  from  North  Carolina,  and  J.T.  Frankenburger,  giant 
tackle  from  Kentucky. 

Established  pro  stars  on  the  two  teams  include 
quarterback  Norm  Van  Brocklin,  Elroy  Hirsch  and  "Tank" 

Younger  of  the  Rams,  and  quarterback  Eddie  LeBaron,  Chet 
Ostrowski  and  "Scooter"  Scudero  of  the  Redskins.  Sid  Gillman 
is  the  Los  Angeles  coach,  and  Joe  Kuharich  guides  the 
Washington  club. 

William  Bennington,  will  produce  the  telecast, 
with  Richard  McDonough  directing.  Commentators  will  be 
announced  soon. 


NBC-New  York,  7/26/57 
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NBC  TRADE  NEWS 


GLIDDEN  CO.  SIGNS  AS  SECOND  SPONSOR  OF  'NBC  NEWS' 

The  Glidden  Company  has  signed  as  the  second  sponsor  of  NBC 
NEWS,  NBC-TV's  Monday-through-Friday  evening  news  program  with  Chet 
Huntley  and  David  Brinkley  as  co-editors,  during  the  1957-58  season, 
it  was  announced  today  by  William  R.  (Billy)  Goodheart  Jr.,  Vice 
President,  Television  Network  Sales,  for  the  National  Broadcasting 
Company. 

The  52-week  Glidden  order  calls  for  the  advertiser  to  spon¬ 
sor  "NBC  News"  on  alternate  Wednesdays  starting  Sept.  11,  with  the 
exception  of  the  Dec.  4  and  Dec.  18  programs. 

The  Ronson  Corporation,  as  announced  earlier,  will  sponsor 
"NBC  News"  every  Monday  and  Thursday  evening  for  52  weeks  starting 
Sept.  23.  In  addition,  Ronson  will  sponsor  the  program  on  four  Wednes¬ 
days  and  two  Fridays  during  November  and  December. 

"NBC  News"  is  currently  seen  on  NBC-TV  nightly  from 
7:45-8:00  p.m.,  EDT.  Starting  Sept.  9,  it  will  be  presented  by  the 
network  at  6:45  p.m.  and  7:15  p.m.,  EDT,  and  will  be  telecast  by  NBC 
affiliated  stations  in  various  time  zones  during  one  of  the  two  time 
periods . 

Meldrum  and  Fewsmith,  Inc.,  is  the  advertising  agency 
representing  the  Glidden  Company. 


NBC-New  York,  7/26/57 


'  ■  •  ■  ■  ■  /  •:  r  \  .  \  ■  ■  •  '  .•*  i  : 


•  .'  7  ad  '  Sis  SB  i  fMfJ 

.  V  ■  ;  .  L*  ^  .  jj  : 

..  (  v,j  ■  :  '•  .  •  ■  •  ■  ■  ••  :  .  - 

Isnol  •  •  '  •  • 


,  :'.r  h  •  '  .  •  '  ••••“: 

.  .  '  ■ 

1  '  [f50  £  .  ICC 


■  hni'.vi 


r;  :  • ,  %  i .  !  .  ...  • . f  ■ ..  L 

,  *•:  ...■  •  •  ...  ‘..'.V  :  ■  .v  *  ";c  ■  '  V.  i  ■  -  •• 


"  /'  <J‘  .  . 

1  ■  [j;  ;  ...  ■  tTCh:  ,  :  '  .  -  .  :r  .  ...  :  D 

•  r  '  ;n  '  ;»•  '  •!  \  1/ 


NBC  TRADE  NEWS 


QUAKER  OATS  CO.  TO  BE  ALTERNATE- WEEK 
SPONSOR  OP  NEW  JANE  WYMAN  SERIES 
ON  NBC -TV 

The  Quaker  Oats  Company  will  be  the  alternate- 
week  sponsor  of  the  new  Jane  Wyman  film  series  which 
starts  on  NBC-TV  Thursday,  Sept.  19  (10:30-11  p.m., 
NYT),  it  was  announced  today  by  William  R.  (Billy) 
Goodheart  Jr.,  Vice  President,  Television  Network 
Sales,  for  the  National  Broadcasting  Company. 

Quaker  Oats  joins  Hazel  Bishop,  Inc.,  previous¬ 
ly  announced  alternating  sponsor  of  the  new  program, 
and  will  begin  its  sponsorship  with  the  Sept.  2 6  pro¬ 
gram.  Hazel  Bishop1 s  sponsorship  will  start 
Sept.  19. 

Jane  Wyman,  who  was  star  and  hostess  of  her 
own  NBC-TV  filmed  drama  series  since  1955,  will  con¬ 
tinue  in  the  dual  role  during  the  coming  season. 

Needham,  Louis  and  Brorby,  Inc.,  is  the  ad¬ 
vertising  agency  for  Quaker  Oats. 

- o - 
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NBC -TV  NEWS 


* - * 

CRITICS  PRAISE  GISELE  MacKENZIE'S  PERFORMANCE  AS  STAR 
OF  "ANNIE  GET  YOUR  GUN"  IN  DALLAS 

Gisele  MacKenzie,  who  will  star  in  her  own  show  on  NBC-TV 
next  Fall,  is  currently  playing  the  lead  in  "Annie  Get  Your  Gun"  at 
the  State  Fair  Musicals  in  Dallas,  Texas. 

Miss  MacKenzie  began  a  two -week  engagement  there  July  22. 
Dallas  critics  praised  her  performance  highly. 

Said  Virgil  Miers,  amusements  editor  of  The  Dallas  Times 
Herald,  "Miss  MacKenzie  is  one  of  the  few  important  discoveries  for 
the  musical  stage  this  decade;  the  woman  is  fabulous.  She  has  the 
clowning  talents  of  a  rare  comedienne,  the  charm  of  Mary  Martin  and 
can  sell  a  song  like  Ethel  Merman,  She  should  run  for  President." 
John  Rosenfield  of  the  Dallas  Morning  News  wrote,  "Miss  MacKenzie  is 
a  clever  and  imaginative  stylist  of  singing  who  can  wring  a  number 
of  full  effects." 


A  HOT  JOURNEY  (IT  COOLED  OFF  IN  90S) 

NBC's  Color  Mobile  Unit  has  arrived  in  New  York  after  a  hot. 
Hot,  HOT  10-day  journey  from  NBC  Studios  in  Burbank,  Calif.  The  four 
drivers  who  piloted  the  two  trucks  eastward  reported  they  rode  in 
temperatures  of  120  degrees  and  higher  in  Arizona,  New  Mexico  and 
northern  Texas.  It  cooled  off  --  down  to  the  90s  --  after  that. 

The  color  unit  came  East  to  prepare  for  televising  part  of 
the  1957  World  Series  in  color. 

- o - 


NBC -New  York,  7/26/57 
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NBC  TRADE  NEWS 


FILMING  OF  "FOUR  0 '  CLOCK, "  DRAMA  TO  BE  PRODUCED  AND  DIRECTED 
BY  ALFRED  HITCHCOCK  FOR  "SUSPICION"  SERIES,  STARTS  JULY  29 

Filming  of  "Four  O'clock,"  one  of  the  psychological 
suspense  stories  to  be  produced  and  directed  by  Alfred  Hitch¬ 
cock  for  NBC-TV's  new  series  SUSPICION,  will  start  Monday, 
July  29  in  Hollywood. 

The  full-hour  series  of  suspense  mystery  dramas  be¬ 
gins  on  the  network  Monday,  Sept.  30  (10-11  p.m.,  EDT)  with 
Dennis  O'Keefe  as  host. 

E.G.  Marshall  and  Nancy  Kelly  will  co-star  in  "Four 
O'clock."  Cornell  Woolrich  wrote  the  story,  which  Francis 
Cockrell  adapted  for  TV.  It  tells  of  a  man  who  suspects  his 
wife  of  infidelity  and  seeks  revenge  by  planting  a  bomb  in 
the  cellar  set  to  go  off  at  four  o'clock.  Through  an  unusual 
set  of  circumstances,  the  man  who  planted  the  bomb  finds  him¬ 
self  in  the  cellar  at  that  hour. 

Other  stories  already  filmed  for  the  series  are 
Daphne  du  Maurier's  "Split  Second,"  starring  Bette  Davis,  and 
Helen  McCloy's  "The  Other  Side  of  the  Curtain,"  starring  Dona 
Reed. 


NBC -New  York,  7/26/57 
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A  SERVICE 


July  29,  1957 

NBC  TO  TELECAST  RECORD  TOTAL  OF  AT  LEAST  100 
SPECIAL  PROGRAMS  DURING  1957-58  SEASON, 

ROBERT  W.  SARNOFF  ANNOUNCES 

At  least  100  special  programs,  the  greatest  number  ever 
presented  during  one  season  by  a  television  network,  will  be  broad¬ 
cast  over  NBC-TV  during  the  1957-58  season,  Robert  W.  Sarnoff,  Presi¬ 
dent  of  the  National  Broadcasting  Company,  announced  today,  Mr, 
Sarnoff  said  this  represents  a  15  per  cent  increase  in  number  of 
specials  over  last  year's  NBC-TV  schedule. 

Mr.  Sarnoff  made  the  announcement  at  a  press  conference 
in  New  York  at  which  other  key  NBC  executives  and  producers,  in¬ 
cluding  Robert  E,  Kintner,  Executive  Vice  President,  Television  Net¬ 
work  Programs  and  Sales,  reviewed  the  network's  Fall  schedule  of  both 
regular  and  special  programs. 

Among  the  highlights  of  Mr.  Sarnoff 's  and  Mr.  Kintner 's 
reports  were: 

Special  half-hour,  hour,  90-minute  and  two- 
hour  productions  will  account  for  about  117  hours 
of  programming,  a  21  per  cent  increase  in  total 
broadcast  time  over  last  season. 

(more ) 
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2  -  Robert  V/.  Sarnoff 


NBC-TV's  schedule  of  specials  has  so  stirred 
advertiser  interest  that  sponsors  have  signed  up 
for  about  $40,000,000  in  gross  billings. 

At  least  26  of  the  special  programs,  account¬ 
ing  for  more  than  35  hours,  will  be  telecast  in 
color. 

In  one  12-day  period,  from  Nov.  16  to  Nov.  27 * 
there  will  be  eight  specials  filling  11  hours  of 
network  time,  probably  the  greatest  concentration 
of  specials  in  the  history  of  television. 

An  indication  of  the  continuing  popularity 
of  special  shows  is  seen  in  the  1956-57  season's 
Nielsen  figures,  which  give  NBC  specials  average 
audience  ratings  10  per  cent  higher  than  the 
previous  season. 

The  overall  vitality  of  television  programming 
--  both  special  and  regular  --  is  pointed  up  by 
Nielsen  figures  which  show  a  13  per  cent  increase 
in  total  national  viewing  hours  for  the  first 
quarter  of  1957  over  the  comparable  1956  period. 

"In  our  opinion,"  Mr.  Sarnoff  said,  "the  specials  cover 
a  broader  range  of  viewer  interest  than  in  any  previous  year.  We 
will  move  from  Shakespeare  to  Picasso  to  Shirley  Temple  to  Bob  Hope 


(more ) 
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3  -  Robert  W.  Sarnoff 


to  Vannevar  Bush.  I  can’t  imagine  any  adult  or  child  in  America  who 
won't  find  sone thing  of  interest  in  this  schedule." 

The  NBC  President  said  the  idea  for  the  press  conference 
came  to  him  during  a  recent  talk  with  a  TV  editor  who  made  the 
point  that  tire  coming  season's  schedule  on  all  networks  didn't  seem 
to  offer  mary  event-type  programs  that  would  make  good  review 
material . 

"This  prompted  me  to  pull  together  some  facts  and  figures 
on  our  special  programs  --  those  shows  that  we  plan  to  intrude  upon 
the  regular  schedule  and  in  an  irregular  pattern,"  he  said.  "The 
Program  and  Sales  Department  had  been  working  for  many  months  tc  r'irm 
up  a  Fall  schedule  of  specials,  and  the  reports  they  submitted  were 
rather  overwhelming  in  terms  of  number  of  shows,  dollar  volume  of 
sponsor  commitments  and  variety  of  program  content." 

Before  detailing  the  specifics  of  the  1957-58  special 
schedule,  Mr.  Sarnoff  outlined  what  NBC's  definition  of  specials  is. 

"We  consider  a  special  to  be  a  half-hour,  hour,  90-minute 
or  two-hour  show  that  is  not  broadcast  in  the  week-in,  week-out 
pattern  of  regular  programs  and  that  is,  by  its  nature,  different 
from  standard  network  entertainment  fare,"  he  said.  "We  exclude  our 
regular  news  shows  and  such  public  affairs  programs  as  'Meet  the 
Press, *  'American  Forum, '  'Youth  Wants  to  Know'  and  'Outlook'  from 
this  category.  We  include  'Wide  Wide  World'  and  'Omnibus'  because  of 
their  alternate-week  broadcasts  and  because  of  the  completely  differ¬ 
ent  approach  they  plan  for  each  individual  show." 


(more ) 
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4  -  Robert  W.  Sarnoff 


/jnong  the  special  productions  to  be  colorcast  by  NBC-TV 
are  "Texaco  Command  Appearance,"  "Annie  Get  Your  Gun"  starring  Mary 
Martin,  the  "Hallmark  Hall  of  Fame"  series,  the  NBC-TV  operas,  "Pied 
Piper  of  Hamelin,"  the  General  Motors  and  Standard  Oil  Anniversary 
shows,  the  Jerry  Lewis  programs,  the  Dean  Martin  show,  "Eleven  Agains 
the  Ice"  and  at  least  one  "March  of  Medicine"  show.  The  special  colo: 
productions  are  in  addition  to  the  network's  regular  programs  to  be 
colorcast,  as  announced  by  Mr.  Sarnoff  last  week. 

Mr.  Sarnoff  pointed  out  that  between  Nov.  16  and  27  NBC-TV 
will  present  the  following  special  programs:  A  90-minute  "Omnibus," 
a  one-hour  Las  Vegas  special  musical  revue-variety  program,  a  two-hou, 
all-star  show  in  observance  of  the  50th  anniversary  of  General  Motors 
a  "Hallmark  Hall  of  Fame"  production,  a  "Project  20"  program  "The 
Innocent  Years,"  a  90-minute  "Wide  Wide  World"  program,  a  90-minute 
musical  version  of  "The  Pied  Piper  of  Hamelin"  starring  Van  Johnson, 
and  a  two-hour  production  of  Irving  Berlin's  "Annie  Get  Your  Gun" 
starring  Mary  Martin  and  John  Raitt. 

Mr.  Sarnoff  also  outlined  the  organization  of  the  NBC  Pro¬ 
gram  Department  under  Mr.  Kintner.  NBC  program  executives  who  were 
introduced  included  Manie  Sacks,  Vice  President,  Television  Netv>„.'K 
Programs;  Robert  Lewine,  Vice  President,  Nighttime  Programs,  and 
Davidson  Taylor,  Vice  President,  Public  Affairs. 

Reports  on  latest  programming  developments  and  projects 
in  their  areas  were  heard  from  the  following:  Mildred  Freed  Alberg, 


(more) 
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Robert  W.  Sarnoff 


5  - 

Executive  Producer  of  the  "Hallmark  Hall  of  Fame11  ;  Henry  Jaffe  of 
Henry  Jaffe  Enterprises,  producers  of  the  Shirley  Temple  Fairy  Tale 
series;  Henry  Salomon,  Director  of  Special  Projects;  Robert  Graff, 
Producer  of  the  "Wise  Men"  series;  Samuel  M.  Sharkey,  Jr,,  Editor  of 
News;  Thomas  Gallery,  Director  of  Sports;  Samuel  Chotzinoff,  Producer, 
NBC  Opera  Company;  Barry  Wood,  Executive  Producer  of  "Wide  Wide 
World,"  and  Robert  Saudek,  Producer  of  "Omnibus." 


NBC -New  York,  7/29/57 
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NEWS 


July  29,  1957 


NBC -TV  TO  PRESENT  14  SERIES  OF  SPECIALS  IN  COMING  SEASON 
COVERING  WIDE  RANGE  OF  TOPICS  --  COMEDY,  DRAMA 
OPERA,  SCIENCE,  NEWS  AND  SPORTS 

Varied  Programs,  with  Top  Performers,  Are  Listed 

At  least  14  separate  series  of  specials  --  covering  a 
tremendous  range  of  subjects  including  drama,  comedy,  opera,  science, 
literature,  interviews  with  leading  statesmen  of  the  day,  and  in- 
depth  treatment  of  outstanding  news  and  sports  events  --  will  be  pre¬ 
sented  on  NBC -TV  this  coming  season. 

These  specials,  often  in  color  and  from  30  minutes  to  two 
hours*  duration,  will  be  telecast  in  greater  abundance  by  NBC  alone 
than  has  previously  been  done  by  any  network. 

The  14  separate  series  include  the  "Hallmark  Hall  of  Fame," 
fairy  tales,  anniversary  shows,  the  Bob  Hope  shows,  the  Jerry  Lewis 
shows,  Bell  Telephone  System  science  program,  "Omnibus,"  "Wide  Wide 
World," "Pro ject  20,"  "Conversations  with  Elder  Wise  Men,"  the  NBC 
Opera,  the  Las  Vegas  programs,  sports  specials  and  documentary 
specials . 

A  sampling  of  what's  to  come  shows  Mary  Martin  in  "Annie 
Get  Your  Gun,"  Maurice  Evans  in  "Twelfth  Night,"  Verdi's  "Rigoletto, " 

(more) 
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2  -  NBC-TV  Specials 


a  whole  series  of  the  world's  favorite  fairy  tales  --  like  "Hansel  aru 
Gretel"  and  "Rumpelstiltskin"  --  with  Shirley  Temple  as  hostess  and 
occasional  star,  and  such  comedians  as  Bob  Hope  and  Jerry  Lewis  with 
their  own  programs . 

Coming  up  too  will  be  such  special  events  as  "Assignment: 
Southeast  Asia,"  "Project  20"  explorations  of  the  twentieth  century, 
visits  with  Igor  Stravinsky  and  Pablo  Picasso,  a  proposed  series  of 
shows  featuring  newsman  Martin  Agronsky,  numerous  sport seas ts  covering 
every  major  sport,  and  two  carefully  authenticated  medical  programs. 
General  Motors,  Standard  Oil  and  Texaco  will  present  pro¬ 
grams  featuring  the  country's  top  talent,  and  the  Bell  Telephone 
System  has  scheduled  a  special  to  probe  the  mysteries  of  cosmic  rays. 
Following  is  a  detailed  rundown  of  NBC's  special  offerings 
for  the  1957-58  season: 


MUSICAL  COMEDY 

Irving  Berlin's  epic  "Annie  Get  Your  Gun"  will  give  viewers 
Mary  Martin  and  John  Raitt  singing  "There's  No  Business  Like  Show 
Business,"  "Doin'  What  Comes  Naturally,"  "You  Can't  Get  a  Man  With  a 
Gun,"  "Anything  You  Can  Do,"  "The  Girl  That  I  Marry,"  and  "I've  Got 
the  Sun  in  the  Morning  and  the  Moon  at  Night." 

DRAMA 

"Hallmark  Hall  of  Fame"  has  six  specials  planned  for  the 
coming  season,  with  Maurice  Evans  already  announced  as  starring  in 

two.  These  will  be  Shakespeare's  "Twelfth  Night"  and  the  modern 

/ 

thriller  "Dial  1 M '  for  Murder."  The  other  four  productions  will  be 
equally  distinguished  and  in  line  with  such  Hallmark  presentations  in 

(more ) 
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the  past  as  "There  Shall  Be  No  Night"  with  Charles  Boyer  and  Katharine 
Cornell,  "Born  Yesterday"  with  Mary  Martin  and  Paul  Douglas,  and 
George  Bernard  Shaw's  "Man  and  Superman"  with  Maurice  Evans, 

ANNIVERSARY-SALUTES 

Standard  Oil,  General  Motors  and  Texaco  all  will  present 
special  programs  this  season. 

For  Standard  Oil  and  General  Motors,  anniversaries  are  the 
occasion  --  the  75th  for  Standard  and  the  50th  for  GM.  Each  will 
collect  the  greatest  array  of  entertainment  talent  available  at  the 
time  of  presentation.  General  Motors'  extravaganza  will  recall  a 
half -century  of  America's  most  popular  tunes  --  many  of  them  sung  and 
played  by  the  stars  who  made  them  famous. 

"Texaco  Command  Appearance"  will  be  the  title  of  a  group  of 
hour-long  programs  spotlighting  an  all-time  great  performer  and 
starring  the  top  names  and  personalities  associated  with  the  per¬ 
former's  career. 

Frank  Capra  will  produce  and  direct  "The  Strange  Case  th 
Cosmic  Rays,"  a  dramatic  probing  of  the  mysteries  of  cosmic  rays, 
which  will  be  presented  by  Bell  Telephone  System. 

COMEDY 

Bob  Hope  and  Jerry  Lewis  each  will  have  six  one -hour  comedy 
variety  programs  this  season. 

Hope,  the  ski-nosed  and  indefatigable  star  of  just  about 
every  entertainment  medium  extant,  has  just  filmed  his  first  show, 
before  thousands  of  GIs  in  Casablanca,  for  presentation  on  the  networ' 
Oct.  6. 


(more ) 
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Lewis,  who  first  appeared  on  NBC-TV  in  August,  1948,  as 
half  of  the  Martin  and  Lev/is  comedy  team,  soloed  for  the  first  time 
on  the  same  network  last  January,  and  in  that  and  a  subsequent  tele¬ 
cast  in  June  attracted  two  of  the  greatest  audiences  of  the  season, 

MUSICAL  REVUE  VARIETY 

Top  stars  typical  of  the  headline  entertainment  attractions 
seen  on  Las  Vegas’  glittering  strip  will  be  featured  on  three  hour- 
long  variety  programs  originating  from  the  Nevada  entertainment  center. 

And  Dean  Martin,  a  popular  NBC  figure  who  has  recently 
attained  new  stature  as  a  motion  picture  leading  man  and  as  a  night¬ 
club  singer,  will  have  two  special  programs  of  his  own. 

FAIRY  TALES 

One  series  of  fairy  tales,  starting  in  January,  will  consist 
of  one -hour  specials  linked  by  Shirley  Temple,  who  will  be  hostess 
and  occasional  star  on  each  of  l6  childhood  favorites,  such  as: 

"Hansel  and  Gretel,"  "Gulliver's  Travels,"  "Ali  Baba  and  the  Forty 
Thieves,"  "The  Legend  of  Sleepy  Hollow,"  "The  Nightingale,"  "The  Rose 
and  the  Ring,"  "The  Land  of  Counterpane,"  "Beauty  and  the  Beast," 

"Dick  Whittington,"  "The  Magic  Fishbone,"  "The  Emperor's  Clothes," 

"The  Prince  Who  Could  Not  Laugh,"  "Robinson  Crusoe,"  "Rumpelstiltskin, " 
and  two  musical  revues  --  one  based  on  Mother  Goose  and  the  other  on 
Aesop  1  s  Fables . 

Shirley  Temple  is  emerging  from  retirement  to  narrate  and 
act  in  the  series.  Her  decision  to  re-enter  showbusiness,  she 
announced  recently,  is  predicated  largely  on  the  fact  "that  I 


(more ) 
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particularly  love  fairy  tales."  She  rejected  four  other  TV  series 
which  had  been  proposed  since  her  last  movie  was  released  in  19^9* 
Major  stars  will  appear  in  each  of  the  fairy  tales,  which 
will  be  presented  either  live  or  on  film,  depending  on  which  medium 
is  best  suited  to  the  individual  show. 

Then  there's  "Pinocchio,"  starring  Mickey  Rooney  in  the 
title  role.  He  will  be  joined  by  Walter  Slezak  as  Papa  Geppetto, 

Fran  Allison  as  the  Blue -Haired  Fairy  Queen,  Stubby  Kaye  as  the  Town 
Crier,  Jerry  Colonna  as  the  Jolly  Coachman  and  the  Circus  Master, 
Martyn  Green  as  the  Fox,  and  Mata  and  Hari  as  Marionettes. 

A  90-minute  musical  based  on  "The  Pied  Piper  of  Hamelin" 
will  be  colorcast  with  Van  Johnson  and  Kay  Starr  in  the  leading  roles. 
The  book  and  lyrics  for  the  adaptation  were  written  by  Hal  Stanley 
and  Irving  Taylor,  and  the  music  is  based  on  Edward  Grieg's  "Peer 
Gynt  Suite . " 


SPECIAL  EVENTS 

NBC-TV's  newly  created  Special  Projects  organization  under 
Henry  Salomon  already  has  announced  several  exciting  projects. 

Two  new  explorations-on-f ilm  of  twentieth  century  history 
are  now  in  the  making  for  "Project  20."  The  programs  will  be  "The 
Innocent  Years"  (1900-1914)  and  "Back  in  the  Thirties"  ( 1929-1939) . 

Both  are  being  edited  from  historic  footage  culled  from  film  archives 
here  and  abroad.  Mr.  Salomon,  who  made  the  award-winning  "Victory  at 
Sea"  series  and  the  five  earlier  "Project  20"  presentations  for  the 
network,  is  producing  both  programs. 


(more ) 
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"The  Innocent  Years/1  scheduled  for  telecast  Nov.  21,  will 
provide  the  first  link  in  a  continuing  "Project  20"  dramatization  of 
successive  eras  in  America's  recent  past.  It  will,  in  Salomon's 
words,  portray  "an  era  that  was  the  last  decade  of  innocence,  when 
the  American  people  were  basically  concerned  with  themselves  alone  -- 
with  the  family  picnics,  the  new  ice-cream  parlors  and  the  Sunday 
afternoon  band  concerts." 

The  other,  "Back  in  the  Thirties,"  will  cover  a  decade  of 
crisis  and  adjustment  in  American  history,  from  the  aftermath  of  the 
great  crash  of  1929  to  the  New  York  World's  Fair.  A  telecast  date 
will  be  announced  in  the  future. 

A  Robert  Graff  production  planned  for  the  1957-58  season 
is  "Assignment:  Southeast  Asia,"  a  90-niinute  color  film  featuring 
James  Michener,  The  film  points  up  social,  economic,  political  and 
cultural  aspects  of  an  area  which  is,  after  India,  the  most  populous 
and  one  of  the  most  important  in  the  world.  To  make  "Assignment: 
Southeast  Asia,"  an  NBC  task  force  spent  three  months  color-filming 
in  Indonesia,  Malaya,  Thailand,  Vietnam,  Cambodia  and  Burma. 

In  its  new  series  of  filmed  visits  with  "elder  wise  men," 
NBC  is  readying  programs  with  Dr.  Vannevar  Bush,  the  famed  adminis¬ 
trator  and  electrical  engineer;  Niels  Bohr,  the  world's  foremost 
nuclear  physicist,  and  Jacques  Maritain,  the  eminent  Catholic 
philosopher . 

Also  filmed  for  presentation  are  programs  honoring  the  75th 
birthday  of  Igor  Stravinsky,  the  Russian-born  composer;  Pablo  Picasso 
the  Spanish-born  painter  and  sculptor;  David  Ben-Gurion,  Israel's 
prime  minister,  and  Ruth  St.  Denis  and  Ted  Shawn,  creators  of  the 
modern  American  dance. 

(more ) 
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Eleven  Against  the  Ice,"  the  story  of  an  Army-Navy  trail 
party  in  the  Antarctic  wastes,  will  be  colorcast  in  September,  This 
dramatic  story  of  11  men  who  set  out  from  Little  America  in  November, 
1956,  to  set  up  an  Antarctic  base  for  American  scientists  participat¬ 
ing  in  the  International  Geophysical  Year,  has  been  recorded  on  film 
for  NBC  by  cameraman  Bill  Hartigan  and  written  by  Pat  Trese,  both  of 
whom  accompanied  the  advance  trail  party. 

NBC's  Special  Projects  division  is  developing  two  programs 
featuring  Martin  Agronsky,  One,  entitled  "Look  Here,"  is  an  in-depth 
treatment  of  top  national  personalities,  primarily  Washington  figures 
The  second  Agronsky  show,  as  yet  untitled,  will  be  a  series  of  one- 
hour  documentaries  on  broad  international  issues. 

Looking  to  the  future,  the  Special  Projects  division 
currently  is  working  on  three  exciting  long-range  programs  for  the 
195S-59  season.  One  is  a  series  of  six  one -hour  programs  depicting 
the  history  and  development  of  musical  comedy  from  1900  to  the  presen 
Another,  called  "Leaves  of  Grass,"  and  based  on  Walt  Whitman's  epic 
poems,  will  be  a  vast  panoramic  portrait  of  the  United  States  as  it 
enters  the  second  half  of  the  20th  Century.  The  third  is  a  half-hour 
weekly  children's  news  program. 

Traditional  special  events  to  be  telecast  by  NBC  again  next 
season  include  Macy's  Thanksgiving  Day  parade  in  New  York,  the 
Tournament  of  Roses  parade  in  Pasadena  on  New  Year's  Day,  the  Awards 
ceremony  of  the  Academy  of  Television  Arts  and  Sciences  (The  "Emmy" 
Awards),  and  the  Academy  Awards  ("Oscars")  presentations. 

In  the  general  field  of  public  service  programs,  NBC  will 
present  two  full-hour  specials  on  medicine  in  cooperation  with  the 

(more ) 
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American  Medical  Association.  One  will  be  entitled  "Doctor  B"  and 
will  tell  the  story  of  an  actual  general  practitioner  and  his  problems. 

The  nature  of  the  other  program  will  be  announced  later. 

*  *  *  * 

Under  supervision  of  Barry  Wood,  executive  producer,  "Wide 
Wide  World"  this  season  will  devote  greater  attention  to  in-depth 
treatment  of  single  themes.  Already  scheduled  are  "Wide  Wide  World" 
productions  covering  such  subjects  as  "The  Challenge  of  Space"  (the 
Sept.  15  premiere  program),  "In  Between"  (the  story  of  teenagers), 
"Portrait  of  New  York,"  "The  House  I  Enter"  (the  story  of  an  American 
doctor),  "The  Dreamers"  (a  progress  report  from  the  men  who  are 
developing  peacetime  uses  of  the  atom),  and  "The  Desert  Miracle"  (the 

story  of  the  development  of  the  great  Southwest). 

*  *  *  * 

Alternating  with  "Wide  Wide  World"  on  Sunday  afternoons  will 
be  "Omnibus,"  widely  credited  with  creating  a  fabulous  wealth  of  new 
program  ideas.  When  it  makes  its  NBC-TV  debut,  "Omnibus"  will 
continue  its  role  of  "the  surprise  package  of  television  with  some¬ 
thing  for  almost  everyone."  Its  specific  contents  will  be  broken  down 
thusly: 

Music,  20  per  cent;  comedy,  15  per  cent;  biography,  drama 
and  science,  10  per  cent  each;  government,  7  per  cent,  and  uncommitted 
subjects,  28  per  cent.  Alistair  Cooke  again  will  guide  viewers 
through  the  14  "Omnibus"  programs,  and  Robert  Saudek  will  be  producer . 


(more ) 
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NEWS 

NBC  News  is  planning  a  series  of  special  interview  programs 
with  subjects.,  who,  according  to  William  R.  McAndrew,  Director  of 
News,  "not  only  have  something  to  say  but  have  something  to  contribute 
to  the  sum  total  of  viewers'  knowledge." 

The  first  of  these  is  a  talk  scheduled  for  telecast  Aug.  11 
with  Habib  Bourguiba,  just  named  first  president  of  Tunisia.  The 
interview,  conducted  by  Chet  Huntley,  will  dwell  on  Habib  Bourguiba' s 
growing  role  as  mediator  in  the  crisis  between  France  and  Algerian 
rebels . 

Another  project  is  a  three -part  story  on  life  in  Poland  -- 
the  life  of  the  Polish  aristocracy  under  the  Communist  state,  the 
disintegration  of  the  Polish  collective  farms,  and  the  church  and 
the  Communist  state  in  Poland.  This  will  be  one  of  a  series  of 
explorations  within  Iron  Curtain  countries  which  NBC  News  plans  to 
conduct , 

Two  NBC  newsmen  are  providing  material  for  public  opinion 
programs.  Reporter  Joe  Michaels  has  just  concluded  a  world  tour  in 
which  he  has  sounded  out  the  average  man  on  his  opinions  of  the 
United  States,  and  commentator  David  Brinkley  is  about  to  tour  the 
United  States  to  see  what  its  man-in-the -street  thinks  of  his  own 
country  and  current  events. 

In  addition,  the  News  Department  is  preparing  a  special 
report  on  segregation  in  Great  Britain. 


(more ) 
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SPORTS 

The  coming  season  will  see  a  total  of  about  265  hours  of 
sports  on  NBC-TV,  the  heaviest  schedule  of  sports  on  any  one  network 
in  the  history  of  television,  according  to  Thomas  S.  Gallery,  Director 
of  Sports.  Mr.  Gallery  said  this  represents  an  increase  of  25  per 
cent  over  last  season's  NBC-TV  sports  schedule. 

Beginning  tonight  (Monday,  July  29),  with  exclusive  TV 
coverage  of  the  Patterson-Jackson  heavyweight  championship  fight,  and 
continuing  through  next  Summer  when  the  network  again  will  present 
the  annual  All-Star  baseball  game,  practically  every  major  sporting 
event  will  be  seen  on  NBC-TV. 

NBC-TV  will  be  the  only  network  this  Fall  presenting 
collegiate  football,  with  a  schedule  arranged  that  features  coast-to- 
coast  telecasts  on  eight  Saturdays,  a  three-game  split-network  arrange¬ 
ment  on  Thanksgiving  Day,  and  regional  telecasts  in  the  Eastern,  Big 
Ten  and  Pacific  Coast  sections  on  four  other  Saturdays.  The  national 
grid  slate  includes  such  choice  attractions  as  Oklahoma -Notre  Dame  on 
Nov.  16  and  the  58th  annual  Army-Navy  battle  on  Nov.  30. 

With  World  Series  time  coming  up,  NBC-TV  will  present  a 
baseball-football  double-header  on  Oct.  5.  The  Series  game  that  day 
will  be  followed  by  the  Michigan  State -California  intersectional  grid 
clash. 

The  entire  World  Series,  as  usual,  will  be  presented  by  NBC. 
At  least  the  first  two  games  will  be  televised  in  color  as  well  as  in 
black  and  white.  All  games  played  in  the  American  League  city  will 


(more ) 


'  .•:>  I  3d  -1‘: 

9*11 

■  •  .  '  3  ■  ... 

t  r  tt 

i  ■  - 

r  ►  ♦  v  ->  c  r4-V  t 

■  .i 

;  1  r  > r  :  v  : 

...  '  • 

. 

:.J..  ■  .  • ,.1  .. ■;  y'Vii'  •  i  •'  ' 

•  ,  o  nid-'i  ■  •  vn Uc'  Jx..vi  - ^  ^ 

.  ,  _  •.  :  <.  •••  •'  ■ 

.  V  •  U..::  )  -r  •  -0  vs 

£  •  S  '  '  •  ,  9(1^  ©Cf  XJ  •  ■ 

.  •  •  .  I,  •  •  .  i  V-  '  •  ~ 

.  :  "  b  "  '  .  .  ■  '  '  1  ■  ■  :  ;  ■ 

:  '  -•  _  .  i.  ■  »  ■  ■'  ■  - 

.  r £*  >b  r  e  «  bi  ■■ 

f  .  '  ■  ■  ....  '  -  - '  •  8  IlS  •  '  '  •  '•  • 

•  sori-sJ  XI  W o 


11  -  NBC -TV  Specials 


be  colorcast,  so  the  number  of  Series  contests  in  color  on  TV  could 
be  as  many  as  four,  if  the  baseball  classic  goes  the  maximum  seven 
game  s . 

Another  of  the  nation's  great  sports  events  comes  up  on  the 
NBC-TV  schedule  Sept.  7  and  8  when  the  network  covers  the  final 
rounds  of  the  National  Singles  Tennis  Championships  at  Forest  Hills 
for  the  sixth  consecutive  year. 

Post-season  football  will  be  among  the  attractions  in  the 
Christmas-to-New  Year's  period.  The  holiday  lineup  includes  telecasts 
of  the  Rose  Bowl  classic,  the  Cotton  Bowl,  the  East-West  Shrine  Game, 
the  Blue -Gray  Game  and  the  National  Football  League  Championship 
Game.  Another  post-season  contest,  the  Pro  Bowl  Game,  will  follow 
in  mid -January. 

Telecasts  of  National  Basketball  Association  games  will  be¬ 
gin  in  December,  starting  a  week  after  NBC-TV's  final  college  football 
telecast,  and  continuing  the  network's  "Game  of  the  Week"  sports 
feature  on  Saturday  afternoons. 

The  Palm  Beach  Golf  Tournament,  National  Open  Golf  Tourna¬ 
ment,  All-Star  Baseball  Game,  baseball  game -of -the -week  and  regular 
Friday  night  boxing  bouts  (including  a  good  share  of  championship  con¬ 
tests),  complete  the  varied  menu  of  sports  telecasts. 

OPERA 

The  NBC  Opera  Company  will  present  five  opera  productions 
in  the  1957-58  season  --  Francis  Poulenc's  touching  and  dramatic  "The 


(more ) 
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Dialogues  of  the  Carmelites, "  with  Leontyne  Price  and  Elaine  Malbin; 
Gian  Carlo  Menotti's  beloved  "Amahl  and  the  Night  Visitors,"  Verdi's 
perennial  favorite,  "Rigoletto",  and  Wagner's  comedy  masterpiece,  "Die 
Meistersinger, "  which  will  be  presented  in  two  parts. 

All  of  the  operas,  as  in  the  past,  will  be  offered  in 
English.  This  will  be  the  ninth  consecutive  season  of  the  NBC  Opera 
Company.  Samuel  Chotzinoff,  producer,  and  Peter  Herman  Adler,  music 
and  artistic  director,  who  have  headed  the  opera  project  since  its 
inception,  again  will  be  in  charge. 


o 


NBC-New  York,  7/29/57 
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A  SERVICE  OF 


July  29,  1957 


NBC-TV  SPECIALS  FOR  THE  1957-58  SEASON 

(All  times  are  New  York  Time) 

(#  Denotes  those  shows  that  will  be  colorcast) 


DAY 


Sun. 


DATE 
Sept.  8 


TIME 


2:00-5:00  P.M. 


PROGRAM 

National  Tennis  Singles 
from  Forest  Hills. 


Sun. 


Sept.  15 


4:00-5:30  P.M. 


The  first  "Wide  Wide 
World"  show  of  the  new 
season,  "The  Challenge 
of  Space,"  which  will 
relate  the  story  of 
space  and  interplanetary 
research  to  the  Inter¬ 
national  Geophysical 
Year . 


(more ) 
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DAY 

*  Thurs . 


*  Mon, 


Sun. 


DATE  TIME  PROGRAM 

Sept.  19  10:00-11:00  P.M.  "Texaco  Command  Appear¬ 

ance/'  the  first  of  a 
group  of  hour-long 
special  programs  spot¬ 
lighting  one  of  the 
world's  all-time  great 
performers  and  starring 
top  names  and  personali¬ 
ties  associated  with  the 
performer's  career.  The 
honored  performer  for 
this  first  program  is  Ed 
Wynn,  with  production  by 
Ezra  Stone. 

Sept.  23  9*30-10:30  P.M.  "Eleven  Against  the  Ice," 

the  story  of  an  Army- 
Navy  trail  party  in  the 
Antarctic  wastes. 

Sept.  29  4:00-5:30  P.M.  "Wide  Wide  World"  pre¬ 

sents  "In  Between,"  a 
vivid  comprehensive  pic¬ 
ture  of  the  world  of  the 
teenager  in  the  U.S. 


(more ) 
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DAY 


*  Wed. 


*  Sat. 


Sun. 


Sun. 


Sun. 


DATE 
Oct.  2 


Oct.  5 


Oct .  6 


Oct.  13 


Oct.  13 


time  program 

If  no  play-off.  World  Series 
12:45  p.m.,  NYT, 
in  city  of  orig¬ 
ination. 


10:00-11:00  P.M,  Dean  Martin  stars  In  his 

first  solo  television 
music -variety  program. 

9:00-10:00  P.M.  The  first  "Bob  Hope  Show" 

of  the  new  season,  filmed 
before  U.S.  troops 
stationed  in  Casablanca 
with  guests  Gary  Crosby, 
Marie  McDonald,  Eddie 
Fisher,  Ann  Miller  and 
Caroline  Brooks. 


4:00-5:30  P.M.  "Wide  Wide  World"  offers 

"Portrait  of  New  York," 
a  look  at  the  city  from 
its  humblest  activities 
to  its  most  glamorous. 


6:30-7:30  P.M.  "Pinocchio"  --  a  musical 

version  of  the  classic 
fairy  tale  starring 
Mickey  Rooney,  Walter 
Slezak,  Fran  Allison, 
Stubby  Kaye,  Jerry 
Colonna,  Martyn  Green  and 
(more)  Mata  and  Hari . 
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DAY 
*  Sun. 


*  Thurs. 


Sun. 


DATE 
Oct.  13 


Oct.  17 

The  premiere  program  of 
this  distinguished  series 
which  will  present,  in 
addition  to  Maurice  Evans 
starring  in  "Twelfth 
Night"  and  "Dial 'M' for 
Murder, "  such  proposed 
properties  as  a  famous 
Broadway  musical  comedy, 
an  original  drama  com¬ 
missioned  by  Hallmark,  a 
special  Christmas  show, 
and  an  American  musical 
folk  drama. 


TIME 


9:00-10:30  P.M. 


PROGRAM 

Standard  Oil  75th  Anni¬ 
versary  Show  --an  all- 
star  musical  variety 
program. 


9:30-11:00  P.M.  "Hallmark  Hall  of  Fame." 


Oct.  20  4:00-5:30  P.M.  "Omnibus." 


(more) 
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DAY 
*  Fri . 


Sun. 

Sun. 

Mon. 

Tues . 

Thurs , 
Sun, 


DATE 
Oct.  25 


TIME  PROGRAM 

9:00-10:00  P.M,  Special  Bell  Telephone 

System  program  --  "The 
Strange  Case  of  the  Cosmic 
Rays,"  a  dramatic,  scien¬ 
tific  journey  into  outer 
space  to  probe  the  mys¬ 
teries  of  cosmic  rays, 
produced  by  Frank  Capra 
and  starring  Richard 
Carlson  and  Dr.  Frank 
Baxter. 


Oct.  27 


Nov.  3 
Nov.  4 

Nov .  5 

Nov.  7 
Nov.  10 


4:00-5:30  P.M.  "Wide  Wide  World"  presents 

the  story  of  an  American 
physician,  "The  House  I 
Enter. " 


4:00-5:30  P.M.  "Omnibus." 

9:00-9:30  P.M.  A  special  Oldsmobile 

announcement  show. 


9:00-10:00  P.M.  The  premiere  "Jerry  Lewis 

Show" of  the  new  season. 


8:30-9:30  P.M.  "Bob  Hope  Show." 

4:00-5:30  P.M.  "Wide  Wide  World." 


(more ) 
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6  -  NBC -TV  Specials 


DAY 

Sat. 


Sun. 

*  Sun. 

*  Mon. 
Thurs , 

Sun. 

*  Tues . 


DATE 
Nov.  16 


Nov.  17 
Nov.  17 

Nov.  18 
Nov.  21 


Nov.  24 


TIME  PROGRAM 

8:00-9:00  P.M,  "Las  Vegas  Show,"  first 

of  three  special  musical 
revue-variety  programs 
featuring  top  talent 
typical  of  the  headline 
entertainment  attractions 
in  the  Nevada  city. 


4:00-5:30  P.M.  "Omnibus." 

9:00-11:00  P.M.  General  Motors  50th 

Anniversary  Show. 


9:30-11:00  P.M.  "Hallmark  Hall  of  Fame." 


10:00-11:00  P.M.  "The  Innocent  Years," 

first  of  the  new  season's 
"Project  20"  series. 

4:00-5:30  P.M.  "Wide  Wide  World." 


Nov.  26  TBA  "The  Pied  Piper  of  Hame- 

lin, "  90-minute  musical 
based  on  the  classical 
legend  starring  Van 
Johnson,  Kay  Starr  and 
Lori  Nelson. 


(more ) 
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7  -  NBC - TV  Specials 


DAY 
*  Wed. 


Thurs . 

Sun, 

Sat . 

*  Sun. 

Sun, 


*  Fri. 

Sun. 


DATE 
Nov.  27 

two-hour  production  of 
Irving  Berlin's  smash 
musical  starring  Mary 
Martin  and  John  Raitt. 


TIME 


PROGRAM 


8:30-10:30  P.M, 


'Annie  Get  Your  Gun,"  a 


Nov.  28 

Dec .  1 
Dec .  7 
Dec .  8 


Dec .  8 


11:00  A. M,  - 
12  NOON 

4:00-5:30  P.M. 
9:00-10:00  P.M. 


Macy's  Thanksgiving  Day 
Parade . 

"Omnibus . " 

"Bob  Hope  Show." 


2:00-4:00  P.M,  NBC  Opera  Company's 

presentation  of  Francis 
Poulenc's  "Dialogues  of 
the  Carmelites." 


4:00-5:30  P.M.  "Wide  Wide  World"  will 

telecast  a  progress  re¬ 
port  from  the  men  who  a., 
developing  peace  time 
uses  of  the  atom,  "The 
Dreamers . " 


Dec.  13  8:00-9:00  P.M.  Jerry  Lewis. 

Dec.  15  4:00-5:30  P.M.  "Omnibus." 


(more) 
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8  -  NBC-TV  Specials 


DAY 

DATE 

TIME 

PROGRAM 

Sun. 

Dec.  15 

6:30-8:00  P.M. 

"Hallmark  Hall  of  Fame." 

Sun. 

Dec.  22 

4:00-5:30  P.M. 

"Wide  Wide  World." 

Sat. 

Dec.  28 

2:15-4:45  P.M. 

Blue-Grey  Football  Game. 

Sat . 

Dec.  28 

4 : 45-conclusion 

East-West  Football  Game. 

Sun, 

Dec.  29 

TBA 

Pro-Football  Championship 

Game , 

Sun. 

Dec.  29 

TBA 

Year-End  News  Review. 

Wed. 

Jan.  1 

Tournament  of  Roses 

Parade  from  Pasadena, 

Calif. 

Wed, 

Jan.  1 

1 : 45 -conclusion 

Cotton  Bowl. 

Wed. 

Jan.  1 

4 : 45-concl , 

Rose  Bowl  Football  Game. 

Sun. 

Jan.  5 

4:00-5:30  P.M. 

"Wide  Wide  World." 

Sun, 

Jan.  12 

4:00-7:00  P.M, 

Pro  Bowl  Football  Game. 

Sun. 

Jan.  12 

8:00-9:00  P.M. 

The  first  of  the  neT"' 

fairy  tale-legend  series 

with  Shirley  Temple  as 

*  / 

hostess  and  sometimes 
star. 


(more ) 
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9  -  NBC-TV  Specials 


DAY 

*  Tues. 

DATE 

Jan.  14 

TIME 

8:00-9:00  P.M, 

PROGRAM 

"Omnibus11  -  special 

nighttime  program. 

Sun. 

Jan.  19 

4:00-5:30  P.M. 

"Wide  Wide  World." 

*  Tues, 

Jan.  21 

9:00-10:00  P.M. 

Jerry  Lewis. 

Sun. 

Jan.  26 

4:00-5:30  P.M. 

"Omnibus . " 

Sun. 

Feb.  2 

4:00-5:30  P.M, 

"Wide  Wide  World." 

Sun. 

Feb.  2 

6:30-7:30  P.M. 

Fairy  Tale  -  Shirley 

Temple . 

*  Wed. 

Feb.  5 

9:00-10:00  P.M. 

March  of  Medicine. 

Thurs . 

Feb.  6 

8:30-9:30  P.M. 

Bob  Hope. 

Sun. 

Feb.  9 

4:00-5:30  P.M. 

"Omnibus . " 

*  Sun. 

Feb.  9 

6:30-8:00  P.M. 

"Hallmark  Hall  of  Fame" 

--  Maurice  Evans  will 

star  in  one  of  his  great 

est  Broadway  triumphs, 

Shakespeare's  "Twelfth 

Night." 

*  Sun. 

Feb.  16 

2:00-4:00  P.M. 

NBC  Opera  Company's  pro¬ 
duction  of  Verdi's 

"Rigoletto . 


(more ) 
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10  -  NBC 

-TV  Specials 

DAY 

DATE 

TIME 

PROGRAM 

Sun. 

Feb.  16 

4:00-5:30  P.M. 

"Wide  Wide  World." 

*  Tues. 

Feb.  18 

8:00-9:00  P.M. 

Jerry  Lewis. 

Wed. 

Feb,  19 

7:30-8:30  P.M. 

Fairy  Tale  -  Shirley 

Temple . 

Sun . 

Feb.  23 

4:00-5:30  P.M. 

"Omnibus . " 

Sun, 

Mar.  2 

4:00-5:30  P.M. 

"Wide  Wide  World." 

Sun. 

Mar.  2 

9:00-10:00  P.M. 

Bob  Hope. 

Wed. 

Mar .  5 

7:30-8:30  F.M. 

Fairy  Tale  -  Shirley 

Temple . 

Sun. 

Mar.  9 

4:00-5:30  P.M. 

"Omnibus. " 

Sun. 

Mar.  16 

4:00-5:30  P.M. 

"Wide  Wide  World." 

*  Tues . 

Mar.  18 

9:00-10:30  P.M. 

The  Academy  of  Television 

Arts  and  Sciences'  Emmy 

Awards  presentations. 

Sun. 

Mar,  23 

4:00-5:30  P.M. 

"Omnibus . " 

Sun. 

Mar.  23 

6: 30-7:30  P.M, 

Fairy  Tale  -  Shirley 

Temple . 

Wed, 

Mar,  26 

10:30  P.M, - 
12:15  A.M. 

Academy  of  Motion  Picture 

Arts  and  Sciences  "Oscar" 

Awards  presentations. 


(more) 
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11  -  NBC-TV  Specials 


DAY 

DATE 

TIME 

PROGRAM 

*  Sun. 

Mar.  30 

2:00-4:00  P.M. 

NBC  Opera  Company's  pro- 

duction  of  Wagner's  "Die 

Meistersinger, "  Part  I 

Sun. 

Mar.  30 

4:00-5:30  P.M. 

"Wide  Wide  World." 

Sat, 

Apr.  5 

9:00-10:00  P.M. 

Bob  Hope. 

*  Sun. 

Apr.  6 

2:30-4:00  P.M. 

NBC  Opera  Company's  pro- 

duction  of  Wagner's  "Die 

Meistersinger,"  Part  II. 

Sun. 

Apr .  6 

4:00-5:30  P.M. 

"Omnibus . 11 

Sun. 

Apr.  13 

4:00-5:30  P.M. 

"Wide  Wide  World." 

*  Mon. 

Apr.  14 

8:00-9:00  P.M. 

Jerry  Lewis. 

Pri. 

Apr.  18 

7:30-8:30  P.M. 

Fairy  Tale  -  Shirley 

Temple . 

Sun. 

Apr.  20 

4:00-5:30  P.M. 

"Omnibus . 11 

Mon. 

Apr.  21 

10:00-11:00  P.M. 

"March  of  Medicine's" 

"Doctor  B. "  Story  of  a 
general  practitioner  in 
the  age  of  specialized 
medicine,  produced  in 
cooperation  with  the  AMA. 


(more ) 
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12  -  NBC -TV  Specials 


DAY 

*  Fri. 

DATE 

Apr.  25 

TIME 

9:30-11 : OC 

>  P.M. 

PROGRAM 

"Hallmark  Hall  of  Fame" 

--  Maurice  Evans  stars 

in  the  Broadway-motion 

picture  hit,  "Dial  M  for 

Murder. " 

Sun. 

Apr.  27 

4:00-5:30 

P.M. 

"Wide  Wide  World." 

Sun. 

May  4 

4:00-5:30 

P.M. 

"Omnibus . " 

Sun, 

May  11 

4:00-5:30 

P.M. 

"Wide  Wide  World." 

*  Fri. 

May  16 

10:00-11:00  P.M. 

Jerry  Lewis. 

Sun. 

May  18 

4:00-5:30 

P.M. 

Open. 

Thurs . 

May  22 

7:30-8:30 

P.M. 

Fairy  Tale  -  Shirley 

Temple . 

Sun. 

May  25 

4:00-5:30 

P.M. 

"Wide  Wide  World." 

Sun. 

June  1 

TBA 

Palm  Beach  Golf 

Tournament . 

Sun. 

June  8 

4:00-5:30 

P.M. 

"Wide  Wide  World." 

Sun. 

June  8 

8:00-9:00 

P.M. 

Fairy  Tale  -  Shirley 

Temple . 

Sat . 

June  14 

National  Open  Golf 

*  / 

Tournament . 

(more ) 
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13  ~  NBC-TV  Specials 


DAY 

DATE 

TIME 

PROGRAM 

Tues . 

July  8 

12:45  P.M. -c one 1. 

All-Star  Baseball  Game. 

Tues . 

July  15 

8:00-9:00  P.M. 

Fairy  Tale  -  Shirley 

Temple . 

Tues . 

Aug.  19 

8:00-9:00  P.M. 

Fairy  Tale  -  Shirley 

Temple . 


In  addition  to  the  above  special  programs  definitely  sched¬ 
uled,  the  NBC -TV  1957-58  season  of  special  shows  will  include: 

1.  A  "Hallmark  Hall  of  Fame"  production  to  be  scheduled  on 
either  Monday,  March  17  or  Sunday,  March  30,  from  5:30-7:00  p.m. , 
NYT. 

2.  A  production  of  Gian  Carlo  Menotti's  traditional  Christmas 
opera,  "Amahl  and  the  Night  Visitors,"  to  be  scheduled  in  the 
holiday  period. 

3.  A  series  of  at  least  five  "Conversations  with  Elder  Wise 
Men"  programs,  including  conversations  with  Ruth  St.  Denis  and  Ted 
Shawn,  David  Ben-Gurion,  Vannevar  Bush,  Pablo  Picasso  and  Igor 
Stravinsky. 


o 


NBC -New  York,  7/29/57 
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COLOR  TELEVISION  NEWS 


A  SERVICE  OF 


BELL  SYSTEM  SCIENCE  SERIES  WILL  PRESENT 
"THE  STRANGE  CASE  OF  THE  COSMIC  RAYS" 

ON  NBC  ONE-HOUR  COLORCAST  OCT.  25 

"The  Strange  Case  of  the  Cosmic  Rays,"  a  dramatic, 
scientific  journey  into  outer  space  to  probe  the  mysteries  of  cosmic 
rays,  will  be  telecast  in  color  and  black  and  white  over  NBC  on  Friday, 
Oct,  25,  from  9  to  10  p.m.,  NYT. 

The  one-hour  filmed  program  is  the  third  in  the  Science 
Series  sponsored  by  the  Bell  Telephone  System  that  has  already  pre¬ 
sented  "Our  Mr.  Sun"  and  "Hemo  the  Magnificent."  Produced  and 
directed  by  Frank  Capra,  the  program  stars  Richard  Carlson  and  Dr. 
Frank  Baxter. 

"The  Strange  Case  of  the  Cosmic  Rays"  tells  the  absorbing 
story  of  scientists  tracking  down  cosmic  rays  and  establishing  their 
character  and  behavior.  To  tell  this  story,  Capra  uses  actors, 
animation  and  cartoon  characters,  science  motion  pictures  and  puppets. 

The  program  is  being  presented  during  the  International 
Geophysical  Year  when  scientists  all  over  the  world  are  cooperating  in 
experiments  and  observations  designed  to  expand  the  frontiers  of 
scientific  knowledge.  Cosmic  rays  are  a  major  area  in  this 
investigation. 

The  Bell  System  Science  Series  is  designed  to  promote  a 
broader  knowledge  and  understanding  of  science  and  the  work  of 
scientists  in  many  fields. 

- o - 
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NBC  SPOT  SALES  BOOKLET  SHOWS  AVAILABILITIES 
ADJACENT  TO  NBC-TV  NETWORK  FALL  PROGRAMS 

To  enable  time-buyers  to  purchase  choice  adjacencies 
in  NBC-TV* s  Fall  network  schedule,  NBC  Spot  Sales  has  issued 
a  new  booklet  describing  availabilities  on  the  television 
stations  which  it  represents. 

The  booklet  will  help  in  the  immediate  selection  of 
desirable  10-second  and  20-second  availabilities,  which  are 
difficult  to  purchase  in  prime  time  later  in  the  season. 

The  availabilities  are  listed  before  and  after  each 
of  the  following  programs:  "The  Perry  Como  Show,"  "The 
Gisele  MacKenzie  Show,"  "Tic  Tac  Dough,"  "The  Price  Is  Right," 
"Wagon  Train,"  "Tales  of  Wells  Fargo,"  "The  Tennessee  Ernie 
Ford  Show,"  "The  Eddie  Fisher  Show"  alternating  with  "The 
George  Gobel  Show,"  and  "The  Chevy  Show." 

- o - 
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TELEVISION  NEWS 

A  SERVICE  OF 

July  29,  1957 

CHET  HUNTLEY  AND  FILM  CREW  TO  INTERVIEW  TUNISIA'S  FIRST  PRESIDENT 
IN  TUNIS,  EXCLUSIVE  PROGRAM  TO  BE  TELECAST  ON  "OUTLOOK"  AUG.  11 

NBC  news  analyst  Chet  Huntley  and  a  film  crew  will  leave  for 
Tunis  this  week  for  an  exclusive  interview  with  the  newly-elected, 
first  president  of  Tunisia,  Habib  Bourguiba. 

The  filmed  interview  will  take  place  on  the  President's 
54th  birthday,  Saturday,  Aug.  3  at  the  Presidential  Palace.  It  will 
be  shown  on  Huntley's  OUTLOOK  program  on  NBC-TV  Sunday,  Aug.  11 
(5:30  p.m.,  EDT) . 

Huntley  will  be  accompanied  by  "Outlook"  director  Jack 
Sughrue .  President  Bourguiba 's  son,  through  whom  the  interview  was 
arranged,  will  go  along  as  interpreter. 

A  vigorous,  dynamic  statesman,  the  "Father  of  Tunisian 
Independence"  has  been  the  symbol  of  freedom  to  his  3.7  million  coun¬ 
trymen  for  27  years.  Today  he  represents  the  hope  of  the  West  in 
mediating  the  problems  of  the  troubled  North  African  countries,  and 
keeping  that  all-important  area  out  of  the  Communist  camp. 

An  avowed  nationalist  and  foe  of  colonialism  and  Communism, 
President  Bourguiba  nevertheless  has  remained  a  strong  friend  of 
France  and  a  champion  of  Western  ideals. 

He  is  founder  and  head  of  the  Neo-Destour  (New  Constitution) 
Party,  which  is  based  on  Western-type  liberal  democratic  principles. 

He  had  been  in  and  out  of  forced  exile  for  10  years  until  1955  when 
Tunisia  was  granted  internal  autonomy  by  France. 

- o - 


PRESS  DEPARTMENT.  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


NBC -TV  NEWS 


"PERRY  COMO  SHOW/'  "TWENTY-ONE"  AND  "NBC  MATINEE  THEATER"  WIN 
TOP  HONORS  IN  BILLBOARD'S  PROGRAM  AND  TALENT  AWARDS 


Three  NBC-TV  programs  won  first  place  honors  in  their 
categories  in  the  fifth  annual  Program  and  Talent  Awards  of  The  Bill¬ 
board,  amusement  trade  weekly.  The  awards  were  based  on  a  poll  of 
"executives  who  know  television  best  --  the  men  who  actually  buy  and 
program  the  shows  seen  by  the  average  viewer . " 

The  award-winning  NBC  programs  were: 

THE  PERRY  COMO  SHOW,  best  network  comedy-variety-music 

program. 

TWENTY-ONE,  best  quiz-panel  audience  participation  show. 

NBC  MATINEE  THEATER,  best  daytime  program. 

Loretta  Young,  star  of  the  NBC-TV  "Loretta  Young  Show, "  was 
voted  the  best  network  actress.  Sid  Caesar,  star  of  last  season's 
"Caesar's  Hour,"  was  chosen  best  comedy-variety -music  performer,  and 
Groucho  Marx,  star  of  "You  Bet  Your  Life,"  won  top  spot  as  quiz-panel- 
audience  participation  performer. 

NBC  won  two  first  places  in  the  syndicated  film  category: 
"Life  of  Riley,"  in  comedy,  and  "Badge  71^"  in  mystery. 

Jack  Webb,  as  star  of  "Badge  71^/'  was  elected  top  mystery 
performer  in  syndicated  films. 

A  total  of  555  ballots  were  cast.  Voting  was  restricted  to 
general  managers,  sales  managers  and  program  directors  of  stations, 
advertising  agency  executives  ranging  in  title  from  director  of 
television  to  chairman  of  the  board,  and  executives  of  TV  sponsors 
including  advertising  directors  and  company  presidents. 


NBC-New  York,  7/29/57 
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NBC  TRADE  NEWS 


WOMAN  OUTGUESSES  800,000  OTHER  VIEWERS  AND  WINS 
'BRAZIL  SHOWCASE'  ON  'THE  PRICE  IS  RIGHT' 

A  resident  of  Wichita,  Kansas,  has  outguessed  800,000  other 
home-viewers  to  win  the  "Brazil  Showcase"  on  NBC-TV's  THE  PRICE  IS 
RIGHT  show. 

Emcee  Bill  Cullen  announced  Dorothy  0.  Rais tin,  1014  N.  Lightner, 
Wichita,  as  the  winner  July  26.  She  estimated  the  price  of  the  show¬ 
case  at  $2,312.49  --  one  penny  less  than  the  actual  cost.  The  items 
were  displayed  during  the  week  of  July  15-19. 

Here  are  the  items  which  the  winner  receives  and  their  values: 
trip  to  Brazil,  $1,656;  motor  scooter,  $362.45;  lace  mantilla,  $130; 
tortoise  shell  comb,  $75;  camera,  $72.75;  lady's  electric  shaver, 

$14.95;  and  bottle  of  cologne,  $1.35. 

"The  Price  Is  Right"  is  telecast  at  11  a.m. ,  EDT,  Monday 
through  Friday. 

- o - 

ROOSEVELT  RACEWAY  TROTTING  RACE  NAMED  AFTER  NBC  RADIO'S  "NIGHTLINE" 

The  running  of  the  $7,500  Nightline  Purse  race  will  highlight 
NBC  Radio's  NIGHTLINE  coverage  of  the  opening  of  the  $20,000,000 
Roosevelt  Raceway  (Westbury,  Long  Island),  Thursday,  Aug.  1  (9 *’30  to 
10  p. m. ,  EDT) . 

The  special  purse  trotting  race,  named  in  honor  of  the  NBC  Radio 
program,  will  be  the  fourth  race  of  the  evening  and  will  feature  many 
of  the  nation's  top  three-year-old  trotters. 

In  addition  to  a  report  of  the  race,  "Nightline"  microphones 
will  be  on  hand  for  interviews  with  leading  celebrities  slated  to  in¬ 
clude  N ew  York  Governor  Averill  Harriman,  Bernard  Baruch,  Bernard  Gim- 
bel,  Jackie  Robinson  and  former  heavyweight  champion  Jim  Braddock. 

. 0 .  NBC-New  York,  7/29/57 
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FILMING  OF  78  'DRAGNET'  EPISODES 
STARTED  IN  CALIFORNIA 


Jack  Webb,  whose  DRAGNET  program  is 
going  into  its  sixth  year  on  NBC -TV,  has  started 
filming  of  78  more  of  the  half-hour  documentary- 
t5^pe  dramatizations  at  his  Mark  VII  Studios  in 
Studio  City,  Calif. 

Webb,  who  produces,  directs  and  stars  as 
Sgt.  Joe  Friday  in  the  series,  hopes  to  finish  39 
"Dragnet"  episodes  by  December.  He  is  starting  pro¬ 
duction  with  20  scripts  already  written. 

"Dragnet"  is  telecast  on  NBC  Thursdays, 
8:30-9  p.m.,  NYT. 

- o - 
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NBC  TRADE  NEWS 


FIRST  ’ARLENE  FRANCIS  SHOW1  TO  INTRODUCE  GAME  (WITH  AUDIENCE  PRIZES) 
AND  FABLES  (FOR  YOUNGSTERS  AND  OLDSTERS)  AS  REGULAR  FEATURES 

The  opening  ARLENE  FRANCIS  SHOW  on  Monday,  Aug.  12  will 
have  several  features  which  will  become  regular  attractions  on  the 
half-hour  variety  program  (NBC-TV,  Mondays  through  Fridays,  10  a.m., 
EDT) .  A  new  game,  "Cross  My  Heart, "  will  be  played  with  both  the 
studio  and  home  viewing  audiences.  Clues  to  the  answers  will  be  con¬ 
tained  in  the  interviews,  commercials  and  other  parts  of  the  programs. 
Prizes  will  be  awarded  each  day  for  the  previous  day’s  game.  Further 
details  of  this  feature  will  be  announced  soon. 

The  opening  program  also  will  introduce  "Modern  Fables," 
stories  for  children  and  "those  who  never  grew  up,"  written  by  Mike 
Morris.  Miss  Francis  will  tell  these  original  stories.  On  Aug.  12 
the  story  title  is  "Sir  Lawrence,  the  Frog."  Also  highlighted  on  the 
opening  show  will  be  "The  Foursome,"  a  male  vocal  quartet  who  will 
sing  "Jeepers  Creepers"  and  "Do  I  Love  You?" 

"The  Arlene  Francis  Show"  is  produced  by  Alan  Beaumont, 
directed  by  Ted  Nathanson  and  written  by  Mike  Morris  and  George  Kirgo. 

Musical  background  is  supplied  by  the  Norman  Paris  Trio. 

- - o - 

\ 

HARRY  BELAFONTE  TO  BE  GUEST  ON  "NAT  'KING'  COLE  SHOW" 

Harry  Belafonte  will  be  guest  artist  on  the  NAT'KING'  COLE 
oHOW  on  Tuesday,  Aug.  6  (NBC-TV,  10  p.m.,  EDT),  thus  bringing  to¬ 
gether  for  the  first  time  these  two  outstanding  singing  talents  of 
this  country. 

The  program  will  be  devoted  to  tracing  the  careers  of  the 
two  artists,  which  up  to  this  point  have  not  crossed.  However,  there 
are  certain  similarities,  both  having  gotten  their  first  breaks  in 

nightclubs,  and  both  being  among  the  nation's  top  record  sellers. 

. ° -  NBC -New  York,  7/29/57 
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TRADE  NEWS 


July  30,  1957 


'AS  OTHERS  SEE  US,'  SPECIAL  FILM  REPORT  ON 

WHAT  'MEN -IN -THE -STREET'  OF  MANY  LANDS 
THINK  OF  AMERICA,  SCHEDULED  ON  NBC -TV 

NBC  News  will  present  a  special  half-hour  tele¬ 
cast  on  what  the  citizens  of  the  world  think  of  the  United 
States  and  its  people,  Sunday,  Aug.  4  (5:30  p.m.,  EDT) . 

The  program,  entitled  AS  OTHERS  SEE  US,  will  be 
a  digest  of  film  interviews  taken  by  "Today"  reporter  Joe 

i 

Michaels  and  NBC  cameraman  Sy  Avnet.  The  NBC  reporter- 
cameraman  team  recently  covered  some  30,000  miles  and  shot 
more  than  26,000  feet  of  film,  interviewing  the  "man-in - 
the-street"  in  London,  Paris,  Frankfurt,  Belgrade,  Cairo, 
Calcutta,  Taipei  and  Tokyo. 

Michaels  will  appear  on  the  program  "live"  to 
give  a  background  report  on  the  five-week  tour.  Portions 
of  the  interviews  not  previously  telecast  on  "Today"  will 
;  be  shown. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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NBC  TRADE  NEWS 


JOANNE  DRU  AND  MARK  STEVENS  CAST  FOR  'WAGON  TRAIN'  EPISODE 
ON  NBC -TV  IN  LINE  WITH  STAR -FOR -EVERY -STORY  POLICY 

Two  guest  stars  --  Joanne  Dru  and  Mark  Stevens  -- 
have  just  been  cast  for  NBC -TV's  WAGON  TRAIN  series  in  line 
with  its  star-for-every-story  policy. 

The  two  will  be  seen  along  with  permanent  co-stars 
Ward  Bond  and  Robert  Horton  in  an  episode  entitled  "The  Nels  Stack 
Story.  This  story  involves  the  theft  of  oxen  from  the  wagon 
train  and  the  manner  in  which  a  sensitive  Easterner  wins  over 
the  wagonmaster  by  his  handling  of  the  matter. 

The  Nels  Stack  Story"  will  be  the  fifth  "Wagon  Train" 
episode  to  appear.  The  preceding  four,  and  their  stars,  are:  "The 
Jean  Lebec  Story"  with  Ricardo  Montalban,  "The  Willy  Moran  Story" 
with  Ernest  Borgnine,  "The  John  Cameron  Story"  with  Michael  Rennie 
and  Carolyn  Jones,  and  "The  Ruth  Owens  Stor  "  with  Shelley  Winters. 

Wagon  Train,"  an  adult  western  series,  will  premiere  Wednesday, 
Sept.  11  at  7:30-8:30  p.m.,  EDT. 


o 


NBC -New  York,  7/30/57 
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NBC -TV  NEWS 


CREDITS  FOR  NBC-TV'S  "TONIGHT"  SHOW 


TIME: 

FORMAT: 

CAST: 


EXECUTIVE  PRODUCER: 

PRODUCER: 

ASSOCIATE  PRODUCER: 

DIRECTOR: 

ASSOCIATE  DIRECTOR: 

WRITER: 

CONTINUITY  WRITER: 

SENIOR  UNIT  MANAGER: 

UNIT  MANAGER: 

TALENT  COORDINATOR: 

PUBLIC  RELATIONS  COORDINATOR: 
TECHNICAL  SUPERVISOR: 
ANNOUNCER: 


Mondays  through  Fridays , 
11:15  p.m.  to  1  a.m.,  EDT. 
Comedy,  Music  and  conversa¬ 
tion  with  visiting  guest 
stars  each  night. 

Host  and  star.  Jack  Paar. 
Music  director,  Jose  Melis. 
Weather  girl,  Tedi  Thurman 
--  "Miss  Monitor." 

Richard  Linkroum. 

Perry  Cross. 

Ed  Cosgrove. 

Garth  Dietrick. 

Dick  Gillespie. 

Jack  Douglas. 

Paul  Keyes. 

Monty  Morgan. 

John  Carsey. 

Patti  Reuben. 

Allda  Mesrop. 

Howard  Eitelbach. 

Hugh  Downs 


(more ) 
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2  -  Credits  'Tonight 


PRODUCTION  ASSISTANTS: 

Sheila  Reilly,  Mitzie 

Matravers,  Suzanne  Pelsang. 

FLOOR  MANAGER: 

Chuck  Stamps. 

PROPERTY  MAN: 

Robert  Griffin. 

SET  DESIGNER: 

Charles  Rosen.  _ 

COSTUMES: 

Guy  Kent. 

TECHNICAL  DIRECTOR: 

Robert  Long. 

LIGHTING  DIRECTOR: 

Robert  Riley. 

AUDIO: 

Robert  Brig. 

PREMIERE  OF  NEW  FORMAT: 

July  29,  1957. 

PRESS  REPRESENTATIVE: 

Walter  Kempley,  New  York. 

NBC -New  York,  7/30/57 
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NBC  TRADE  NEWS 


'COMEDY  TIME'  TO  FEATURE  'I  MARRIED  JOAN' 
EPISODES  BEGINNING  AUG.  12 

"l  Married  Joan,"  the  comedy  series 
starring  Joan  Davis,  returns  to  NBC -TV's  COMEDY 
TIME  starting  Monday,  Aug.  12  and  running  through 
Sept.  25.  "Dear  Phoebe,"  starring  Peter  Lawford 
and  co-starring  Marcia  Henderson,  concludes  Aug.  9, 
in  this  time-spot,  "Comedy  Time"  is  seen  at 
5-5:30  p.m.,  EDT,  Monday  through  Friday. 

Miss  Davis  portrays  Joan  Stevens,  wife 
of  Judge  Bradley  Stevens,  in  the  comedy  series. 
Through  her  well-meaning,  but  perplexing  antics, 
she  makes  life  humorously  complicated  for  the 
judge,  played  by  Jim  Backus. 

- o - 
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COLOR  TELEVISION  NEWS 


July  30,  1957 

SINGER  PERLIN  HUSKY  MAKES  ACTING  DEBUT  IN  "SEXTUPLETS ! " 

ON  "KRAFT  THEATRE"  COLORCAST  OF  AUG.  7 

Country-singer  Ferlin  Husky  makes  his  acting  debut  as 
special  guest  star  in  the  KRAFT  TELEVISION  THEATRE  comedy  "Sextuplets!" 
on  NBC -TV ,  Wednesday,  Aug.  7  (9  p.m.,  EDT,  in  color  and  black  and 
white ) . 

Ferlin  will  play  the  brother  of  Tammy  Grimes  who  stars  in 
the  teleplay  as  a  hillbilly  mother  who  gives  birth  to  six  baby  boys. 

He  will  sing  two  songs  "Pick-a-Nickin' "  and  "I  Feel  Better  All  Over," 
which  will  be  released  the  day  after  the  show. 

Ferlin  is  already  well  known  to  fanciers  of  country-style 
singing.  His  record  "Gone"  has  sold  over  1,000,000  copies.  Ferlin 
was  born  on  his  father's  farm  in  the  little  community  of  Hickory  Grove, 
Missouri,  in  1926.  He  made  his  start  in  the  music  world  when  he  traded 
an  old  "setting  hen"  for  a  second-hand  guitar.  He  was  just  getting 
acquainted  with  the  instrument  when  the  "setting  hen"  was  returned  with 
the  news  that  she  just  wouldn't  set,  Ferlin  had  to  return  the  guitar. 
But  at  Christmastime  that  same  year,  his  mother  gave  him  one  and  the 
young  man  was  on  his  way.  He  learned  many  of  the  old  folk  "work"  songs 
from  farmers  and  listened  to  the  stars  of  the  "Grand  Ole  Opry"  show 
like  Roy  Acuff,  Ernest  Tubb  and  Red  Foley,  never  dreaming  that  one  day 
he  would  be  a  member  of  the  company. 

(more) 
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2  -  ‘Kraft  Theatre' 


Perlin's  first  break  came  in  St,  Louis,  from  local  disc 
jockey  Roy  Queen.  Queen  recognized  Perlin's  natural  ability  and  put 
him  on  radio  and  in  clubs  in  the  St.  Louis  area.  Recording  contracts 
followed  and  Ferlin,  under  his  stage  name  —  Terry  Preston  --  recorded 
such  hit  tunes  as  "Time,"  "Watch  the  Company  You  Keep,"  "Undesired," 

"I  Love  You"  and  "My  Foolish  Heart." 

Among  his  most  popular  recordings  were  "I  Wouldn't  Treat 
a  Dog,  and  Homesick.  His  "Dear  John  Letter,"  and  other  duets  with 
Jean  Shepard,  also  proved  popular.  Since  the  great  success  of  "Gone" 
Ferlin  is  kept  busy  making  personal  appearances  across  the  nation.  His 
appearance  on  the  Kraft  show  promises  to  enhance  a  popularity  that  is 
growing  steadily. 

- o - 

CAST  FOR  "SEXTUPLETS ! "  ON  "KRAFT  TELEVISION  THEATRE" 

Following  is  the  cast  list  for  "Sextuplets ! "  --  comedy  of  a 
young  mother  of  the  Ozarks  who  startles  the  world  by  giving  birth  to 
six  baby  boys  —  to  be  colorcast  on  NBC's  KRAFT  TELEVISION  THEATRE 
Wednesday,  Aug.  7  (9  p.m.,  EDT) , 

Starring  Tammy  Grimes  as  Harmony  Jeffers;  William 
Redfield  as  Ben  Poole;  Ruth  White  as  Ma  Jeffers;  Mike  Kellin  as 
Deets;  Kenny  Delmar  as  The  Governor;  Jack  Weston  as  Riley;  Fred 
Gwynne  as  Frank  Jeffers  and  Ferlin  Husky  as  Joe  Williams. 

With  John  Cameron  Swayze  as  Himself. 

The  comedy  was  written  for  television  by  John  J.  Morrin. 

/ 

- o - 
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TRADE  NEWS 


'TALES  OF  WELLS  FARGO1  RESUMES 
ON  NBC -TV  MONDAY ,  SEPT.  9 

TALES  OF  WELLS  FARGO,  NBC-TV's  popular  We stern  series  based 
on  the  historical  express  company  that  played  such  a  significant  part 
in  the  development  of  the  American  West,  returns  to  the  network  on 
Monday,  Sept,  9  (NBC-TV,  8:30  p.m.,  NYT) . 

Handsome  Dale  Robertson  stars  as  Jim  Hardie,  the  man  from 
Wells  Fargo,  in  the  program  sponsored  by  the  American  Tobacco  Company 
and  the  Buick  Division  of  General  Motors  Corporation.  Respective 
advertising  agencies  are  Sullivan,  Stauffer,  Colwell  and  Bayles,  Inc., 
and  Kudner  Agency,  Inc. 

The  colorful  history  of  Wells  Fargo  covers  a  span  of  66 
years  --  from  1852  to  1918  --  when  pioneers  advanced  across  the  plains 
and  mountains  of  the  West. 

As  the  frontier  moved  toward  the  Pacific  Ocean,  Wells  Fargo 
moved  with  it,  linking  the  hundreds  of  towns  that  sprang  up  on  the 
prairies  and  deserts  of  that  great  wilderness  area  over  which  their 
stage  coaches  and  freight  wagons  traveled. 

Wells  Fargo's  business  was  transportation  and  security. 

Its  motto  was  to  safeguard  and  deliver  goods,  whether  it  was  human 

(more ) 
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*Tales  of  Wells  Fargo1 


Resumes 


or  freight  cargo,  or  a  consignment  of  gold.  They  carried  mail  to 
remote  communities,  operated  stage  lines,  banks,  dealt  with  cattle¬ 
men,  miners  and  outlaws.  Wells  Fargo  was,  in  essence,  the  frontier 
counterpart  of  the  FBI. 

"Tales  of  Wells  Fargo"  is  based  on  this  rich  and  color¬ 
ful  history  with  Dale  Robertson  portraying  the  role  of  a  Wells  Fargo 
agent.  The  series  is  produced  by  veteran  movie-maker  Nat  Holt  with 
noted  Western  author,  Frank  Gruber,  as  its  story  consultant. 


NBC -New  York,  7/31/57 


:  ;y- 


* - - - .  * 

NBC -TV  NEVIS 

CREDITS  FOR  NBC -TV'S  "TALES  OF  WELLS  FARGO" 


TIME : 

Mondays,  8:30  p.m.,  NYT,  beginning  Sept.  9, 

1957. 

ORIGINAL  STARTING  DATE: 

Monday,  March  18,  1957. 

STAR: 

Dale  Robertson  as  Wells  Fargo  agent  Jim 

Hardie . 

CAST: 

Varies  each  week. 

PRODUCER: 

Nat  Holt. 

DIRECTOR: 

Earl  Bellamy. 

STORY  CONSULTANT: 

Frank  Gruber. 

WRITERS: 

Various . 

DIRECTOR  OF  PHOTOGRAPHY: 

Ellis  Thackery,  A.S.C. 

ART  DIRECTOR: 

Martin  Obzina. 

EDITORIAL  SUPERVISOR: 

Richard  G.  V/ray,  A.C.E, 

FILM  EDITOR: 

John  Hall. 

MUSIC  SUPERVISOR: 

Stanley  Wilson. 

ASSISTANT  DIRECTOR: 

James  Hogan. 

SOUND: 

David  Moriarity. 

WARDROBE  SUPERVISOR: 

Vincent  Dee. 

AGENCY  AND  SPONSOR: 

Sullivan,  Stauffer,  Colwell  and  Bayles,  Inc. 

for  Pall  Mall  cigarettes  and  Kudner  Agency, 

Inc.  for  the  Buick  Division  of  General 

NBC  PRESS  CONTACT: 

Motors  Corp. 

Kay  Mulvihill  (Hollywood) . 

FILMED: 

Revue  Productions,  Hollywood,  for  Overland 

Productions,  Inc. 

NBC -New  York,  7/31/57 
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COLOR  TELEVISION  NEWS 


WINNERS  NAMED  IN  "WHY  I  LIKE  'CLUB  60 '  "  CONTEST 


An  Illinois  woman  was  named  winner  of  first  prize 
of  the  "Why  I  Like  'Club  60 1 "  contest  during  the  July  29 
colorcast  of  CLUB  60  (NBC-TV,  1:30-2:30  p.m.,  Mondays  through 
Fridays) . 

Mrs.  John  J.  Carver,  of  1834  Asbury  Avenue, 
Evanston,  Ill.,  will  receive  an  RCA  Victor  21-inch  Aldrich 
Model  color  television  receiver  installed  in  her  home  as  the 
first  prize  award.  Her  entry  was  selected  from  among  the 
100,000  submitted  during  the  two-week  contest. 

Mrs.  H.  Brandt  Jr,,  209  New  York  Avenue,  Union 
City,  N.J.,  won  second  prize,  an  RCA  Victor  Mark  IV  hi-fi 
set.  Third  prize,  a  Thomas  Chordion  musical  instrument, 
went  to  Mrs.  James  Ancrile,  706  Second  St.,  Jackson,  Mich. 

A  Polaroid  Land  camera  was  awarded  to  each  of  10 
runners-up  in  the  contest. 


NBC -New  York,  7/31/57 
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NBC  TRADE  NEWS 


famed  boston  commons  to  be  saluted  in  remote 

TELECAST  ON  NBC'S  "TODAY"  AUG.  9 


The  Boston  (Mass.)  Commons  --  America's 
first  playground  --  will  be  saluted  Friday, 

Aug.  9  in  a  remote  telecast  on  NBC-TV's  TODAY  show. 

Gov.  Foster  Furcolo  of  Massachusetts 
and  Mayor  John  B.  Hynes  of  Boston  will  be  guests. 

The  segments  that  will  be  transmitted 
by  "Today"  will  be  part  of  an  all-day  "Playground 
USA"  program  scheduled  by  WBZ-TV,  the  NBC-TV 
affiliate  in  Boston.  (From  6:45  a.m.  to  8  p.m., 
WBZ-TV  will  telecast  all  its  live  programs  from 
the  Commons . ) 
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